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Look  at  the  newspapers  that  have  recently  traded  up  to  TMS 
Stocks,  the  leader  in  innovative  financial  market  information. 

TMS  Stocks  leads  the  industry  in  providing  business  pages  with 
superior  service  and  support  and  customized  financial  data  that 
targets  your  readers'  editorial  interests.  With  TMS  Stocks,  you 
can  take  advantage  of  our  partnerships  with  Morningstar,  S&P 
Comstock,  Wall  Street  By  Fax  and  other  respected  financial 
information  resources. 

What  this  means  to  you  is  increased  loyalty  from  an  important 

group  of  readers. 

l#" 

Wlk  your  newspaper  as 

®  the  premier  source  of 

up-to-the-minute,  accurate  financial  and  investment  information. 

To  trade  up  to  innovative  TMS  Stocks,  call  Tom  Beatty  at 
800-245-6536. 

435  North  Michigan  Avenue  •  Suite  1 500  •  Chicago,  IL  6061 1 


My  TV  Magazine  is  losing  money... 
the  TV  listings  are  incomplete  and  inaccurate... 
the  TV  Magazine  is  a  burden  to  my  understaffed 
editorial  department...  \ 
and  my  advertising  staff  can’t  sell  it. 

If  these  complaints  are  familiar,  here  are  2  reasons  to  join  PMC. 


These  successes  are  ty  pical. 


1 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

2/15/94 

2/8/94 

2/16/93 

AH.BeloCorp.  (NY) 

51.00 

51.125 

39.875 

Capital  Cities/A^  Inc.  (NY) 

681.375  673.625 

490.125 

Central  Newspapers  Inc.  (NY) 

28.375 

28.25 

23.00 

Dow  Jones  &  Co.  Inc.  (NY) 

40.00 

39.50 

29.875 

Enquirer/Star  Group  (NY) 

18.625 

17.875 

16.125 

Gannett  Co.  Inc.  (NY) 

54.00 

54.00 

51.50 

Harte-Hanks  Comm.  (NY)  * 

19.125 

20.125 

Knight-Ridder  Inc.  (NY) 

56.25 

55.50 

62.00 

Lee  Enterprises  Inc.  (NY) 

35.625 

36.25 

29.375 

McClatchy  Newspapers  Inc.  (NY 

23.125 

23.125 

21.75 

Media  General  Inc.  (AM) 

26.125 

25.375 

20.25 

Multimedia  Inc.  (NDQ)  * 

34.50 

34.00 

33.00 

New  York  Times  Co.  (AM) 

27.50 

26.375 

28.625 

Park  Communications  Inc.  (NDQ)  19.75 

19.75 

18.75 

Pulitzer  Publishing  Co.  (NY) 

36.375 

35.875 

36.50 

E.W.  Scripps  Co.  (NY) 

28.75 

27.50 

27.75 

Times  Mirror  Co.  (NY) 

34.625 

34.625 

32.25 

Tribune  Co.  (NY) 

57.25 

57.375 

50.875 

Washington  Post  Co.  (NY) 

250.00 

254.75 

233.50 

♦  Initial  Public  Offering  -  1 1/3/93  at  $16.50 

*  3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

2/15/94 

2/8/94 

2/16/93 

MacLean  Hunter  Ltd.  (a) 

17.00 

16.50 

11.75 

Hollinger  Inc.  (a) 

14.00 

13.875 

10.25 

Quebecor  Inc.  Class  A  (a) 

19.00 

19.00 

18.25 

Reuters  (c) 

89.875 

86.50 

57.125 

Southam  Inc.  (a) 

17.25 

18.125 

15.00 

Thomson  Corp.  (a) 

17.125 

17.25 

14.125 

Toronto  Sun  Publishing  Corp.  (a) 

15.625 

14.50 

13.50 

TorStar  Corp.  (a) 

25.625 

26.00 

21.75 

Pearson  Ltd.  (b) 

6.86 

7.10 

3.88 

News  Corp.  Ltd.(c) 

58.25 

60.00 

40.625 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Wertheim  Schroder  &  Co.  Inc. 


In  Brief _ 

56  journalists  killed  in  1993, 
according  to  CPJ  report 


CALENDAR  OF  EVENTS 

FEBRUARY 

MARCH 

ABRIL 

12  3  4  5 

6  7  8  9  10  11  12 

13  14  15  16  17  1819 

20  21  22  23  24  25  26 

27  28 

1  2  3  4  5 

6  7  8  9  10  11  12 

13  14  15  16  17  1819 

20  21  22  23  24  25  26 

27  28  29  30  31 

1  2 

3  4  5  6  7  8  9 

10  11  12  13  14  1516 

17  18  19  20  21  22  23 

24  25  26  27  28  29  30 

FEBRUARY 

20*22  —  Southern  Newspaper  Publishers  Association  Key  Execu¬ 
tives  Conference,  Ritz-Carlton/Buckhead  Hotel,  Atlanta 

—  Maryland-Delaware-D.C.  Press  Association  Convention, 
Clarion  Hotel,  Baltimore 

24>26  —  Utah  Press  Association  Winter  Convention,  Little  Amer¬ 
ica  Hotel,  Salt  Lake  City 

25-27  —  Alabama  Press  Association  Winter  Convention,  Adams 
Mark  Hotel,  Mobile 

27-3/2  —  Inland  Press  Association  Convention,  Breakers  Hotel, 
Palm  Beach,  Fla. 

27-3/3  —  Suburban  Newspapers  of  America  Spring  Publishers’ 
Conference,  Naples  Beach  Hotel  and  Golf  Club,  Naples,  Fla. 

MARCH 

2-5  —  American  Newspaper  LayOut  Managers  Association  Confer¬ 
ence,  Biscayne  Bay  Marriott  Hotel,  Miami 

6-8  —  Great  Lakes  Newspaper  Production  Conference,  Woodfield 
Hilton  Hotel,  Arlington  Heights,  111. 

6- 8  —  Southern  Newspaper  Operations  Conference  and  Trade 
Show,  Hyatt  Regency  Hotel,  Atlanta 

7- 11  —  Newspaper  in  Education  Week 

6- 11  —  Inter  American  Press  Association  Hemisphere  Conference 
on  Free  Speech,  Mexico  City 

1  O- 13  —  National  Newspaper  Association  Government  Affairs 
Conference,  Capitol  Hilton  Hotel,  Washington 
1  3-  15  —  Inter  American  Press  Association  Midyear  Meeting, 
Guatemala  City 

17-16  —  Missouri  Society  of  Newspaper  Editors  Meeting,  Capitol 
Plaza  Hotel,  Jefferson  City 

20-23  —  Texas  Daily  Newspaper  Association  Convention,  Ritz- 
Carlton  Hotel,  Houston 

24-26  —  America-East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

APRIL 

1  2- 14  —  American  Society  of  Newspaper  Editors  Conference,  j.W. 
Marriott  Hotel,  Washington 

20-22  — ■  Pennsylvania  Newspaper  Publishers  Association/Inter¬ 
state  Advertising  Managers  Association  Display  Advertising  Confer¬ 
ence,  Yorktowne  Hotel,  York 

21  -23  —  Kansas  Press  Association  Convention  and  Trade  Show, 
Holidome  Hotel,  Manhattan 

24-27  —  Newspaper  Association  of  America  Convention,  Fair¬ 
mont  Hotel,  San  Francisco 

20-5/ 1  —  Religion  Newswriters  Association  Convention,  New 
York  Times  Building,  New  York 

MAY 

2-6  —  United  Nations  Educational,  Scientific  and  Cultural  Organi¬ 
zation  Seminar  on  Media  and  Democracy,  Santiago,  Chile 
1  2-  15  —  National  Cartoonists  Society  Convention,  Sheraton 
Grand  Torrey  Pines,  La  Jolla,  Calif. 

15-18  —  International  Newspaper  Marketing  Association  Con¬ 
vention,  Wigwam  Resort,  Phoenix 

1  5- 18  —  Newspaper  Purchasing  Management  Association  Con¬ 
ference,  Radisson  Plaza  Hotel,  Minneapolis 
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FIFTY-SIX  JOURNALISTS  WERE  killed  in  the  line  of  duty 

in  1993,  and  the  circumstances  surrounding  the  deaths  of  an 

additional  16  are  under  investigation,  according  to  the  Com¬ 

mittee  to  Protect  Journalists. 

For  the  second  year  in  a  row,  most  journalists  killed  on  the 

job  were  in  Europe  and  the  former  Soviet  Union.  The  killing 

of  journalists  in  Latin  America  has  abated  significantly,  while 

Asia  and  the  Pacific  was  the  region  with  the  lowest  number 

of  deaths,  three. 
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Ht  redesigaed  onf  TV  Mi^azine, 
increased  onr  revenue,  eipanded  onr 
customer  base,  and  increased  onr  profits. 
We  give  credit  to  PMC!” 


Michael  J.  McMillan 
Publisher 

The  Gaston  Gazette 
Gastonia,  NC 


U  Tn  1991,  we  lost  revenue  in  our  TV  Magazine.  We  blamed  the 
ieconomy! 

In  1992,  we  lost  revenue  and  advertisers  in  our  TV  Magazine.  We 
blamed  the  TV  Magazine  Company  that  was  providing  and  selling  their 
product! 

In  1993,  we  changed  to  PMC.  We  redesigned  our  TV  Magazine,  increased  our  revenue, 

expanded  our  customer  base,  and  increased  our  profits,  - L 

We  give  credit  to  Print  Marketing  Concepts!  _  I 

PMC  brought  to  our  newspaper  the  professionalism, 
willingness,  and  expertise  to  make  our  version  of  the 
TV  Magazine  a  reality!” 

PMC’s  listings  from  Tribune  Media  Services  are  the 
best  in  the  business.  They’re  accurate  and  informative. 

Sagging  profits  and  slipping  readership  are  two  things 
your  newspaper  can  live  without.  If  your  newspaper 
wants  to  join  Print  Marketing’s  3.5  million  circulation, 
contact  Charles  Dye  or  Ed  Bryant  at  (713)  780-7055  or, 

at  our  West  Coast  office,  Zac  Creech  at  (619)  274-7570.  I  ■ 


pmc 


Print  Marketing  Concepts 

10590  Westoffice  Drive  Suite  250  •  Houston,  Texas  77042  •  (713)780-7055 


1  SUM  WISH  I  COULD 
FIND  A  WA'f  TO  COVFK 
TRAGEDY  WITHOUT 
INVADING  PRIVACY 
AND  HURTING  INNOCENT 
PEOPLES  FEEUNGS 


9  Cartoon’s  Message 
Backfires  In  Calif. 

An  editorial  cartoon  intended  to  take 
a  slap  at  racism  results  in  a  boycott  of 
the  Sacramento  Bee. 


1  1  Shut  Down 

The  Tribal  Council  has  closed  a  Hopi 
newspaper  serving  10,000  people  on  an 
Arizona  reservation. 


1  2  Campaigning  For 
The  Release  Of 
A  Journalist 

Hong  Kong  journalists  are  frustrated  in 
their  efforts  to  free  a  colleague  who 
was  arrested  in  mainland  China  in  the 


1  3  Telco  Legislation 
That  Newspapers 
Can  Live  With 

Hearst  Corp.  president  and  CEO 
Frank  Bennack  Jr.,  on  behalf  of  the 
Newspaper  Association  of  America, 
and  Lakeway  Publishers  president  R. 
jack  Fishman,  speaking  for  the  Nation¬ 
al  Newspaper  Association,  testify  at 
congressional  telco  hearings  in  Wash¬ 
ington. 


2  Calendar 


2  Stock  Tables 


6  Editorial 


7  Letters  to  the  Editor 


1  8  The  Leading  Edge 


35  Book  Reviews 


1  4  Newspaper 

Financial  Reports 

Most  publicly  traded  newspaper  com¬ 
panies  report  hefty  gains  in  net  profits 
in  1993. 


'That  nigger  makes  a  lot  of  sense. 


80  Shop  Talk  at  Thirty 


Page  9  Controversial  cartoon 


27  Who’s  Telling 
The  Truth? 

Despite  denials  by  the  Los  Angeles  Po¬ 
lice  Department,  a  California  newspa¬ 
per  stands  by  its  story,  which  described 
as  “reckless”  a  fatal  police  shooting  of  a 
distraught  woman. 

29  Postal  Rate 

Hike  Inevitable 

The  Mailers  Council,  a  coalition  of 
companies  and  trade  associations,  says 
it  will  support  a  maximum  increase  of 
10.3%  across  the  board. 


20  Interactive  Communications 


28  Newspeople  in  the  News 


32  Advertising/Promotion 


36  News  Tech  —  Vendor  appoint¬ 
ments;  Vendors’  agreements 


66  Syndicates/News  Services 


5 1  Classified 
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Venable 
Director 
The  Times 

u  T  started  my  new  job  as  Advertising  Director  of  The  Huntsville  Times  on  April  5, 

I  1993.  Our  TV  Magazine  sales  effort  with  PMC  was  scheduled  for  the  following 
-L  Monday.  I  had  one  week  to  begin  the  “bonding”  process  that  needed  to  take  place 
with  my  managers  and  account  executives  before  introducing  this  new  person  to  head  up 
the  1993  TV  Times  sales  campaign. 

1  introduced  PMC's  Lisa  Sanger  at  a  sales  meeting  on  April  12.  The  fact  that  this  was  the 
first  “project”  my  new  team  and  1  would  tackle  was  an  important  consideration  as  that  day 
began.  1  placed  a  great  deal  of  responsibility  on  Lisa.  She  had  to  succeed  because  I  was 

counting  on  Lisa's  successful  sales  campaign  to  also  - - _ 

be  the  first  victory  for  the  new  Huntsville  Times/  .  n 

Huntsville  News  Advertising  Department.  .  I 

My  experience  with  PMC  has  been  fantastic!  The  I 

words  tenacious,  organized,  accurate,  dependable  I 

and  exciting  leap  to  mind  when  1  think  of  PMC...  I 

only  a  moment  before  the  word  “friend.”  Our  I 

TV  Times  sales  effort  was  a  huge  success.  It  was  my  I 

new  team’s  first  success  together  in  Huntsville...  I 

the  first  of  many!”  I 


PMC's  listings  from  Tribune  Media  Services  are 
the  best  in  the  business.  They’re  accurate  and 
informative.  Sagging  profits  and  slipping 
readership  are  two  things  your  newspaper  can  live 
without.  If  your  newspaper  wants  to  join  Print 
Marketing’s  3.5  million  circulation  contact  Charles 
Dye  or  Ed  Bryant  at  (713)  780-7055  or,  at  our 
West  Coast  office,  Zac  Creech  at  (619)  274-7570. 


Print  Marketing  Concepts 

10590  Westoffice  Drive  Suite  250  •  Houston,  Texas  77042 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 
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Charter  Member, 
Audit  Bureau 
of  Circulations 
Member, 

Newspaper  Association 
of  America 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdom,  established 
March  1892;  The  Fourth  Estate,  March  1,  1894; 
Editor  &  Publisher,  June  29,  1901; 
Advertising,  Jan.  22,  1925. 


Audit  Bureau 
of  Circulations 

Member 
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An  inspiration 

WE  HAVE  BECOME  accustomed  to  hearing  discouraging  news  about  the  left- 
handed  treatment  and  inattention  the  subject  of  journalism  gets  in  many  of  our 
secondary  schools.  That  makes  the  story  we  published  (E&P,  Feb.  5,  p.  25) 
about  a  journalism  teacher  in  a  south  Los  Angeles  County  high  school  who 
helps  her  students  develop  a  monthly  newspaper  in  six  languages  for  their  mul¬ 
tilingual  school  so  refreshing.  It  should  be  an  inspiration  to  anyone  who  cares 
about  the  future  of  journalism  in  this  country. 

With  no  previous  experience  except  employment  in  her  family’s  printing 
business,  47-year-old  Judy  Keller  with  her  dedication  and  determination  par¬ 
layed  a  $300  budget  into  first  an  English-language  student  paper  and  then  a  six- 
language  one,  growing  from  four  to  12  pages.  All  articles  are  published  in  Eng¬ 
lish,  and  selected  ones  are  published  in  five  other  languages.  The  Artesia  High 
School  students  speak  more  than  14  languages. 

Keller  obviously  is  proud  of  her  students  and  what  they  have  accomplished. 
Her  reward,  she  says,  is  seeing  them  develop  self-confidence.  “They’ve  come  a 
long  way,”  she  said.  But  the  student  ad  director  amended  that  by  saying,  “A  tree 
can’t  grow  without  a  seed.  We  couldn’t  have  done  it  without  you.” 

Keller  and  her  students  deserve  all  the  kudos  they  can  get.  The  school  paper 
also  deserves  some  support  from  the  industry  for  which  it  serves  as  a  training 
ground. 


Editor 

Robert  U.  Brown 

Managing  Editor 
John  R  Consoli 

Associate  Editors 
David  Astor,  Tony  Case, 

George  Garneau,  Dorothy  Giobbe, 
Jim  Rosenberg 

Midwest  Editor 
Mark  Fitzgerald 

Washington  Editor 
Debra  Gersh  Hernandez 

West  Coast  Editor 
M.L.  Stein 
Copy  Editor 
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Advertising  Director 
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Sales  Representatives 
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Circulation  Director 
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Dirty  little  secret 

THE  DECEMBER  BULLETIN  of  the  American  Society  of  Newspaper  Editors 
contains  some  hair-raising  statistics  about  the  mountain  of  secrets  our  govern¬ 
ment  is  protecting  and  adding  to  every  day  in  what  most  of  us  assume  is  an 
“open  society.” 

We  quote  Paul  McMasters,  executive  director  of  the  Freedom  Forum  First 
Amendment  Center  in  Nashville,  at  length  here  because  we  think  this  infor¬ 
mation  should  be  presented  to  the  American  people  more  forcefully  than  it  has 
been.  It  amounts  to  a  national  disgrace. 

McMasters  quotes  a  report  from  the  Information  Security  Oversight  Office: 

•  There  are  5,793  people  in  the  federal  government  authorized  to  wield  the 
secrecy  stamp.  They  wield  it  17,000  times  a  day  classifying  information. 

•  This  totaled  6,349,532  classifications  in  fiscal  year  1992. 

•  Each  of  these  actions  is  duplicated  and  entered  into  computers  to  be  repli¬ 
cated  300  or  400  times. 

•  The  National  Archives  has  325  million  pages  of  classified  documents,  and 
it  is  only  one  of  80,000  government  repositories  for  classified  material. 

•  The  archives  right  now  is  awash  in  classified  documents  dumped  there  for 
declassification;  it  will  take  19  years  to  clean  up  the  mess. 

That’s  the  “dirty  little  secret  of  our  open  society,”  McMasters  says.  It  is  get¬ 
ting  worse  by  the  day  and  will  continue  to  do  so  unless  the  American  people 
get  aroused  enough  to  demand  that  something  be  done.  They  ought  to  be  told 
about  it  repeatedly. 
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Letters  to  the  Editor 

Editor:  Most  readers  do  not 
want  to  read  about  the  hiring 
of  gay  and  lesbian  journalists 


I  GET  YOUR  magazine  because  I  want 
to  read  news  that  will  keep  me  abreast 
of  news  that  1  can  use  to  make  a  better 
newspaper  for  my  readers. 

1  can  live  with  a  wide  spectrum  of  is¬ 
sues,  and  while  it  could  certainly  be  ar¬ 
gued  that  the  two  stories  you  ran  as 
your  lead  and  number  two  stories 
(E&P,  Sept.  11,  1993,  pp.  10  and  13) 
are  of  valid  interest  to  newspaper  peo¬ 
ple,  1  think  you  are  overplaying  fringe 
issues  and  risking  the  loss  of  credibili- 


Newspaperdonit 

so  YIARS  AOO  .  .  .  Canadians 
oppose  30-pound  paper  for  the 
United  States,  saying  it  would  re¬ 
duce  production.  It  would  increase 
yardage  by  6^3%  per  ton  per  hour 
but  it  would  cut  total  tonnage  pro¬ 
duced  by  11%  (because  of  adjust¬ 
ments  in  speed),  causing  a  net  loss 
of  4'/3%  in  yardage  per  hour. 

Despite  the  fact  that  it  eliminat¬ 
ed  approximately  2  million  lines  of 
advertising  through  rationing  ne¬ 
cessitated  by  the  paper  shortage, 
the  Detroit  News  ranked  first  na¬ 
tionally  in  total  1943  ad  linage,  ac¬ 
cording  to  Media  Records.  Its 
24,584,884  lines  surpassed  the  1942 
high  of  the  Washington  Star. 

The  British  censorship  office, 
with  the  backing  of  the  U.S.  State 
Department,  is  tightening  restric¬ 
tions  on  political  news  reporting  to 
the  United  States. 

American  correspondents  say 
they  are  restricted  to  relaying  news 
about  U.S.  diplomacy  that  previous¬ 
ly  has  been  reported  in  the  British 
press. 

From  Editor  &  Publisher 
February  19,1944 


ty  just  as  so  many  newspapers  are  los¬ 
ing  credibility  with  everyday  readers. 

I  am  sure  you  will  be  lauded  by  ho¬ 
mosexuals  and  other  social  activists  for 
your  decision  to  run  as  your  lead  story 
“Recruiting  Gay  Journalists.”  I  know 
that  gay  and  lesbian  reporters  will  read 
every  word  with  great  interest. 

I  did  not. 

I  scanned  the  article  and  then  went 
looking  for  something  that  is  of  some 
importance  to  putting  out  a  newspaper. 

1  do  not  care  whether  the  writer  of 
that  article  or  any  other  in  your  publi¬ 
cation  is  gay  or  not.  I  do  not  care 
whether  any  of  my  bosses  are  gay  or 
not.  I  do  not  want  to  know  if  any  of  my 
colleagues  are  gay,  nor  do  I  want  to 
hear  about  the  sex  life  of  my  hetero¬ 
sexual  co-workers. 

What  I  care  about  is  whether  we  are 
doing  the  best  we  can  to  gather,  write, 
edit  and  present  the  news  and  photos 
about  items  of  public  interest  that  are 
going  on  in  our  community,  things 
that  are  of  the  most  interest  to  most 
people.  Things  that  reflect,  accurately, 
life  in  my  town. 

By  the  placement  up  front  of  that 
story  about  the  desire  of  some  people 
to  “expand  the  diversity  of  their  staffs” 
by  actively  seeking  out  gay  and  lesbian 
reporters  and  editors,  1  infer  that  you 
think  this  should  be  of  great  interest  to 
most  journalists.  I  think  you  are  wrong. 

All  over  America,  small-to-medium- 
sized  community  newspapers  —  the 
ones  that  are  growing  and  thriving  — 
are  being  produced  weekly  and  daily  by 
writers  and  editors  who  are  not  hang¬ 
ing  on  every  word  coming  out  of  the 
New  York  convention  of  the  National 
Lesbian  &  Gay  Journalists  Associa¬ 
tion.  And  as  for  major  news  organiza¬ 
tions  planning  to  attend  the  conven¬ 
tion  to  recruit  people,  the  only  spark 
of  interest  there  for  most  of  us  will  be 
the  legitimate  response  of  questioning 
whether  the  major  news  organizations 
want  the  most  proficient  young  jour¬ 
nalists  or  the  most  homosexual. 

So  many  of  your  stories  over  recent 


years  have  been  about  the  sense  of 
doom  that  pervades  the  industry,  about 
loss  of  readership  and  the  decline  of 
newspapers,  particularly  larger  ones. 
Major  newspapers,  run  by  those  same 
major  news  organizations  to  which  you 
refer  in  your  story,  are  losing  readers  in 
cities  across  the  country. 

Losing  readers,  losing  advertisers, 
losing  revenue,  losing  their  place  in 
the  American  mainstream.  First,  they 
lost  credibility.  Yet  the  trends  in  cover¬ 
age  continue;  one  can  only  assume 
that  their  decision  makers  and  person¬ 
nel  officers  are  counting  on  support 
from  the  fringe  elements  whose  issues 
they  play  up  front  as  they  seek  to  en¬ 
lighten  and  re-educate  the  public. 

Let  me  remind  you  that  your  readers 
require  the  same  of  you  that  my  read¬ 
ers  require  of  me:  That  I  present  use¬ 
ful,  accurate  information  as  deter¬ 
mined  not  by  some  socially  aware, 
egghead  editor  with  a  social  agenda 
but  by  the  readers. 

Finally,  you  got  to  the  kind  of  infor¬ 
mation  that  makes  you  of  value  to 
most  of  your  audience  (“What  Adver¬ 
tisers  and  Readers  Want,”  E&P,  Sept. 
11,  1993,  p.  14).  And  from  there  on  to 
the  back  of  the  book,  I  found  items  of 
interest,  items  of  far  greater  value  than 
those  chosen  for  your  lead  presenta¬ 
tion.  I  could  read  all  of  “Managing 
Management”  (E&P,  Sept.  11,  1993,  p. 
16)  and  stories  about  in-house  train¬ 
ing,  job  trends,  newspeople  in  the 
news,  legal  rulings  and  so  on. 

What  I  am  telling  you  is  what  my 
readers  tell  me  and  any  other  editor: 
Give  me  news  that  is  of  real  interest  to 
me  or  I  can  live  without  you. 

Dean  Minnich 

Minnic/i  is  editorial  page  editor 
of  the  Carroll  County  Times, 
Westminster,  Md. 

Managing  editor’s  note:  Editor  &  Pub¬ 
lisher  is  a  newsmagazine  that  attempts 
to  cover  a  broad  range  of  topics.  When 
several  major-market  newspapers  and 
the  Associated  Press  make  a  concert¬ 
ed  effort  to  recruit  gay  journalists,  it  is 
news. 

It  is  impossible  to  cover  only  the 
news  that  each  reader  individually 
wants  to  read  each  week.  What  Mr. 
Minnich  considers  to  be  “fringe  is¬ 
sues”  may  be  significant  issues  to  oth¬ 
er  readers. 

Thankfully,  Mr.  Minnich  did  find 
news  of  interest  to  him  in  the  same 
edition. 
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Cartoon’s  Message 
Backfires  In  Calif. 

Editorial  cartoon  intended  to  take  a  slap  at 
racism  results  in  boycott  of  the  Sacramento  Bee 


by  otem  in  the  ensuing 

controversy.  And 

A  FEB.  4  editorial  cartoon  intended  to  for  that,  we  are 
take  a  slap  at  racism  backfired  on  the  sincerely  sorry.” 
Sacramento  Bee,  bringing  a  torrent  of  Potts  said  the 
criticism  of  the  use  of  the  term  “nig-  Bee  is  proud  of 
ger”  in  the  caption.  its  record  on  hu- 

Dr.  Nate  White,  president  of  the  lo-  man  rights,  hav- 
cal  chapter  of  the  NAACP,  called  for  a  ing  been  in  the 
boycott  of  the  paper  and  the  firing  of  “forefront  of 
editorial  page  editor  Peter  Schrag.  those  who  speak 

City  councilman  Sam  Pannell,  who  out  against  ha- 
is  black,  asked  readers  to  cancel  their  tred,  racism  and 
subscriptions  for  two  months  “to  fine  bigotry  of  all 
the  Bee  for  disrespecting  our  commu-  sorts.” 
nity.”  Schrag,  in  an 

A  Bee  spokesman  said  about  1,400  inside  commen- 
subscribers  had  canceled  the  paper  by  tary,  indicated 
Feb.  12.  Pannell  told  a  community  that  the  car- 
gathering  of  blacks  that  3,000  people  toon  was  a  well- 
had  stopped  their  subscriptions  by  Feb.  meant  idea  that 


That  nigger  makes  a  lot  of  sense. 


The  controversial  cartoon 


Dole  (R'Kan.)  called  on  Farrakhan  to 
repudiate  Muhammad’s  remarks.  The 
Nation  of  Islam  leader  then  expressed 
regret  about  his  aide’s  choice  of  words 
but  said  he  stood  by  “the  truths” 
Muhammad  spoke. 

White  termed  Renault’s  cartoon  “li¬ 
belous.”  “He  could  have  left  out  the  N 
word  and  the  cartoon  would  have  had 
the  same  impact,”  he  said. 

The  official  of  the  National  Associ¬ 
ation  for  the  Advancement  of  Colored 
People  contended  that  the  cartoon 
particularly  was  offensive  in  a  city 


where  there  have  been  five  racial  fire 
bombings  in  the  past  several  months 
and  where  Black  History  Month  was 
being  observed  in  schools. 

White  said  white  children  on  school 
buses  were  calling  black  children  “nig¬ 
gers”  “because  the  Sacramento  Bee  is 
saying  it’s  all  right  to  use  the  N  word.” 

The  black  leader  said  he  was  seeking 
to  have  Schrag  fired.  He  also  accused 
the  Bee  of  previously  printing  slurs 


MINORITIES  MAKE  UP  only  about 
2%  of  the  estimated  5,000  newsroom 
managers  at  the  nation’s  daily  news¬ 
papers  despite  the  appointment  of  two 
publishers  and  six  executive  editors  in 
1993. 

A  report  from  the  National  Associa¬ 
tion  of  Minority  Media  Executives 
shows  that  there  were  101  senior  super¬ 
visors  in  1993,  a  6.9%  increase  from  the 
94  in  1992. 

The  NAMME  charted  minorities  in 
supervisory  positions  as  follows;  pub¬ 
lisher,  in  1992  there  were  11,  in  1993 
there  were  13;  associate  publisher,  one 
each  year;  editor,  seven  in  1992,  five  in 
1993;  executive  editor,  six  in  1992,  12  in 
1993;  managing  editor,  11  in  both  years; 
deputy  managing  editor,  five  in  both 
years;  assistant  managing  editor,  32  in 
1992,  33  in  1993;  associate  managing 
editor,  two  in  1992,  one  in  1993;  senior 
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against  blacks  in  news  stories  and  on 
the  editorial  page. 

“They  want  my  head  but  that’s  not 
going  to  happen,”  Schrag  retorted. 

White  drafted  a  resolution  for  city 
council  passage  that  asked  that  body 
and  the  mayor  to  “declare  that  those 
articles,  opinions  and  cartoons  pub¬ 
lished  in  the  Sacramento  Bee  that  de¬ 
pict  African-Americans  and  their  lead¬ 
ers  in  a  denigrating  manner  offensive.” 

At  its  regular  meeting  Feb.  8,  the 
council  put  off  a  vote  on  the  resolution 
until  the  next  week.  Pannell  urged  pas¬ 


sage  of  the  measure,  commenting, 
“This  is  an  issue  where  the  Bee  called 
our  community  a  name.  It’s  time  for  us 
to  take  back  the  media.  It’s  time  for  us 
to  send  them  a  message.” 

Mayor  Joe  Serna  Jr.  credited  the  Bee 
with  being  sensitive  to  ethnic  issues 
but  added,  “The  Bee’s  good  work  in 
the  past  has  been  overshadowed  by  this 
needless  controversy  that  only  serves 
to  divide  and  polarize  this  community.” 


editor,  four  in  both  years;  associate  edi¬ 
tor,  four  in  1992,  three  in  1993;  senior 
managing  editor,  one  each  year;  and 
editorial  page  editor,  10  in  1992,  12  in 
1993. 

Two  newspapers  named  their  first  mi¬ 
nority  managing  editors  in  1993,  while 
nine  dailies  appointed  their  first  minor¬ 
ity  assistant  managing  editor.  Other 
“firsts”  included  the  designation  of  a 
minority  as  an  associate  editor/develop¬ 
ment  and  four  as  editorial  page  editors. 

Foundation 
receives  gifts 

THE  PACIFIC  NORTHWEST  News¬ 
paper  Association  Foundation  recently 
said  it  has  received  gifts  totaling  $18,569 
for  its  journalism  education  program  in 
the  region. 


Survey  shows 
apparent  free-speech 
violations  on  campus 

MANY  OF  THE  nation’s  public  col¬ 
leges  and  universities  have  speech 
codes  that  appear  to  violate  the  consti¬ 
tutional  rights  of  students  and  staff,  ac¬ 
cording  to  a  recent  study  by  the  Free¬ 
dom  Forum  First  Amendment  Center 
at  Vanderbilt  University  in  Nashville. 

“Hate  speech  on  campuses  is  a  hurt¬ 
ful  and  ugly  phenomenon,”  wrote  Arati 
Korwar,  a  doctoral  candidate  in  mass 
communications  research  at  the  Uni¬ 
versity  of  North  Carolina,  Chapel  Hill, 
who  led  the  study.  “While  it  is  natural 
for  administrators  to  want  to  shield  stu¬ 
dents  by  attempting  to  curtail  the  ugli¬ 
ness  as  quickly  as  possible,  most  experts 
agree  that  simply  punishing  hate  speech 
will  not  destroy  racial  and  other  biases.” 

Of  the  384  schools  surveyed,  36% 
have  rules  punishing  “hate  speech”  tar¬ 
geted  at  people  because  of  gender,  eth¬ 
nicity  or  other  characteristics.  The  re¬ 
port  contends  that  such  restrictions 
likely  are  unconstitutional  under  the 
Supreme  Court’s  1992  ruling  in  R.A.V. 
vs.  St.  Paul. 

“In  the  final  analysis,  administrators 
must  weigh  the  value  of  punishing  hate 
speech  against  their  commitment  to 
fundamental  educational  missions,” 
Korwar  said.  “Educating  those  who  ver¬ 
bally  abuse  others  requires  a  greater 
commitment  of  time,  energy  and  re¬ 
sources  than  does  punishing  such  of¬ 
fenders.” 

Other  findings  of  the  study: 

•  University  and  college  codes  for 
students  rarely  define  obscenity,  but 
about  39%  of  those  surveyed  prohibit 
obscene  expression,  which  receives  no 
First  Amendment  protection. 

•  About  47%  prohibit  lewd,  indecent 
and  profane  language,  a  category  gener¬ 
ally  protected  by  the  First  Amendment 
because  it  falls  short  of  obscenity. 

•  About  31%  have  a  “catchall  rule” 
that  is  vague  and  general  enough  to  be 
used  to  punish  offensive  speech. 

•  28%  have  rules  prohibiting  the  ad¬ 
vocacy  of  offensive  or  outrageous  view¬ 
points. 

Arizona  paper 
in  100th  year 

THE  WINSLOW  (ARIZ.)  Mail,  one  of 
the  state’s  oldest  newspapers,  celebrated 
its  100th  year  Feb.  12. 
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“The  cartoon  was  intended  to  be  a  reaffirmation  of 
our  stand  against  bigotry,”  Potts  explained. 
“Unfortunately,  that  anti-racism  message  has  been 
lost  in  the  ensuing  controversy.” 


Minorities  still  underrepresented 
on  top  of  the  corporate  ladder 
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Shut  Down 

Tribal  Council  closes  Hopi  newspaper  serving 
10,000  people  on  an  Arizona  reservation 


by  M.L.  Stein 

A  HOPI  NEWSPAPER  serving  10,000 
people  on  an  Arizona  reservation  has 
been  shut  down  by  a  vote  of  the  Tribal 
Council. 

According  to  the  Native  American 
Journalists  Association,  the  bimonthly 
tabloid  was  killed  recently  following  a 
month  of  “intense  public  criticism  of 
its  performance.” 

The  paper’s  former  editor,  Catherine 
Elston,  said  the  closure  and  dismissal 
of  her  and  three  staff  members  “was 
not  entirely  unexpected.” 

“We  had  received  several  threats 
from  council  members  that  we  were 
not  presenting  balanced  news,”  Elston 
said.  “Basically,  they  wanted  to  dictate 
what  we  should  print.” 

Frequently,  she  added,  council  mem¬ 
bers  would  demand  that  she  disclose 
the  names  of  anonymous  sources  in 
stories  and  that  she  name  the  humor 
columnist,  who  was  using  a  pseudo¬ 
nym. 

“He  was  satirizing  everyone,  but  this 
is  a  small  town  and  he  felt  more  com¬ 
fortable  being  anonymous,”  Elston  ex¬ 
plained. 

The  Hopi  Tribal  Council  voted  to 
close  the  tribe’s  public  relations  office, 
which  published  the  paper,  Hopi  Tutu- 
vehni,  on  the  reservation  in  Ky- 
kotsmovi,  Ariz. 

Hopi  chairman  Vernon  Masayesva, 
who  opposed  the  move,  was  quoted  in 
the  NAJA’s  publication  Medium  Rare 
as  saying,  “I  totally  disagree  with  it  [the 
closing],  and  I  told  the  council  so.” 

Two  council  members,  Steve  Youvel- 
la  and  Patrick  Dallas,  said  Hopi  Tutu- 
vehni  was  used  to  promote  Masayesva, 
who  regularly  submitted  a  chairman’s 
report  for  publication.  The  paper  was 
funded  entirely  by  the  Tribal  Council 
as  are  virtually  all  Indian  newspapers. 

Youvella  was  not  available  for  com¬ 
ment,  and  Dallas  did  not  return  a 
phone  call.  Medium  Rare  quoted  You¬ 
vella  as  calling  Hopi  Tutuvehni  a  “pro¬ 
paganda  paper.” 

Elston,  Hopi  Tutuvehni’s  founding 


“When  I  took  the  job,  I  insisted  on  total 
independence  and  that  the  paper  would 
be  published  for  the  Hopi  people,  not  the 
Hopi  government." 

—  Catherine  Elston,  former  editor  of 
the  defunct  Hopi  Tutuvehni 


editor  in  1988,  denied  accusations  that 
the  paper  was  a  mouthpiece  for  Ma¬ 
sayesva  or  anyone  else. 

“When  I  took  the  job,  I  insisted  on 
total  independence  and  that  the  paper 
would  be  published  for  the  Hopi  peo¬ 


ple,  not  the  Hopi  government,”  she 
said. 

Elston  said  the  Tribal  Council  voted 
its  members  annual  raises  of  $9,000  to 
$10,000  and  then  announced  that 
there  were  no  funds  for  the  public  rela¬ 
tions  office  and  its  newspaper.  Hopi 
Tutuvehni  took  no  advertising. 

Medium  Rare  observed,  “Native 
American  journalists  mourned  the 
news  of  another  Indian  newspaper  be¬ 


ing  abolished  by  its  tribal  publisher, 
noting  that  this  has  been  a  trend  since 
the  first  Indian  paper,  the  Cherokee 
Phoenix,  was  introduced  in  1828.” 

Mark  Trahant,  former  NAJA  presi¬ 
dent  and  news  editor  of  the  Salt  Lake 
Tribune,  Salt  Lake  City,  said  the  main 
problem  in  publishing  an  Indian  paper 
is  the  almost  total  dependence  on  trib¬ 
al  funds. 

“Too  few  people  control  reservation 
newspapers  because  there  are  so  few 
options  for  starting  an  independent 
one,”  he  continued. 

Trahant  speaks  from  experience.  He 
was  editor  of  the  daily  Navajo  Times 
Today  in  1987,  when  it  was  shut  down 
by  former  Navajo  tribal  chairman  Peter 
MacDonald.  Trahant  then  launched 
an  independent  paper,  Navajo  Nation, 
which  folded  for  lack  of  funding. 

In  his  column  in  Medium  Rare, 
NAJA  president  Paul  DeMain  ob¬ 
served,  “Members  of  NAJA  continue 
to  face  the  challenge  of  tribal  govern¬ 
ment  censorship  and  self-censorship 
for  the  preservation  of  jobs.  New  chal¬ 
lenges  to  freedom  of  information  are 
occurring  in  the  gaming  area,  tribal 
courts,  the  dosing  of  tribal  newspapers 
and  the  firing  of  editors  for  political 
reasons  or  disagreement. 


“This  must  come  to  an  end  someday 
for  the  betterment  of  our  communities. 
It  is  not  only  the  challenge  to  become 
self-sufficient  within  a  tribal  or  Indian 
organization  but  to  become  indepen¬ 
dent  of  these  entities  that  will  be  the 
key  issue  for  future  generations  of  Na¬ 
tive  American  journalists.” 

Elston  said  the  issue  usually  separat- 


(See  Shut  down  on  page  50) 
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“We  had  received  several  threats  from  council 
members  that  we  were  not  presenting  balanced 
news,”  Elston  said.  “Basically,  they  wanted  to 
dictate  what  we  should  print.” 
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Campaigning  For 
The  Release  Of 
A  Journalist 

Hong  Kong  journalists  frustrated  in  their  efforts  to  free 
a  colleague  arrested  in  mainland  China  in  the  fall 


by  M.L.  Stein 

ADDING  TO  THEIR  deep  concern 
about  the  fate  of  the  press  when  the 
colony  comes  under  China’s  rule  in 
1997,  Hong  Kong  journalists  have  been 
frustrated  in  their  efforts  to  free  one  of 
their  colleagues  arrested  on  the  main¬ 
land  in  September. 

The  Hong  Kong  Journalists  Associa¬ 
tion  is  campaigning  for  the  release  of 
Xi  Yang,  a  reporter  at  Mirtg  Pao,  a 
leading  Chinese-language  daily  in 
Hong  Kong. 

According  to  the  association,  Xi, 
who  was  in  China  to  report  on  its  rural 
economy,  was  detained  on  “vaguely 
termed”  security  charges  and  held  in¬ 
communicado  for  10  days  before  a  for¬ 
mal  arrest  was  made. 


not  been  allowed  to  see  members  of  his 
family,  a  lawyer  or  representatives  of 
Ming  Pao. 

“We  don’t  know  where  he  is,  what 
exactly  he  is  charged  with  or  whether 
there  will  be  a  prosecution,”  HKJA 
chairman  Daisy  Li  Yuet-wah,  an  assis¬ 
tant  Ming  Pao  editor,  said  in  an  inter¬ 
view  in  Hong  Kong  in  January. 

Xi,  who  was  born  in  China  and  emi¬ 
grated  to  Hong  Kong,  is  considered  a 
citizen  of  China,  Li  said. 

The  Chinese  government-run  New 


China  News  Agency,  which  maintains 
a  bureau  in  Hong  Kong,  reported  Xi’s 
arrest  but  gave  no  details  of  the 
charges,  only  saying  Chinese  authori¬ 
ties  said  Xi  “endangered  the  security  of 
the  state”  and  “caused  serious  conse¬ 
quences.” 

NCNA  said  Xi  and  his  “contact,” 
Tian  Ye,  an  employee  of  the  People’s 
Bank  of  China,  were  arrested  under 
the  People’s  Republic  of  China  State 
Security  Law  and  charged  with  “steal¬ 
ing  and  espionage  of  state  financial  se¬ 
crets.” 

The  news  agency  said  Xi  and  Tian 
had  “candidly  confessed”  to  the  charg¬ 
es  against  them. 

An  HKJA  statement  speculated  that 
the  Chinese  allegations  probably  re¬ 
ferred  to  Xi’s  news  gathering  and 


added,  “The  authorities  alleged  at  the 
same  time  that  Xi’s  behavior  was  ‘unre¬ 
lated  to  the  normal  work  of  a  journal¬ 
ist.’  We  were  deeply  puzzled  by  these 
contradictory  allegations.” 

Li  said  Xi  and  Tian  likely  will  be 
tried  on  espionage  charges  and,  if  con¬ 
victed,  could  face  a  five-years-to-life 
prison  term  or  even  death.  It’s  also 
likely  that  the  trial  will  be  held  in  se¬ 
cret,  she  continued. 

The  HKJA  is  pressing  Chinese  au¬ 
thorities  for  an  open  and  fair  trial  of 
the  pair  and  to  allow  the  Hong  Kong 


and  international  media  to  attend  the 
proceedings. 

Li  said  Xi,  who  works  on  the  China 
desk  of  his  paper,  was  seized  when  he 
left  the  Chinese  countryside  for  Bei¬ 
jing,  where  his  mother  had  died  while 
he  was  on  assignment. 

She  disclosed  that  HKJA  sources  in 
China  reported  that  Xi  had  been  fol¬ 
lowed  each  time  he  had  gone  to  the 
mainland. 

“This  didn’t  come  as  a  surprise  to 
us,”  Li  remarked.  “When  any  of  us  goes 
to  China,  we  just  assume  we  will  be 
followed.  But  the  funny  thing  was  that 
he  was  followed  in  such  a  way  that 
they  apparently  wanted  him  to  know 
that  he  was  under  surveillance.” 

Li  said  the  Chinese  government  has 
not  responded  to  the  HKJA’s  letters  of 
protest. 

“They  haven’t  even  acknowledged 
receiving  the  letters,”  she  added. 

And  the  association’s  Beijing  lawyer 
has  not  been  allowed  to  meet  with  Xi, 
Li  said.  “He’s  been  in  almost  absolute 
isolation  for  more  than  three  months. 
Only  his  father  was  allowed  a  half-hour 
visit  on  condition  that  they  not  discuss 
the  case.” 

The  government  of  Hong  Kong, 
through  diplomatic  channels,  has  “ex¬ 
pressed  concern”  to  Chinese  officials 
about  Xi’s  incarceration  “but  there  is 
nothing  they  can  do,”  Li  noted.  “Xi  is 
considered  a  Chinese  national  and  the 
British  have  no  control  over  that.” 

She  said  Chinese-owned  newspapers 
in  Hong  Kong  can  send  reporters  to 
China  on  short-term  assignments  but 
are  not  allowed  to  open  bureaus  there. 
The  British-owned  English-language 


“We  don’t  know  where  he  is,  what  exactly  he  is 
charged  with  or  whether  there  will  be  a 
prosecution,”  HKJA  chairman  Daisy  Li  Yuet-wah, 
an  assistant  Ming  Pao  editor,  said. 


Since  then,  the  HKJA  said,  he  has 


12 


(See  Arrest  on  page  49) 
Editor6?Publisher  •  February  19,  1994 


Telco  Legislation 
That  Newspapers 

Can  Live  With 


by  Debra  Qersh  Hernandez 

IT  HAS  BEEN  a  long  time  coming, 
but  newspaper  industry  executives  said 
there  finally  is  telco  legislation  they 
can  live  with. 

A  major  concern  of  newspapers  has 
been  regional  Bell  operating  company 
provision  of  information  services.  Un¬ 
der  the  Modified  Final  Judgment  that 
set  the  rules  of  the  AT&T  breakup,  the 
RBOCs  were  not  allowed  to  offer  such 
services.  However,  recent  court  deci¬ 
sions,  appealed  all  the  way  to  the  U.S. 
Supreme  Court,  lifted  those  restraints. 

Seeking  some  source  of  regulation  of 
these  services,  newspaper  lobbyists 
turned  not  only  to  Congress  but  also 
the  RBOCs,  hoping  to  strike  a  deal 
both  could  live  with. 

They  have  come  to  an  agreement, 
which  is  reflected  in  pending  legisla¬ 
tion,  although  it  often  is  referred  to  as 
a  “delicate  balance.” 

Two  telco  bills  are  pending  in  the 
House:  H.R.  3626,  the  Antitrust  and 
Communications  Reform  Act  of  1993, 
and  H.R.  3636,  the  National  Commu¬ 
nications  Competition  and  Informa¬ 
tion  Infrastructure  Act  of  1993.  A  Sen¬ 
ate  bill  recently  has  been  introduced 
by  Sen.  Ernest  Hollings  (D-S.C.),  and 
a  hearing  is  slated  later  in  February. 

The  House  Energy  and  Commerce 
Committee’s  Subcommittee  on  Tele¬ 
communications  and  Finance,  chaired 
by  Rep.  Edward  Markey  (D-Mass.)  who 
co-sponsored  H.R.  3636,  and  the 
House  Judiciary  Committee’s  Subcom¬ 
mittee  on  Economic  and  Commercial 
Law,  chaired  by  Rep.  Jack  Brooks  (D- 
Texas),  a  co-sponsor  of  H.R.  3626, 
hosted  a  series  of  hearings  on  the  bills. 

Testifying  before  Markey’s  commit¬ 
tee  were  Frank  Bennack  Jr.,  president 
and  CEO  of  Hearst  Corp.,  on  behalf  of 
the  Newspaper  Association  of  Ameri¬ 
ca,  and  R.  Jack  Fishman,  president  of 


Frank  Bennack  Jr. 


Lakeway  Publishers  Inc.,  Morristown, 
Tenn.,  for  the  National  Newspaper  As¬ 
sociation.  Both  men  spoke  about  elec¬ 
tronic  publishing  issues  addressed  in 
H.R.  3626.  Bennack  also  testified  be¬ 
fore  Brooks’  committee  two  days  later. 

“With  a  view  toward  achieving  an 
optimum  blend  of  safeguards  and  mar¬ 
ket  participation,  we  began  a  dialogue 
last  year  with  the  Bell  companies  and 
Congress,”  Bennack  told  both  subcom¬ 
mittees. 

“After  prolonged  and  difficult  nego¬ 
tiations,  NAA  believes  that  the  major¬ 
ity  of  our  concerns  have  been  ad¬ 
dressed  in  the  compromise  which  is  re¬ 
flected  in  . . .  H.R.  3626. 

“In  a  perfect  world,  the  bar  against 
the  Bells  would  not  have  been  dropped 
or  these  safeguards  would  have  been 
put  in  place  before  then,”  Bennack 
said.  “But,  as  everyone  knows,  we  don’t 
live  in  a  perfect  world.” 

Describing  tbe  bill’s  requirement 
that  the  Bells  only  offer  electronic 


publishing  services  through  a  separate 
affiliate,  Bennack  noted,  “This  separa¬ 
tion  will  make  it  more  difficult  for  the 
RBOCs  to  engage  in  discrimination  or 
cross  subsidy  and  much  easier  for  any 
violations  to  be  detected  and  correct¬ 
ed.” 

He  also  pointed  out  that  the  bill 
“specifically  encourages  teaming 
arrangements  and  nonexclusive  joint 
ventures  between  the  RBOCs  and 
electronic  publishers.  These  ventures 
remain  subject  to  an  array  of  safe¬ 
guards  to  prevent  abuses  yet  allow  sig¬ 
nificant  flexibility  in  business  arrange¬ 
ments. 

“It  is  particularly  to  be  noted  that 
the  bill  contains  special  provisions  to 
make  it  easier  for  small,  local  electron¬ 
ic  publishers  to  elect  to  participate  in 
joint  ventures  with  the  RBOCs,”  Ben¬ 
nack  added. 

Though  the  bill  provides  safeguards 
for  smaller  community  newspapers, 
these  papers  still  are  concerned  that 
they  might  become  “road  kill”  on  the 
information  highway  and  they  suggest¬ 
ed  additions  to  H.R.  3626  to  protect 
their  interests  further. 

Fishman  told  Markey’s  subcommit¬ 
tee  that  localism  provisions  —  requir¬ 
ing  certain  amounts  of  local  news  and 
information  —  are  “essential  to  the 
survival  of  small  community  news¬ 
papers.” 

Noting  the  efforts  of  community  pa¬ 
pers  in  voice  technology  and  Nil  ser¬ 
vices,  Fishman  said  these  publishers 
“barely  got  our  engines  revved  up  be¬ 
fore  we  ran  into  problems.” 

“The  first  problem  is  also  tbe  last: 
the  folks  who  build  the  highway  don’t 
have  us  in  mind,”  he  said,  adding,  “We 
cannot  easily  get  the  telephone  compa¬ 
nies  to  turn  their  attention  to  us.” 

One  particular  problem  encountered 
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Newspaper 
Financial  Reports 

Most  publicly  traded  newspaper  companies  report 
hefty  gains  in  net  profits  in  1993 


Compiled  by  Qeorge  Qarneau 

THE  NATION’S  PUBLICLY  traded  newspaper  companies 
mostly  reported  hefty  gains  in  net  profits  in  1993  despite 
only  modest  revenue  growth. 

Bottom-line  earnings  gains  in  1993  were  inflated  by  com¬ 
parisons  with  1992,  in  which  most  companies  took  big 
bookkeeping  charges  in  accordance  with  accounting  rule 
changes. 

Even  so,  ad  revenues  last  year  generally  grew  in  midsin¬ 
gle-digit  numbers,  fueled  mostly  by  double-digit  increases  in 
classified  revenue  —  a  sign  that  the  long-awaited  economic 
recovery  may  indeed  be  at  hand,  outside  California  anyway. 

Retail  and  general  advertising  showed  lackluster  growth 
through  1993,  though  preprints  continued  strong  growth, 
generally  in  low  double-digit  numbers. 

Inflated  bottom-line  gains  aside,  most  publicly  traded 
newspaper  companies  reported  fairly  healthy  earnings  gains. 

In  one  sign  of  an  improving  outlook,  Gannett  Co.  Inc., 
the  largest  U.S.  newspaper  publisher,  surpassed  its  previous 
annual  record  earnings,  set  in  1989  at  the  peak  of  the  go-go 
years. 

Another  came  from  Lee  Enterprises  Inc.,  which  said  its 
NAPP  printing  plate  manufacturing  subsidiary  expanded  its 
fourth-quarter  revenues  13.7%  as  North  American  news¬ 
papers  and  printers,  buoyed  by  increasing  ad  volume,  or¬ 
dered  more  letterpress  and  flexo  plates. 

Yet  another  sign  came  from  newspaper  industry  analyst 
Peter  Appert  of  Alex.  Brown  &  Sons  Inc.  in  New  York.  In  a 
January  report,  he  said  the  operating  environment  for  news¬ 
papers  “has  improved  significantly  in  recent  months”  fol¬ 
lowing  a  four-year  ad  slump. 

Appert  said  the  industry  “appears  to  be  enjoying  the  be¬ 
ginnings  of  a  rebound  in  both  classified  and  retail  linage.” 
He  said  the  combination  of  a  cyclical  rebound  in  ad  linage 
and  low  costs  “provides  the  basis  for  what  we  expect  will  be 
sharp  earnings  gains  for  the  industry  over  the  next  several 
years.” 

“Except  for  newsprint  pricing,  which  has  continued  its 
downward  trend,  overall  economic  prospects  for  1994  ap¬ 
pear  to  be  more  favorable  than  they  have  been  in  the  last 
several  years,”  said  J.  Stewart  Bryan,  chairman  and  CEO  of 
Media  General  Inc.,  which  reported  1993  net  earnings  up 
35%. 

Others  reporting  strong  performances  during  the  year 
were  A.H.  Belo  Corp.,  Dow  Jones  &  Co.  Inc.,  Multimedia 
Inc.,  Tribune  Co.  and  Pulitzer  Publishing  Co. 

Following  is  a  summary  of  earnings  reported  in  the  fourth 
quarter  and  all  of  1993. 
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A.H.  BELO 

A.H.  Belo  Corp.,  whose  jewel  is  the  Dallas  Morning  News, 
reported  that  1993  net  earnings  jumped  37.3%  to  $51.1  mil¬ 
lion,  or  $2.20  a  share,  from  $37.2  million,  or  $1.90  a  share,  in 
1992. 

Not  counting  special  items,  annual  earnings  surged  42.6% 
to  $48.5  million,  or  $2.40  a  share,  from  $34  million,  or  $1.74 
a  share.  Revenues  during  the  year  advanced  5.6%  to  $544.8 
million,  and  operating  earnings  rose  9.7%  to  $89.5  million. 

Fourth-quarter  gains  were  more  modest.  Net  earnings  ad¬ 
vanced  18%  to  $13.1  million,  or  64^  a  share,  from  $11.1  mil¬ 
lion,  or  56(t  a  share,  in  the  quarter  a  year  before.  Quarterly 
revenues  grew  4.6%  to  $145.7  million,  and  operating  earnings 
grew  5.2%  to  $24.3  million. 

Excluding  a  190-a-share  restructuring  charge  and  a  lO^-a- 
share  charge  for  a  settlement  on  music  fees  for  television, 
quarterly  net  earnings  were  $14.9  million,  or  730  a  share. 

The  fourth-quarter  restructuring  charge,  $5.8  million  be¬ 
fore  taxes,  accounts  for  a  write-off  of  goodwill  and  a  reduc¬ 
tion  in  the  value  of  assets  at  Dallas-Fort  Worth  Suburban 
Newspapers  Inc.,  based  in  Arlington. 

After  losing  money  last  year,  on  sales  that  make  up  3%  of 
Belo’s  revenues,  the  suburban  operation  will  shut  down  its 
weekly  shopper  Search,  cut  employee  benefits  and  slightly  re¬ 
duce  the  payroll.  Designed  to  reverse  operating  losses,  the  re¬ 
structuring  also  will  split  the  operation  into  two  companies: 
a  newspaper  publisher  and  a  commercial  printer. 

Fourth-quarter  newspaper  revenues,  mainly  from  the 
Morning  News,  grew  6.1%  to  $88.8  million.  Excluding  the  re¬ 
structuring,  operating  earnings  from  publishing  grew  50%  to 
$15.1  million.  Broadcast  revenues  grew  2.3%  in  the  quarter  to 
$56.9  million  and  operating  earnings  declined  slightly  to 
$17.4  million.  Newspaper  revenues  during  the  year  grew  6.6% 
to  $335.6  million. 

COWLES  MEDIA 

Cowles  Media  Co.,  owner  of  the  Star  Tribune  of  Min¬ 
neapolis,  reported  that  quarterly  earnings  rose  8%  to  $7.9 
million,  or  570  a  share,  from  $7.3  million,  or  530  a  share,  in 
the  period  a  year  earlier. 

In  the  three  months  ended  Jan.  1,  the  third  quarter  in  its 
fiscal  year,  Cowles  reported  that  revenues  grew  9%  to  $95.4 
million,  including  an  8%  gain  at  the  Star  Tribune  and  a  22% 
surge  at  its  magazines,  much  of  the  latter  gain  from  start-ups 
and  acquisitions.  Quarterly  operating  profit  grew  marginally 
to  $15  million. 

The  quarter  lifted  nine-month  net  earnings  13%  to  $18.5 
million,  or  $1.35  a  share,  from  $16.3  million,  or  $1.28  a  share, 
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a  year  earlier.  Revenues  rose  6.9%  to  $268.1  million  and  op¬ 
erating  earnings  declined  slightly. 

While  newsprint  prices  held  steady  in  the  quarter,  com¬ 
pared  with  a  year  earlier,  the  company  continued  to  invest  in 
its  nonsubscriber  product  in  the  Twin  Cities. 

The  company  announced  an  agreement  with  the  Twin 
Cities  Newspaper  Guild  that  will  cost  $1.5  million  in  a  charge 
against  fourth-quarter  earnings  for  higher  pay  and  benefits. 
In  return,  the  union  has  agreed  to  more  flexible  job  assign¬ 
ments  as  part  of  a  reorganization. 

The  company  raised  the  quarterly  dividend  1^  to  13^. 

President  and  CEO  David  Cox  expected  further  strength¬ 
ening  of  the  local  economy. 

DOW  JONES  &  CO. 

Dow  Jones  &  Co.  Inc.,  buoyed  by  more  advertising  in  its 
flagship  Wall  Street  Journal  and  a  strong  fourth  quarter,  re¬ 
ported  that  1993  net  income  surged  37.1%  to  $147.5  million, 
or  $1.48  a  share. 

Operating  income  advanced  12.7%  to  $316.5  million  and 
revenue  grew  6.3%  to  $1.9  billion. 

Excluding  $18.8  million  in  charges  in  1992,  earnings  during 
the  year  rose  16.7%.  The  New  York-based  company  credited 
ad  gains  at  the  Journal  and  Barron’s,  higher  earnings  in  in¬ 
formation  services  and  lower  interest  expenses. 

Annual  results  were  powered  by  fourth-quarter  net  earn¬ 
ings  that  soared  58.4%  to  $47.1  million,  or  470  a  share,  from 
$29.8  million,  or  300  a  share,  in  the  period  a  year  before. 

Quarterly  operating  profit  jumped  27.4%  to  $101.6  million 
on  revenues  7.7%  higher  to  $512.7  million.  Not  counting 
write-downs,  fourth-quarter  net  income  grew  24.8%. 

The  Journal  and  other  business  publications  produced 
24.8%  more  operating  profit,  or  $143.7  million,  in  1993,  as 
revenue  grew  6.7%  to  $825.2  million.  Journal  ad  linage  grew 
3.3%  during  the  year. 

Quarterly  operating  profits  in  business  publishing  rocket¬ 
ed  38.3%  to  $50.6  million,  as  revenue  advanced  11.3%  to 
$224.3  million. 

Ottaway  Newspapers  generated  a  1993  operating  profit  of 
$32.6  million,  up  2.9%  from  1992,  as  revenue  increased  4-2% 
to  $244.6  million  and  ad  linage  grew  slightly. 

Ottaway’s  fourth-quarter  operating  profit  advanced  17.9% 
to  $11.4  million  on  revenues  4.2%  higher  to  $64.9  million. 

Information  services  increased  operating  earnings  4.5% 
last  year,  to  $157.4  million,  on  revenues  6.5%  higher,  to  $862 
million.  Fourth-quarter  operating  profit  increased  14  7%  to 
$43.2  million  as  revenues  grew  5.3%  to  $223.5  million. 

GANNETT  CO. 

Gannett  Co.  Inc.,  whose  USA  Today  and  82  other  dailies 
make  it  the  nation’s  largest  publisher,  reported  record  profits 
last  year,  including  a  record  fourth  quarter. 

Gannett,  based  in  Arlington,  Va.,  said  that  excluding  1992 
charges  that  lowered  earnings  to  $199.7  million,  1993  net  in¬ 
come  advanced  15%,  to  $397.8  million.  Per-share  1993  earn¬ 
ings  rose  to  $2.72,  from  $1.39  in  1992. 

Annual  revenues  grew  5%  to  $3.6  billion,  as  expenses  grew 
less  than  3%,  driving  operating  income  16%  higher  to  $7144 
million. 

The  earnings  surpassed  the  previous  record  of  $397.5  mil¬ 
lion,  or  $2.47  a  share,  set  in  1989. 

As  reported  earlier,  1993  marked  the  first  annual  operating 
profit  of  USA  Today,  founded  in  1982.  Ad  pages  and  ad  rev¬ 
enues  grew  9%  each  during  the  year.  Fourth-quarter  ad  pages 


gained  4%  and  produced  5%  more  revenue. 

Gannett’s  record  fourth-quarter  earnings  rose  13%  to  $129 
million,  or  880  a  share,  compared  with  $114.2  million,  or  790 
a  share,  in  fourth  quarter  1992.  Quarterly  revenue  grew  5%  to 
$982.6  million,  and  operating  income  grew  16%  to  $230.2 
million. 

Newspaper  ad  revenues  during  the  year  rose  6.5%  to  $2 
billion,  led  by  preprints  up  8.6%,  classified  up  6.4%,  nation¬ 
al  up  3.9%  and  local  up  1.1%.  Circulation  revenues  rose  3.8% 
to  $838.7  million  as  daily  circulation  was  flat  and  Sunday  in¬ 
creased  slightly. 

Run-of-press  newspaper  ad  volume  rose  1.2%,  with  a  4.9% 
gain  in  classified  offsetting  national,  which  was  down  1.1%, 
and  local,  down  1.6%.  Preprint  volume  advanced  8.4%. 

The  company  raised  its  quarterly  dividend  a  penny  to  330 
a  share. 

HARTE-HANKS  COMMUNICATIONS 

Harte-Hanks  Communications  Inc.,  in  its  first  earnings  re¬ 
port  since  its  initial  public  stock  offering  in  November,  said 
that  excluding  special  charges,  1993  net  income  jumped  to 
$10  million,  or  7l0  a  share,  from  $2.3  million,  or  190  a  share, 
in  1992. 

Including  the  one-time  charges,  the  company  reported  a 
net  loss  for  the  year  of  $52.9  million,  or  $4.05  a  share. 

Charges  included  a  $55.5  million  write-down  of  the  value 
of  goodwill  assets  at  its  daily  and  nondaily  papers  in  suburban 
Boston  and  Dallas  and  a  Tucson  shopper.  Redemptions  of 
debentures  resulted  in  charges  of  $3.9  million  in  the  third 
quarter  and  $3.5  million  in  the  fourth  quarter. 

Revenues  during  the  year  rose  9.5%  to  $463.5  million,  and 
operating  income,  excluding  the  goodwill  write-down,  rose 
9.9%  to  $51.9  million. 

President  and  CEO  Larry  Franklin  proclaimed  it  “a  terrific 
year”  for  the  company. 

The  San  Antonio-based  company  reported  fourth-quarter 
net  income  of  $3.1  million,  or  190  a  share,  compared  with 
$1.3  million,  or  ll0  a  share,  a  year  earlier. 

Excluding  unusual  items,  quarterly  earnings  were  reported 
at  $6.7  million,  or  400  a  share.  Quarterly  operating  revenues 
advanced  10.9%  to  $129.4  million  as  operating  profit  surged 
15.4%  to  $17.8  million. 

At  its  nine  dailies,  including  the  Corpus  Christi  (Texas) 
Caller- Times,  and  40  nondailies,  1993  revenues  grew  4.2%  to 
$131.5  million  and  operating  income,  not  counting  the  write¬ 
down,  grew  3%  to  $21.7  million. 

Newspaper  ad  linage  in  1993  grew  5.7%,  including  gains  of 
7.3%  in  classified  and  4.7%  in  local  and  a  9.6%  drop  in  na¬ 
tional. 

Annual  revenues  from  shoppers  rose  6.4%  to  $174.5  million 
but  earnings  declined  slightly. 

Direct-marketing  operations  boosted  revenues  20.7%  last 
year  to  $129.6  million,  as  operating  income  advanced  17.5% 
to  $12.8  million. 

TV  revenues  in  1993  rose  8.2%  to  $27  million  and  operat¬ 
ing  income  jumped  34%  to  $8.2  million. 

The  company,  which  was  public  until  a  leveraged  manage¬ 
ment  buyout  in  1984,  made  an  initial  public  offering  in  No¬ 
vember  of  6.3  million  common  shares  at  $16.50  each.  Pro¬ 
ceeds  of  $96  million,  plus  low-interest  bank  debt,  went  to¬ 
ward  redeeming  high-interest  debentures  worth  $200  million. 

In  other  developments  last  year,  Harte-Hanks  acquired  Di¬ 
rect  Market  Concepts,  a  Jacksonville,  Fla.,  direct  marketer; 
the  Money  Clip,  a  West  Texas  direct-mail  coupon  publisher; 
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and  San  Antonio  radio  station  KENS-AM. 

Shopper  publications  added  1  million  homes,  for  a  total  of 
7  million,  in  five  markets,  mostly  in  Southern  California. 

And  the  Caller-Times  began  a  $10  million  press  and  build¬ 
ing  project  as  part  of  a  $20  million  capital  expenditure  pro¬ 
gram  at  Harte-Hanks. 

KNIGHT-RIDDER 

Knight-Ridder  Inc.  reported  that  1993  net  income  rose 
1.4%  to  $148.1  million  and  per-share  income  rose  to  $2.68 
from  $2.65,  not  counting  1992  accounting  changes  that  low¬ 
ered  earnings. 

Including  accounting  changes  in  1992,  1993  earnings  rose 
to  $148.1  million,  or  $2.68  a  share,  from  $40.9  million,  or  740 
a  share. 

Annual  revenue  grew  5.2%  to  $2.5  billion  and  operating 
income  advanced  2.3%  to  $284.9  million,  as  costs  rose  5.6% 
to  $2.2  billion,  including  about  $33  million  from  the  start-up 
of  a  new  production  plant  for  the  Philadelphia  papers. 

Earnings  improved  despite  the  start-up  costs  and  a  “disap¬ 
pointing"  economy,  chief  financial  officer  Ross  Jones  said. 

Newspapers  raised  revenues  3.5%  to  $2  billion  and  operat¬ 
ing  income  2.8%  to  $298.8  million.  Ad  revenue  grew  2.6%  to 
$1.5  billion,  including  a  7%  gain  in  classified  revenue.  Retail 
ad  revenue  gained  just  1%  during  the  year.  Other  revenue 
grew  42.2%  to  $56.8  million,  reflecting  growth  in  “nontradi- 
tional”  sources. 

Business  information  services  raised  1993  operating  in¬ 
come  6.1%  to  $23.4  million  on  revenues  13.8%  higher  to 
$438.5  million. 

The  Miami-based  Knight-Ridder,  owner  of  the  Miami  Her' 
aid,  Philadelphia  Inquirer  and  27  other  dailies,  reported  that 
fourth-quarter  net  earnings  advanced  17.4%  to  $51.2  million, 
or  930  a  share.  Revenue  grew  5.2%  to  $652.6  million,  and  op¬ 
erating  income  grew  9.7%  to  $96.6  million. 

Newspapers  built  fourth-quarter  operating  income  9.9%  to 
$99.7  million  on  revenue  4%  higher  to  $541.6  million. 

Business  information  services  raised  fourth-quarter  oper¬ 
ating  profit  8.5%  to  $7.8  million  as  revenue  grew  13.5%  to 
$111.1  million. 

Jones  said  a  fourth-quarter  gain  of  5.2%  in  classified  ad  rev¬ 
enue  “suggests  that  we  could  see  continuing  strength  as  we 
enter  the  new  year.”  He  expected  ad  revenue  and  per-share 
earnings  to  grow  at  the  fastest  pace  since  1989. 

The  company  announced  that  Frank  Hawkins  Jr.,  a  former 
news  reporter  and  executive  who  has  won  awards  from  finan¬ 
cial  analysts  as  vice  president/corporate  relations,  is  quitting 
to  become  president  of  Access  Asia  Group  in  Hong  Kong. 
He  is  being  replaced  March  1  by  Polk  Laffoon  IV,  a  former 
newspaper  reporter  and  marketing  executive. 

LEE  ENTERPRISES 

Lee  Enterprises  Inc.  reported  that  quarterly  net  income  ad¬ 
vanced  15.8%  to  $13.3  million,  or  570  a  share,  from  $11.5  mil¬ 
lion,  or  490  a  share,  in  the  period  a  year  earlier. 

In  the  three  months  ended  Dec.  31,  the  first  quarter  in  its 
fiscal  year,  the  Davenport,  lowa-based  owner  of  19  dailies  and 
eight  TV  stations  said  revenue  grew  6%  to  $102.1  million,  op¬ 
erating  income  grew  9.8%  and  expenses  rose  4.8%. 

Newspaper  ad  revenue  increased  3.7%  during  the  quarter, 
thanks  to  increases  in  auto  and  real  estate  advertising  that 
lifted  classified  revenue  11.3%. 

Broadcast  revenue  grew  2%  in  the  quarter. 

Revenues  at  its  NAPP  printing  plate  subsidiary  grew  13.7% 


on  higher  orders  from  North  American  newspapers  and 
printers. 

McCLATCHY  NEWSPAPERS 

McClatchy  Newspapers  Inc.,  whose  12  dailies  include  its 
flagship  Sacramento  Bee,  reported  that  fourth-quarter  net  in¬ 
come  rose  22.1%,  lifting  the  full-year  net  income  6.6%. 

Annual  net  earnings  rose  to  $31.8  million,  or  $1.10  a  share, 
from  $29.8  million,  or  $1.04  a  share,  in  1992.  Excluding  high¬ 
er  1993  taxes  and  accounting  charges  in  1992,  earnings  rose 
to  $1.13  a  share,  from  $1.09,  McClatchy  reported. 

Annual  revenues  rose  2%  to  $449.1  million  and  operating 
expenses  edged  up  1.5%,  raising  operating  income  5.2%  to 
$65.1  million. 

McClatchy  reported  fourth-quarter  net  income  of  $11.2 
million,  or  390  a  share,  compared  with  $9.2  million,  or  320  a 
share,  in  the  quarter  a  year  earlier.  Quarterly  revenues  rose 
1.5%  to  $119.1  million,  and  operating  profit  advanced  11.9% 
to  $21.2  million. 

CEO  Erwin  Potts  said  he  was  “gratified”  with  the  results, 
given  the  recession  in  Northern  California,  where  three  of 
the  company’s  biggest  papers  operate.  He  credited  the  Fres¬ 
no  Bee,  Anchorage  (Alaska)  Daily  News  and  papers  in  Wash¬ 
ington  state  and  North  Carolina  for  strong  performances. 

He  said  the  company  was  encouraged  by  December  ad 
sales  at  the  Sacramento  Bee,  but  “we  will  continue  our  cau¬ 
tious  stance  until  more  broad-based  economic  activity  indi¬ 
cates  a  recovery  in  Northern  California.” 

MEDIA  GENERAL 

Media  General  Inc.,  owner  of  the  Richmond  Times-Dis- 
patch,  reported  that  1993  net  income  rose  35%  to  $25.7  mil¬ 
lion,  or  980  a  share,  from  $19  million,  or  730  a  share,  in  1992. 

Annual  revenue  rose  3.9%  to  $600.8  million,  and  operat¬ 
ing  income  surged  41.5%  to  $60.3  million. 

Newspaper  revenue  rose  2.7%  to  $307  million  last  year, 
and  operating  profit  advanced  19.5%  to  $19.6  million. 

Annual  revenues  from  its  Garden  State  Paper  recycled 
newsprint  subsidiary  rose  4%  to  $100.4  million,  and  operat¬ 
ing  earnings  soared  to  $5.7  million,  from  $1.3  million  a  year 
before. 

Television  revenues  advanced  to  $179.5  million,  from 
$169.9  million  in  1992,  as  operating  earnings  surged  to  $35.2 
million,  from  $25.9  million. 

Fourth-quarter  net  income  advanced  20%  to  $9.1  million, 
or  340  a  share,  from  $7.6  million,  or  290  a  share,  a  year  be¬ 
fore.  Quarterly  revenues  advanced  5.1%  to  $156.5  million,  and 
operating  revenue  advanced  31.9%  to  $21.5  million,  com¬ 
pared  with  year-earlier  results. 

Quarterly  newspaper  revenue  grew  5.3%  to  $82.6  million 
and  operating  income  grew  70.3%  to  $10.9  million. 

Quarterly  earnings  from  newsprint  declined  to  less  than  $1 
million  on  higher  revenues. 

Chairman  and  CEO  J.  Stewart  Bryan  credited  improved 
business  at  the  company’s  newspapers  and  TV  stations  for  the 
quarterly  gain. 

Except  for  continued  low  newsprint  prices,  he  said,  “overall 
economic  prospects  for  1994  appear  to  be  more  favorable 
than  they  have  been  for  the  last  several  years.” 

MULTIMEDIA 

Multimedia  Inc.,  South  Carolina-based  owner  of  the 
Greenville  (S.C.)  Nevus/ Piedmont  and  syndicator  of  the  Don¬ 
ahue  TV  show,  reported  1993  net  earnings  of  $99.9  million. 
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or  $2.60  a  share,  up  from  $60.5  million,  or  $1.61  a  share,  in 
1992. 

1993  earnings  included  a  $14.3  million  gain  from  account¬ 
ing  changes,  $12  million  in  lower  income  taxes  and  a  $1.4 
million  gain  from  selling  a  video  production  unit.  Not  count¬ 
ing  the  special  items,  earnings  gained  17%  during  the  year  to 
$1.88  a  share. 

Annual  revenues  grew  10%  to  $634.6  million,  and  costs 
grew  12%,  resulting  in  operating  profits  7%  higher  to  $184.4 
million. 

Annual  newspaper  revenue  grew  2.6%  to  $135.9  million. 
Cable-television  revenue  advanced  14%  to  $164.6  million, 
broadcasting  revenue  declined  3%  to  $155.7  million,  and  rev¬ 
enue  from  syndicated  TV  shows  jumped  25.1%  to  $161.6  mil¬ 
lion. 

Fourth-quarter  1993  net  earnings  increased  13.5%  to  $21.8 
million,  compared  with  the  year  before.  Quarterly  revenue 
expanded  4%  to  $173.7  million,  and  operating  profit  grew  8% 
to  $53.9  million. 

Quarterly  newspaper  revenue  gained  5%  to  $37.5  million, 
broadcast  revenue  declined  6%  to  $42.2  million,  cable  rev¬ 
enue  grew  8%  to  $41.1  million  and  entertainment  revenue 
grew  4%  to  $47  million. 

NEW  YORK  TIMES 

New  York  Times  Co.,  owner  of  the  New  York  Times  and 
since  October  the  Boston  Globe,  reported  1993  net  income  of 
$6.1  million,  or  70  a  share,  compared  with  a  net  loss  of  $44.7 
million,  or  570  a  share,  in  1992. 

Annual  revenues  increased  13.8%  to  $2  billion  and  operat¬ 
ing  profit  soared  43.2%  to  $126.6  million. 

Not  counting  a  list  of  special  items,  1993  earnings  per 
share  rose  40.9%  to  930,  from  660  in  1992,  thanks  to  higher 
newspaper  ad  and  circulation  revenues,  cost  savings  at  the 
new  Times  plant  and  improved  TV  advertising.  Higher 
newsprint  prices,  slow  business  at  its  two  California  papers 
and  higher  depreciation  slowed  earnings  growth. 

Higher  annual  revenues  were  mainly  because  of  the  Oct.  1 
acquisition  of  the  Globe,  part  of  the  $1  billion  purchase  of 
Affiliated  Publications  Inc. 

Newspaper  operating  profit  increased  to  $150.8  million  in 
1993,  from  $129.1  million  in  1992,  as  revenues  grew  to  $1.5  bil¬ 
lion,  from  $1.3  billion. 

Times  ad  linage  increased  1%  last  year,  including  fourth- 
quarter  linage  up  7.8%.  Globe  full-run  linage  expanded  4%  in 
1993,  including  a  9.7%  fourth-quarter  gain.  The  company’s  30 
regional  papers  increased  ad  linage  3.9%  during  the  year, 
3.8%  in  the  quarter. 

The  magazine  group  increased  1993  operating  profit  to 
$12.3  million,  from  $9.9  million  in  1992,  as  revenues  expand¬ 
ed  to  $394.5  million,  from  $386.1  million. 

The  broadcast  and  information  services  group  increased 
operating  profit  to  $19.4  million,  from  $14.8  million  in  1992, 
as  revenue  grew  to  $87.3  million,  from  $80.5  million,  the  re¬ 
sult  of  improved  TV  ad  revenue. 

The  forest  products  group  lost  $4.9  million  during  the  year, 
down  from  $8.7  million  in  1992,  as  newsprint  prices  remained 
steeply  discounted  due  to  oversupply. 

The  company  reported  a  fourth-quarter  1993  net  loss  of 
$24.1  million,  or  230  a  share,  up  from  a  net  loss  of  $3.7  mil¬ 
lion,  or  50  a  share,  a  year  earlier. 

Revenues  rose  to  $636  million,  from  $468.2  million  a  year 
earlier. 


1993  included  a  $47  million  afrer-tax  charge  to  write  down 
the  value  of  the  company’s  newsprint  manufacturing  equity 
and  a  $30  million  pretax  charge  for  white-collar  staff  cuts  at 
the  Times. 

PARK  COMMUNICATIONS 

Park  Communications  Inc.  reported  record  fourth-quarter 
earnings  to  end  1993  with  net  income  of  $18.8  million,  or  9l0 
a  share,  compared  with  $17.2  million,  or  830  a  share,  in  1992. 

The  Ithaca,  N.Y.-based  publisher  and  broadcaster  whose 
founder,  Roy  Park  Sr.,  died  last  year,  said  revenue  during  the 
year  rose  7.6%  to  $172.1  million. 

Park  said  it  set  records  for  revenue  and  net  income  in  the 
fourth  quarter.  It  reported  that  net  income  advanced  D.1%  to 
$6.9  million,  or  330  a  share,  from  $6.1  million,  or  300  a  share, 
in  fourth  quarter  1992.  Revenue  advanced  10%  to  $48.5  mil¬ 
lion. 

The  fourth  quarter  earnings  were  7%  more  than  the  pre¬ 
vious  fourth-quarter  high  mark,  set  in  1990. 

The  company  said  results  were  not  affected  by  the  Dec.  31 
sale  of  33  small  papers  to  American  Publishing  Co.  but  were 
aided  by  a  gain  from  an  adjustment  in  music  licensing  fees. 

The  company  said  newspaper  revenues  increased  3%  dur¬ 
ing  the  year  and  acquisitions  helped  boost  broadcast  rev¬ 
enues  13%. 

Park  owns  nine  TV  and  22  radio  stations  and  31  small 
dailies. 

PULITZER  PUBLISHING 

Pulitzer  Publishing  Co.  reported  that  1993  operating  prof¬ 
its  rose  31.2%  to  $48  million.  The  owner  of  the  St.  Louis 
Post'Dispatch  and  two  other  dailies  reported  net  income  of 
$23.3  million,  or  $1.91  a  share,  compared  with  a  loss  of  $1.2 
million,  or  ll0  a  share,  in  1992,  when  accounting  changes 
lowered  earnings. 

Excluding  special  items,  full-year  net  income  advanced 
19.8%  to  $24.3  million,  or  $1.99  a  share,  from  $20.3  million, 
or  $1.75  a  share,  the  company  said. 

Annual  operating  revenue  rose  7.2%  to  $427  million.  Not 
counting  acquisitions  and  dispositions,  revenues  rose  3.5%. 
Despite  a  slight  dip  in  newspaper  ad  revenue,  publishing  rev¬ 
enue  edged  up  1.8%  to  $290.1  million.  Operating  profit  mar¬ 
gins  in  newspapers  rose  11.8%  during  the  year,  from  10.5%  in 
1992,  as  broadcast  margins  slipped  slightly  to  20.4%. 

The  Post-Dispatch  gained  3.8%  in  full-run  ad  linage  last 
year,  including  6.1%  more  classified,  4.6%  more  retail  and 
28.3%  less  general  advertising.  Part-run  linage  soared  53.4%. 

Quarterly  earnings  dipped  to  $8.5  million,  or  650  a  share, 
from  $9.8  million,  or  850  a  share,  a  year  before  despite  rev¬ 
enues  up  14.9%  to  $122.2  million.  Publishing  revenues  rose 
5.1%  to  $77.6  million,  and  broadcast  revenues  rose  7.2%  to 
$44.6  million.  Not  counting  acquisitions,  the  gain  was  4%. 
Quarterly  profit  advanced  13.6%  to  $14.2  million. 

Excluding  special  items,  fourth-quarter  net  income  in¬ 
creased  6.2%  to  $8.8  million,  or  670  a  share,  compared  with 
$8.2  million,  or  6l0  a  share,  a  year  earlier. 

“Looking  forward,  we  are  encouraged  by  strengthening  rev¬ 
enues  in  both  the  publishing  and  broadcasting  segments”  and 
by  the  company’s  latest  TV  acquisitions,  said  chairman,  pres¬ 
ident  and  CEO  Michael  Pulitzer. 

The  company  raised  its  first-quarter  1994  dividend  7.4%  to 
14.50  a  share. 

(See  Financial  Reports  on  page  38) 
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THE  l,EAPING  EDGE 

by  Michael  Conniff 


The  industry  that 
wasn’t  or  was  it? 


I  feel  like  I’ve  been  here  before. 
Wasn’t  that  me  in  1981,  back  in  those 
first  luxurious  days  of  videotex.  Hertz- 
ing  up  and  down  the  Left  Coast  in 
search  of  my  future  and  an  industry 
that  never  quite  came  to  be? 

And  here  I  go  again,  a  dozen  years 
later,  wizened  if  none  the  wiser,  hop- 
scotching  from  Los  Angeles  to  Palo 
Alto,  Calif.,  in  search  of  my  past  and 
the  future  of  the  industry  that  wasn’t. 

They  don’t  call  it  videotex  anymore 
—  now  it’s  called  the  information  su¬ 
perhighway  for  short  —  but  the  long 
and  short  of  it  is  that  your  faithful 
highway  attendant  is  not  feeling  so  su¬ 
per.  Tell  the  truth,  1  feel  like  a  twerp 
caught  in  a  time  warp. 

In  1981,  1  had  buzzed  around  New 
York  City  in  search  of  a  job  in  some¬ 
thing  1  called  “interactive  cable  televi¬ 
sion”  when  there  was  no  such  thing, 
not  unless  you  counted  Time  Warner’s 
interactive  Qube  cable-television  va¬ 
porware.  1  was  a  pad-carrying  newspa¬ 
perman  then  and  proud  of  it,  but  1  had 
to  get  out  of  newspapers  or  suffer  the 
fate  of  my  ancestors,  the  father  and 
grandfather  who  lost  their  ink-stained 
jobs  to  obsolescence. 

Oh  no,  1  was  thinking  back  then, 
before  my  sweet  tooth  got  long,  there 
was  going  to  be  no  “el  foldo”  with  me 
still  in  the  fold,  not  after  1  watched  my 
father  go  down  the  tubes  with  a  stroke 
on  the  day  his  newspaper,  the  New 
York  World  Journal  Tribune,  the  largest 
afternoon  daily  in  the  country,  went 
down  for  the  count  in  1967. 

Not  me:  no  siree.  1  was  going  to  get 
me  into  new  technology  —  the  newer 


Conniff  is  president  of  Interactive  Sports 
Inc.  He  may  be  reached  by  phone  at 
(802)  860A41 1 ,  via  fax  at  (802)  862- 
4699  or  on  the  Internet  at 
mconniff/mcimail .  com . 


the  better  —  Qube  or  Index  or  what¬ 
ever  —  and  the  sooner  1  left  the 
drunken,  skunked  newspaper  world  be¬ 
hind  the  better.  No  more  carbons  and 
copy  desks  for  me,  no  thank  you.  I  was 
going  to  do  big  fat  bytes. 

The  next  thing  you  know  1  was  a 
flat-out  free-falling  fugitive,  dodging 
bullets  and  pink  slips,  catching  the  ar¬ 
rows  that  come  from  being  a  target,  a 
pioneer  —  or  both. 

1  got  fired  from  my  first  job  in  new 
technology  because  1  tried  to  bring  my 
company  into  the  on-line  world  too 
fast.  (You  could  look  it  up.)  After  that, 

1  wised  up,  jumping  ship  at  NBC  Tele¬ 
text  before  the  vertical  blanking  inter¬ 
val  went  blip  —  and  then  making  for 
the  door  and  American  Express  inter¬ 
active  services  before  the  honchos- 
that-were  asked  themselves  what  in 
the  name  of  plastic  were  they  doing  in 
the  videotex  business. 

Along  the  way,  I  did  get  to  visit 
newspapers  doing  videotex  throughout 
the  country.  1  made  it  to  Keyfax  at  the 
Chicago  Sun-Times  and  Knight-Ridder 
Inc.’s  fractured  and  fabled  Viewtron  in 
Miami  —  and  the  ever-vigilant  Orlan' 
do  Sentinel,  where  they  were  trying  a 
little  bit  of  everything  from  Time  mag¬ 
azine  to  Times  Mirror  Co.,  trying  to 
sign  up  the  local  newspaper  to  be  part 
of  the  latest  experiment. 

And  here  we  go  again,  this  time  at 
warp  speed. 

II 

■  ■  ow  hot  are  interactive  news¬ 
papers  today?  At  “Interactive  News¬ 
papers  ’94:  The  Multimedia  Mission” 
—  a  conference  sponsored  by  the 
Kelsey  Group  and  Editor  &  Publisher 
in  Tampa  this  week  —  there  were  at 
least  600  people  in  attendance,  com¬ 
pared  with  half  that  many  just  last  year 
and  slightly  more  than  200  the  year  be¬ 
fore. 


Some  newspapers  sent  people  by  the 
bushel,  10  and  12  at  a  time,  and  news¬ 
paper  types  came  to  Florida  from 
throughout  the  world:  from  Chile, 
Caracas,  Canada,  and  all  kinds  of  tem¬ 
perate  and  intemperate  climes  in  be¬ 
tween. 

Here’s  my  personal  problem:  When 
something  gets  hot,  1  go  stone.  It  was 
one  thing  to  be  carrying  the  torch  for 
interactive  newspapers  in  the  1980s, 
when  everyone  from  the  city  room  to 
the  publisher’s  suite  was  giving  the  idea 
the  cold  shoulder.  It’s  another  thing  to 
get  your  fingers  hot-typed  as  you  try  to 
get  on  the  bus  that’s  leaving  the  station 
for  the  superhighway  and  points  south. 

ii 

m  ow  1  may  be  stupid,  but  1  am  not 
dumb  —  or  blind.  My  father  slaved 
over  a  sweaty  Underwood  so  his  boy 
could  go  to  college  and  study  history 
just  like  he  did  in  his  spare  time.  1  can 
still  hear  my  father  repeating  the  same 
thing  to  me  over  and  over  again:  “His¬ 
tory  repeats  itself .  .  .  history  repeats  it¬ 
self  .  .  .  .  ” 

As  1  grow  older,  1  grow  all  the  more 
amazed  at  how  smart  my  father  turned 
out  to  be.  We  are  now  circa  1991,  not 
circa  1981  —  but  history  is  repeating 
itself.  Newspapers  are  jumping  into  on¬ 
line  services  as  though  they  have  final¬ 
ly  discovered  the  future  of  media  and 
the  medium.  They  are  talking  about 
interactive  television  like  it’s  Monday 
Night  Football  and  they’ve  got  the  ball. 
They  are  starting  to  spout  instacliches 
such  as  cyberspace  and  hyperlocal  — 
and  they  actually  sound  like  they  know 
what  they  are  talking  about! 

It’s  amazing,  really,  when  you  stop  to 
think.  Look  at  Orlando,  where  the 
Sentinel  again  has  signed  up  to  be  part 
of  the  march  of  Time  Warner  —  just 
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Interactive  Communications 


Envisioning 
the  electronic 
newspaper 

New  technology  seen  preserving 
the  familiar  newspaper  product 


by  Mark  Fitzgerald 

COULD  IT  BE  that  the  electronic 
newspaper  of  tomorrow  —  that  dizzy¬ 
ing  prospect  that  both  enchants  and 
frightens  publishers  of  today  —  will  be 
made  of  paper? 

Jerome  Rubin,  who  helped  create 
the  pioneering  on-line  research  ser¬ 
vices  LEXIS  and  NEXIS,  thinks  it 
could. 

“In  the  future,  we  may  be  able  to  use 
flexible  [on-line  computer]  displays 


that  approach  paper  —  or  may  even  be 
some  form  of  paper,”  Rubin  said. 

This  electronic  newspaper  would  be 
easy  to  recycle  too:  The  same  technol¬ 
ogy  that  prints  the  text  would  be  able 
to  erase  it  to  make  room  for  more  sto¬ 
ries. 

Receiving  its  information  from  satel¬ 
lites,  fiber  optics  or  even  the  common 
twisted-pair  copper  wire  of  phone 
lines,  this  electronic  newspaper  would 
be  something  like  an  information 
Mobius  strip  —  constantly  updating  it¬ 
self  while  allowing  users  to  keep  or 
“clip”  other  stories. 

A  newspaper,  in  short,  as  handy  as  a 
broadsheet  or  tabloid  today. 

Rubin  suggested  that  electronic  mul¬ 
timedia  technology  is  turning  out  to  be 
a  friend  rather  than  enemy  of  news¬ 
papers. 

Advances  in  delivery  technologies 
seem  to  be  converging  in  a  way  that 
could  preserve  the  familiar  look  and 


feel  of  a  newspaper  while  dramatically 
increasing  its  capabilities  to  present  in¬ 
formation. 

Rubin  outlined  his  vision  of  the 
electronic  newspaper  in  Tampa  Bay, 
Fla.,  at  the  opening  session  Feb.  14  of 
“Interactive  Newspapers  ’94:  The  Mul¬ 
timedia  Mission,”  a  conference  spon¬ 
sored  by  Editor  &  Publisher  and  the 
Kelsey  Group. 

Envisioning  the  shape  of  the  elec¬ 
tronic  newspaper  is  what  Rubin  does  as 
chairman  of  the  News  in  the  Future 


Consortium  at  the  Massachusetts  In¬ 
stitute  of  Technology  Media  Laborato¬ 
ry.  So  far,  what  the  consortium  sees  in 
the  future  mostly  is  reassuring  to  fear¬ 
ful  newspaper  publishers  because  the 
same  technology  —  and  economics  — 
that  make  the  500-channel  TV  set 
possible  will  benefit  newspapers,  Rubin 
said. 

Emerging  asynchronous-transfer¬ 
mode  delivery  technologies  permit  de¬ 
livery  via  twisted-pair  wire  of  the  en¬ 
tire  text  of  a  typical  daily  newspaper  in 
less  than  a  second,  he  noted. 

“Bandwidth  is  becoming  a  commod¬ 
ity,”  he  told  the  conference. 

Similarly,  reliable  voice  recognition 
is  all  but  an  accomplished  fact,  and  the 
enormous  task  of  getting  computers  to 
understand  ordinary  spoken  language 
is  just  about  within  reach  as  well,  he 
said. 

“Systems  are  increasingly  complex 
on  the  inside  and  increasingly  simple 


on  the  outside,”  he  added. 

In  Rubin’s  vision,  readers  will  be 
able  to  have  a  constantly  updated 
newspaper  by  expending  about  as 
much  effort  as  it  now  takes  to  retrieve 
a  paper  from  the  porch. 

Readers  would  “plug”  their  newspa¬ 
per  into  their  televisions  and  receive 
an  entirely  new  paper. 

“It  would  provide  individualized  sto¬ 
ries  plus  background  and  history  of 
those  stories  with  as  much  —  or  as  lit¬ 
tle  —  detail  as  [readers]  wanted,”  Ru¬ 
bin  said. 

Readers  could  call  up  stories  using 
ordinary  language  or  even  hand  ges¬ 
tures. 

And  readers  need  not  make  even 
that  effort:  the  newspaper  could  select 
stories  based  on  the  subscriber’s  pro¬ 
file. 

The  News  in  the  Future  Consortium 
also  is  researching  news  delivery  on 
large,  perhaps  even  wall-sized,  screens. 

One  scenario:  Call  up  international 
news  and  a  map  of  the  world  appears 
with  headlines  on  countries  with  news¬ 
worthy  events.  The  most  recent  stories 
have  the  brightest  headlines.  A  color- 
coded  headline  —  appearing  perhaps 
in  3-D  —  flags  stories  that  match  a 
subscriber’s  profile. 

“However  this  plays  out,  it  will  be 
alien  to  today’s  mass  media  culture,” 
Rubin  said. 

The  consortium  has  20  media-com¬ 
pany  sponsors,  including  Advance 
Publications,  Chronicle  Publishing 
Co.,  Gannett  Co.  Inc.,  Globe  Newspa¬ 
per  Co.,  Hearst  Corp.,  Knight-Ridder 
Inc.,  Pulitzer  Publishing  Co.,  Thomson 
Co.,  Times  Mirror  Co.  and  Tribune 
Co. 

Other  sponsors  are  the  publishing 
company  of  La  Repubblica,  a  daily  in 
Rome;  ABC;  BellSouth  Corp.;  newspa¬ 
per  companies  in  Finland  and  Ven¬ 
ezuela;  IBM;  Televisa;  Ziff-Davis,  and 
advertising  agency  McCann  Erickson. 

In^air  data  links 

UNITS  OF  GTE  and  McCaw  Cellular 
that  supply  airlines  with  in-flight  tele¬ 
phones  are  installing  data  ports  and  im¬ 
plementing  all-digital  services  for  users 
of  laptop  computers. 

The  first  installations  are  under  way, 
according  to  a  late  January  report  in  In- 
foWorld. 


Readers  would  “plug”  their  newspaper  into  their 
televisions  and  receive  an  entirely  new  paper. 
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Attendance  booms 
at  interactive 
newspaper  conference 


TESTIFYING  TO  THE  soaring  news¬ 
paper  industry  interest  in  multimedia, 
attendance  at  an  interactive  newspaper 
conference  this  week  more  than  dou¬ 
bled  from  the  1993  affair. 

More  than  600  people  showed  up  in 
Tampa  Bay,  Fla.,  for  “Newspapers  ’94: 
The  Multimedia  Mission”  —  swelling 
conference  rooms,  filling  halls  and 
even  overwhelming  room  service  at  the 
Hyatt  Regency  Downtown.  The  first 
day  of  the  conference,  Feb.  14,  hotel 
management  slipped  under  each 
guest’s  door  a  note  apologizing  for  de¬ 
lays  in  delivering  breakfast. 

The  attendance  of  more  than  600 
compares  with  295  at  the  conference 
in  San  Francisco  last  year. 

“Newspapers  ’94”  was  sponsored  by 
Editor  &  Publisher  and  the  Kelsey 
Group,  a  Princeton,  N.J. -based  tele¬ 


communications  services  research  and 
consulting  firm. 

As  remarkable  as  the  boom  in  atten¬ 
dance  was  the  diversity  of  the  audi¬ 
ence,  which  traveled  to  Florida  from  26 
countries.  Indeed,  about  one-fourth  of 


“Undoubtedly,  this  is  the  largest 
group  ever  assembled  to  discuss  the  in¬ 
teractive  newspaper,”  Kelsey  said. 

E&P  publisher  Ferdinand  Teubner 
compared  the  interest  in  interactive 
newspapering  now  to  the  trepidation 
publishers  felt  at  the  time  radio  emerged 
as  a  new  popular  medium. 

He  said  publishers  would  do  well  to 
reflect  on  the  advice  famed  editor  and 
broadcaster  H.V.  Kaltenborn  gave  in  a 
1924  E&P  article  published  in  a  similar 
atmosphere. 

Kaltenborn,  Teubner  said,  told  news¬ 
paper  executives,  “Radio  is  doing  big 
things  in  a  big  way.  It  is  here  to  stay 
and  to  grow.  To  ignore  it  is  to  be  blind 


“The  attendance  at  this  conference,”  he  added,  “is 
proof  that  newspapers  have  no  intention  of 
ignoring  this  latest  threat  to  their  business.” 


all  attendees  came  from  outside  the 
United  States,  Kelsey  Group  president 
John  Kelsey  III  said. 

Some  news  organizations  came  out 
in  force.  The  Cleveland  Plain  Dealer 
alone  sent  nine  people,  for  example. 


to  one  of  the  great  powers  of  the  time. 
To  oppose  it  is  foolish  .  . . .  ” 

“The  attendance  at  this  conference,” 
he  added,  “is  proof  that  newspapers 
have  no  intention  of  ignoring  this  lat¬ 
est  threat  to  their  business.”  M^P 


Please  send  me  the  following  “Prevent  Frozen  Pipes”  infomiation: 
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_ “Prevent  Frozen  Pipes”  brochures.  (You  may  want  to  offer  these  to  your  readers. 
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No  howling  winds,  no  crackling  flames,  no  trembling 
earth...  only  a  mess  in  the  house  and  a  costly  cleanup. 


That's  the  condition  faced  by  hundreds  of  thousands  of 
homeowners  when  Mother  Nature  and  Jack  Frost 
conspire  to  create  the  silent  disaster  -  frozen  water  pipes. 


This  is  one  disaster  that's  avoidable.  Your  newspaper 
can  help  by  telling  readers  how  to  keep  pipes  from 
freezing.  We  can  help  by  sending  you  tips  to  share  with 
your  readers  and  a  non-commercial  brochure  to  offer. 


Order  them  with  the  form  below. 
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Newspapers  are  buying 
into  on-line  services 
but  will  they  sell? 


by  Mark  Fitzgerald 

NOW  THAT  THE  newspaper  industry 
is  buying  into  on-line  services,  the 
next  question  is:  Can  on-line  services 
sell? 

“The  greatest  obstacle  to  the  growth 
of  on-line  [services]  and  audiotex  is  the 
selling  function.  It  has  broken  down  — 
or  it  has  never  gotten  started,”  elec¬ 
tronic  marketer  Tim  DiScipio  said. 

Indeed,  even  the  still-small  number 
of  consumers  who  have  a  computer  in 
their  home  don’t  often  think  of  using  it 
to  go  shopping. 

Poll  on-line  services  subscribers  and 
you  will  find  that  the  ability  to  do 
something  such  as  buy  tickets  to  a  ball- 
game  or  concert  “is  very  far  down  the 
list”  of  preferred  services,  said  Robert 
Smith  Jr.,  executive  director  of  Interac¬ 


went  from  last,  or  2,500th  place, 
among  the  outlets  for  FTD  to  number 
two,”  DiScipio  said. 

PC  Flowers  operates  largely  on  the 
Prodigy  Services  Network  with  some 
yellow  pages  audiotex. 

Customers  may  use  their  personal 
computers  to  select  flower  arrange¬ 
ments  that  are  delivered  through  the 
FTD  florist  system. 

PC  Flowers  has  been,  by  any  mea¬ 
sure,  an  electronic  shopping  success. 

In  1993,  DiScipio  said,  the  firm  sold 
110,000  flower  orders  through  Prodigy, 
which  has  just  31,000  subscribers. 

PC  Flowers  also  has  compiled  an  en¬ 
viable  record  of  service  since  it  went 
on  line  in  the  beginning  of  1990,  Di¬ 
Scipio  said. 

While  the  average  floral  retailer’s  or¬ 
der  or  delivery  error  rate  is  about  5%, 


Indeed,  even  the  still-small  number  of  consumers 
who  have  a  computer  in  their  home  don’t  often 
think  of  using  it  to  go  shopping. 


tive  Services  Association,  a  trade 
group  for  on-line  services. 

Yet  some  on-line  marketing  success¬ 
es  are  beginning  to  emerge,  and  DiSci- 
pio’s  client,  PC  Flowers,  is  one  of  them. 

He  described  the  remarkable  growth 
of  this  on-line  florist  at  a  Feb.  14  ses¬ 
sion  during  the  “Interactive  News¬ 
papers  ’94:  The  Multimedia  Mission” 
conference  in  Tampa  Bay,  Fla.  The 
conference  was  sponsored  by  Editor  & 
Publisher  and  the  Kelsey  Group,  a 
Princeton,  N.j. -based  telecommunica¬ 
tions  services  research  and  consulting 
firm. 

“PC  Flowers  used  an  on-line  service 
to  sell  a  product  and  become  a  leader 
in  the  industry  within  one  year,”  said 
DiScipio,  president  of  Easton  Media 
Group,  marketing  representative  for 
the  on-line  flower-delivery  service. 

“In  its  first  10  months,  PC  Flowers 


PC  Flowers’  is  just  .025%,  he  said. 

Success  has  required  two  constants: 
Constant  promotion  and  constant  re¬ 
working  of  the  ordering  system,  DiSci¬ 
pio  noted. 

PC  Flowers  has  changed  its  “pro¬ 
gram  script”  probably  60  times  in  the 
past  four  years,  he  said. 

The  florist  has  not  made  the  same 
waves  with  audiotex,  however. 

“The  climb  in  sales  has  started  at 
rock  bottom  and  has  grown  very  slow¬ 
ly  in  small  increments,”  DiScipio  said. 

Indeed,  on-line  services  rarely  set 
the  world  on  fire  in  so  short  a  time. 

Nevertheless,  progress  can  be  steady. 
That’s  been  the  case  with  two  Chica- 
go-area  efforts,  Chicago  Online  and 
Peapod,  a  grocery  selection  and  deliv¬ 
ery  system. 

Chicago  Online  is  a  joint  venture  of 
Tribune  Co.  and  America  Online.  In 


addition  to  presenting  the  complete 
text  of  the  Chicago  Tribune  with  other 
news  and  information,  Chicago  Online 
sells  tickets,  acting  in  a  partnership 
with  Ticketmaster. 

Chicago  Online  is  a  good  example 
of  how  on-line  services  can  benefit 
from  a  newspaper  parent,  general  man¬ 
ager  Gene  Quinn  said. 

“Newspapers  have  three  things  go¬ 
ing  for  themselves,”  Quinn  said.  “They 
have  the  ability  to  courageously  ex¬ 
plain  the  world  to  readers.  We  are  a 
thinking  machine  in  addition  to  a  sell¬ 
ing  machine  ....  [And]  we  have  the 
ability  to  bring  buyers  and  sellers  to¬ 
gether,”  he  said. 

Finally,  Quinn  added,  “A  newspaper 
—  and  don’t  forget  this  —  [has]  the 
ability  to  promote  the  living  hell  out  of 
those  first  two  [advantages]  ....  Don’t 
underestimate  the  promotional  plat¬ 
form  you  have.” 

The  promotions  are  beginning  to 
pay  off:  In  January,  Quinn  said,  the  on¬ 
line  service  sold  2,000  tickets. 

Peapod  began  without  the  consider¬ 
able  resources  available  to  Chicago 
Online. 

It  began  test-marketing  in  Evanston, 
Ill.,  a  Chicago  suburb,  in  1990  and  has 
grown  to  5,000  households. 

Subscribers  use  their  personal  com¬ 
puters  to  select  and  order  groceries, 
which  are  gathered  and  delivered  by 
Peapod  employees.  The  company 
charges  consumers  a  delivery  fee  of  $5 
plus  5%  of  the  total  order. 

Co-founder  Andrew  Parkinson  said 
the  firm  has  grown  in  ways  that  sur¬ 
prised  its  creators. 

While  they  figured  that  a  time-sav¬ 
ing  service  such  as  Peapod  would  be  at¬ 
tractive  mostly  to  high- income  fami¬ 
lies,  it  is  used  more  by  middle-income 
households. 

And  unlike  most  other  computer- 
based  services  —  whose  users  are  over¬ 
whelmingly  male,  Peapod  users  are 
70%  female.  In  fact,  about  20%  say 
they  bought  a  computer  just  to  use 
Peapod. 

If  Peapod  users’  incomes  are  not  as 
high  as  Parkinson  expected,  their 
spending  nevertheless  is  impressive: 
The  average  order  is  more  than  $100. 

Peapod  customers  also  should  be  at¬ 
tractive  to  newspapers,  Parkinson  said, 
because  they  use  coupons  at  a  rate 
three  times  that  of  the  average  shop¬ 
per. 

A  fourth  on-line  service  offered  a 
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reminder  that  the  customers  need  not 
come  from  the  general  public. 

PressLink  is  an  electronic  on-line 
information  service  that  sells  news, 
graphics,  digital  photo  archives  and 
stock  photos  —  and  buys  all  those 
things  too. 

PressLink  president  Rick  Blair  told 
those  attending  the  interactive  news¬ 
paper  conference  that  new  delive¬ 
ry  technology  has  made  newspaper 
morgues  more  valuable  than  ever. 

“You  as  a  small  or  medium  newspa¬ 
per  have  valuable  data  you  can  refor¬ 
mat,  recycle  —  and  resell,”  Blair  said. 

Digital  compression  and  search 
technologies  have  made  possible  find¬ 
ing,  packaging  and  selling  of  smaller 
volumes  of  news  and  photos. 

“If  your  data  have  value,  you  can 
sell,”  Blair  said  flatly.  “Volume  doesn’t 
mean  anything  anymore.” 

PressLink  has  benefited  from  that 
trend  as  it  has  transformed  itself  dur¬ 
ing  the  past  nine  years  from  a  system 
for  transmitting  text  and  graphics 
within  the  Knight-Ridder  Newspapers 
chain  to  an  independent  distributor  of 
electronic  news  and  graphics  from  such 
content  providers  as  Reuters,  Agence 
France-Presse,  USA  Today,  Bettmann 
Archive  Photos  and  Dialog,  an  on-line 
service.  PressLink  has  users  and  con¬ 
tent  providers  in  about  50  countries. 

But  a  news  organization  need  not  be 
the  New  York  Times  to  find  profit  in  its 
ordinary  output,  as  El  Norte,  Monter¬ 
rey,  Mexico,  has  discovered. 

Editors  at  El  Norte,  a  heavy  Press- 
Link  user,  one  day  casually  mentioned 
that  they  had  photos  from  a  Indian  up¬ 
rising  in  Chiapas,  Blair  recalled. 

Though  it  was  two  weeks  after  the 
start  of  the  rebellion  —  and  though 
the  photos  only  were  screened  at  150 
lines  —  they  sold  60  photos,  he  said. 

Utah  daily 
goes  on  line 

THE  SALT  LAKE  Tribune,  Salt  Lake 
City,  has  gone  on  line  with  the  entire 
newspaper,  acquiring  4,000  users  in  the 
first  weeks  of  operation. 

Called  Utah  OnLine,  the  service  is 
free  for  the  time  being  but  Tribune  edi¬ 
tor  James  Shelledy  said  a  nominal 
charge  will  be  imposed  later. 

Subscribers  need  a  phone  and  an 
IBM-compatible  computer  with  at  least 
430K  RAM  running  DOS  3.0  or  higher 
and  a  minimum  1,200  baud  modem. 
Shelledy  said  the  system  later  will  be 
adapted  to  Macintosh  owners  as  well. 


Forging  into  the 
murky  electronic  future 

Nine'Tnonth-old  Mercury  Center  takes  first  step 
in  the  migration  from  print  to  electronics 


by  Qeorge  Qarneau 

IT’S  TOO  EARLY  to  declare  success 
or  failure,  but  the  San  Jose  Mercury 
News  has  taken  a  major  first  step  in 
the  migration  from  print  to  electronics. 

The  Knight-Ridder  Inc.  paper’s 
nine-month-old  Mercury  Center  is 
groping  for  a  formula  to  bring  a  19th- 
century  medium  into  the  21st  century. 

Surprisingly,  or  maybe  not.  Mercury 
Center  started  in  the  Mercury  News 
newsroom  —  the  foundation  of  every 
newspaper’s  franchise. 

In  a  radically  different  approach 
from  Washington  Post  Co.,  which  set 
up  a  separate  company  to  develop  mul¬ 
timedia  products.  Mercury  Center  set 
up  shop  in  the  Mercury  News  news¬ 
room  and  is  tightly  integrated  with  the 
newspaper. 

After  less  than  a  year.  Mercury  Cen¬ 
ter  is  proving  that  news  has  a  future  on 
computers.  News  is  the  system’s  most 
used  offering,  general  manager  Chris 
jennewein  said. 

Mercury  Center  is  the  latest  effort  to 
move  a  newspaper  into  the  electronic 
age. 

Unwilling  to  stand  by  as  newspapers 
go  to  proportionally  fewer  homes  to  be 
read  by  fewer  young  people  every  year, 
and  despite  the  resounding  failure  of 


Chris  Jennewein 


newspaper. 

While  the  jury’s  still  out  —  the  size 
and  complexity  of  the  undertaking 
defy  a  quick,  simple  verdict  —  the  re¬ 
sults  offer  encouraging  signs. 

Speaking  at  the  “Interactive  News¬ 
papers  ’94”  conference  in  Tampa  Bay, 


Classified  ads,  which  run  electronically  at  no  extra 
charge  to  advertisers,  attract  10%  of  usage,  but 
classified  use  doubles  or  triples  Sundays. 


its  video  project  in  the  early  1980s, 
Knight-Ridder  began  Mercury  Center 
in  the  Silicon  Valley,  one  of  the  na¬ 
tion’s  most  fertile  grounds  for  comput¬ 
er  users. 

Miami-based  Knight-Ridder,  which 
has  substantial  holdings  in  electronic 
information  companies,  is  betting  16 
full-time  employees  and  presumably 
millions  of  dollars  to  find  out  if  the 
world  indeed  is  ready  for  an  electronic 


Fla.,  this  week,  jennewein  refused  to 
proclaim  Mercury  Center  “the  newspa¬ 
per  of  the  future,”  calling  it  instead 
“the  first  step  to  a  multimedia  future.” 

But  it’s  a  step  that  newspapers  can’t 
afford  not  to  take,  jennewein  and  oth¬ 
ers  at  the  conference  warned,  without 
inviting  somebody  else  to  take  it  — 
and  perhaps  capture  the  franchise  on 
local  information  from  newspapers 
that  refuse  to  adapt  to  people’s  chang- 
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Newspapering  today  is  a  whole  new  world.  It  demands 
managers  who  are  bold  and  decisive,  in  addition  to  being 
brave.  Your  advertising  business  has  ebbed  away,  and  it  won’t 
come  back  by  itself.  You've  got  to  go  get  it  back. 

That  means  making  some  big  moves.  Some  smart 
moves.  Now.  There's  no  time  left  to  stand  pat. 

Publishing  Business  Systems  has  a  keen  understanding 
of  what  advertisers  are  looking  for — the  efficiency  that  accrues 
from  targeting,  the  impact  that  flexibility  generates. 

So  from  the  ground  up,  we  designed  our  MediaPlus"-’ 
line  of  newspaper  business  software  products  to  make  it  easy 
for  you  to  begin  taking  advantage  of  database  marketing. 

What  sets  MediaPlus  products  apart  is  that  they  are  written 


TALK  TO 
PUBLISHING 
BUSINESS 
SYSTEMS 
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in  a  database  language  so  that  you  can  get  going  now. 
Settle  for  anything  less  and  you  are  likely  to  be  playing  catch 
up  for  the  next  two  years. 

What  sets  PBS  apart,  and  a  major  reason  why  we 
have  out-stripped  the  competition  for  more  than  two  years 
running,  is  our  almost  fanatical  commitment  to  customer 
service  and  support.  We  insist  on  working  with  our  cus¬ 
tomers  every  step  of  the  way — during  installation,  training 
and,  once  a  system  goes  live,  every  day  thereafter. 

Niche  marketing  has  brought  demands  by 
advertisers  that  media  offer  them  the  ability  to  be  more 
varied  and  more  selective  in  their  promotion  thrusts.  Some 
may  call  it  street-by-street  selling.  Others  one-on-one  or 


personal  marketing.  Database  marketing,  of  course,  is  the 
most  commonly  used  term. 

It’s  an  environment  of  opportunity.  For  you  to  sell 
customized  insert  programs.  Alternate  delivery  services. 
Direct  mail  campaigns.  All  realistic  sources  of  new  revenues. 
Scores  of  newspapers  are  already  relying  on  PBS  to  help 
them  with  their  most  challenging  business  problems. 

Let’s  talk.  Call  Gina  Spiller.  our  manager 
of  product  development,  at 
708  699-5727.  Or  write  her 
at  1700  Higgins  Road, 

Des  Plaines,  IL  6001 8. 

publishing  business  systems 


Interactive  Communiations 


ing  information  consumption  habits. 

A  year  after  he  outlined  plans  for 
Mercury  Center,  Jennewein  reported 
on  the  infant’s  progress:  5,300  sub¬ 
scribers  pay  $9.95  a  month  to  spend  a 
total  of  10,000  hours  browsing  a 
panoply  of  services  on  their  computers. 

Recently  added  was  News  Call,  a 
$2.95-a-month  service  delivering  many 
of  the  on-line  services,  including  news, 
stock  prices  and  entertainment  listings, 
by  phone  or  fax. 

Still  evolving.  Mercury  Center  plans 
to  add  graphics,  electronic  display  ad¬ 
vertising  and  15  other  newspaper  data¬ 
bases. 

In  what  is  seen  as  a  key  component 
of  the  tailored,  or  personal,  newspaper, 
the  service  is  developing  “personal 
agent”  software  that  automatically 
would  select  information  according  to 
a  user’s  needs  and  interests. 

The  phone  service  already  allows 
subscribers  to  program  a  “Personal 
Path”  of  information  they  want  regu¬ 
larly,  such  as  selected  stock  prices. 

Exploiting  some  of  the  vast  informa¬ 
tion-handling  capabilities  of  comput¬ 
ers,  the  on-line  service  is  less  a  product 
than  a  redesign  of  the  Mercury  News, 
Jennewein  said. 

The  service  is  provided  by  six  man¬ 
agers,  six  editors  and  four  business- 
support  staffers,  who  perform  the  im¬ 
portant  “bedrock”  functions  of  billing 
and  customer  service. 

Available  through  the  America  On¬ 
line  computer  information  service. 
Mercury  Center  includes  more  than 
500  articles  a  day,  about  half  from  the 
Mercury  News,  the  rest  unprinted 
wire-service  stories  and  raw  documents 
such  as  press  releases  and  texts  of 
speeches. 

The  service  carries  most  of  the  pa¬ 
per’s  classified  ads,  which  are  search¬ 
able,  as  well  as  background  news  sto¬ 
ries,  electronic  bulletin  boards  and  ac¬ 
cess  to  the  newspaper  library  back  to 
1985. 

All  told,  it  is  the  largest  amount  of 
information  ever  put  on  line  by  an 
American  newspaper,  Jennewein  said. 

Dozens  of  news  stories  in  the  news¬ 
paper  end  with  Merky,  the  Mercury 
Center  mascot  whose  icon  points  read¬ 
ers  to  supplementary  or  related  infor¬ 
mation  available  by  phone,  fax  or  com¬ 
puter. 

Confounding  skeptics  who  doubted 
that  consumers  want  news  on  comput¬ 
ers,  Jennewein  reported,  in  fact,  news 


recently  surpassed  bulletin  boards  to 
become  the  most  widely  used  segment 
of  the  service. 

News  stories  are  updated  during  the 
day,  a  fact  that  allowed  Mercury  Cen¬ 
ter  to  carry  news  of  the  Jan.  17  earth¬ 
quake  before  any  newspaper. 

Bulletin  boards  are  the  second  most- 
used  service.  They  include  chat  lines, 
via  which  public  officials  sometimes 
talk  to  citizens. 

Jennewein  said  managers  avoid  cen¬ 
soring  the  bulletin  boards  because  to 
work,  speech  on  them  has  to  be  free. 
Press  releases  are  “enormously  popu¬ 
lar,”  he  said,  adding  that  he  plans  to 
acquire  more  “raw  information”  to  load 
on  the  system. 

He  said  80%  to  85%  of  users  are 
males  and  a  significant  amount  of  us¬ 
age  comes  from  offices. 

Classified  ads,  which  run  electroni¬ 
cally  at  no  extra  charge  to  advertisers, 
attract  10%  of  usage,  but  classified  use 
doubles  or  triples  Sundays. 

Newspaper  house  ads  are  the  main 
means  of  attracting  Mercury  Center 
subscribers,  and  the  phone  service  is 
promoted  in  radio  ads. 

New  newspaper  subscribers  get  free 
limited  subscriptions.  Jennewein  de¬ 
clined  to  say  how  many  subscribers 
were  needed  to  break  even  or  when 
Mercury  Center  planned  to  turn  a 
profit. 

“This  is  not  a  small  risk.  This  is  a 
medium-to-large  risk,”  he  said,  only 
this  time,  making  money  is  important. 

Southam  seeks  511 
access  for  services 

SOUTHAM  INC.  HAS  requested  511 
access  numbers  from  local  phone  com¬ 
panies  so  it  can  develop  interactive 
voice  information  services  in  Canadian 
towns  and  cities  where  it  operates  daily 
and  weekly  newspapers.  Six  of  South- 
am’s  17  dailies  already  operate  advertis¬ 
ing-supported  audiotex  services,  which 
receive  16  million  calls  a  year. 

But  the  plan  calls  for  a  series  of  pay- 
per-call  services  to  be  accessed  directly 
by  dialing  511,  the  same  number  ap¬ 
proved  for  services  in  Georgia,  Florida 
and  Tennessee.  Southam,  whose  papers 
operate  in  British  Columbia,  Alberta, 
Ontario  and  Quebec,  said  it  would 
work  with  other  papers  to  set  up  a  stan¬ 
dard  511  access  number  for  information 
services  in  North  America. 


Merc  Center  adds 
phone,  fax  service 

THE  SAN  JOSE  Mercury  News  has 
added  telephone  and  fax  service  to  its 
Mercury  Center  Online  electronic  ex¬ 
tension  to  the  newspaper.  News  Call  is 
designed  to  provide  many  features  of 
the  on-line  service  without  the  need  for 
a  computer  and  modem. 

Offerings  include  headlines,  scores, 
traffic  and  weather  reports,  added  sto¬ 
ries,  texts  and  documents  related  to 
printed  articles,  movie  schedules, 
restaurant  reviews,  events  listings,  en¬ 
tertainment  news,  soap  opera  updates, 
horoscopes,  comics  not  found  in  the 
paper,  stock  and  mutual  fund  prices, 
and  lines  to  talk  to  news  staffers,  guests 
and  other  readers. 

Users  can  program  a  “Personal  Path” 
to  repeat  automatically  the  latest  infor¬ 
mation  in  categories  they  choose. 

News  Call  software,  written  by  Mer¬ 
cury  Center  technical  development 
manager  Michael  Deleo,  uses  process¬ 
ing  equipment  from  Brite  Voice  Sys¬ 
tems  Inc.  and  AudioFax  Inc.  A  custom 
network  created  by  Pacific  Bell  allows 
subscribers  to  dial  the  same  local  num¬ 
ber  in  any  of  three  area  codes. 

Membership  costs  $2.95  per  month 
(first  month  free  trial)  for  unlimited 
calls  and  the  first  five  fax  documents. 

Mercury  Center  Online,  carried  by 
America  Online,  offers  its  5,000  mem¬ 
bers  the  complete  text  of  each  edition, 
most  classified  ads,  hundreds  of  supple¬ 
mental  articles,  a  news  library  and  mes¬ 
sage  boards. 

Monthly  fee  is  $9.95,  with  five  hours 
of  on-line  time. 

UC  news  on  line 

BASED  IN  FRESNO,  the  University  of 
California’s  UC  NewsWire  is  delivering 
a  daily  compilation  of  news  stories  from 
UC’s  nine  campuses,  five  medical  cen¬ 
ters,  three  national  laboratories,  its 
agricultural  and  natural  reserve  stations, 
and  other  off-campus  labs  and  insti¬ 
tutes. 

Journalists  and  researchers  using  per¬ 
sonal  computers  can  dial  up  the  UC 
NewsWire ’s  more  than  300  stories  on 
topics  ranging  from  science  and  tech¬ 
nology  to  biblical  scholarship.  The  sev¬ 
en-day,  24-hour  service  can  be  reached 
by  modem  at  (209)  244-6971.  For  infor¬ 
mation,  call  (209)  225-5611. 
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Who’s  TeUing 
The  Truth? 

Despite  police  denials,  newspaper  stands  by  its  story, 
which  described  as  ‘reckless’  a  police  shooting  of  a  woman 


by  M.L.  Stein 

THE  LOS  ANGELES  Police  Depart¬ 
ment  has  filed  a  formal  complaint  with 
a  suburban  daily,  calling  its  reporting 
of  a  police  shooting  of  a  distraught 
woman  “reckless  and  reprehensible.” 

The  department  took  the  unusual 
step  of  sending  a  press  release  about  its 
complaint  to  local  media,  charging  the 
San  Gabriel  Valley  Tribune  with  being 
“factually  incorrect”  in  its  running  ac¬ 
count  of  a  fatal  shooting  on  the  roof  of 
a  Los  Angeles  hospital. 

In  addition  to  the  Tribune,  which  is 
published  in  West  Covina,  the  stories 
appeared  in  two  sister  Thomson  news¬ 
papers,  the  Pasadena  Star-News  and 
Whittier  Daily  News,  in  the  Los  Ange¬ 
les  area. 

Hope  Frazier,  editor  of  San  Gabriel 
Valley  Newspapers,  is  standing  by  the 
stories  “from  day  one”  despite  receiv¬ 
ing  a  letter  from  Los  Angeles  police 
chief  Willie  Williams,  who  said  he  ex¬ 
pected  a  printed  retraction. 

The  crux  of  the  police  objection  is  a 
Feb.  10  story  that  reported  that  the 
shooting  victim,  Sonji  Danese  Taylor, 
27,  may  have  been  shot  as  many  as  four 
times  while  lying  face  down  on  the 
hospital’s  helipad. 

Quoting  forensic  experts  and 
“sources  close  to  the  investigation,”  the 
story  said  that  according  to  investiga¬ 
tors,  as  many  as  four  9  mm  bullets  were 
found  directly  under  Taylor  and  two  of 
the  slugs  had  “mushroomed,”  meaning 
they  had  flattened  on  impact. 

An  unnamed  investigator  was  quot¬ 
ed  as  saying,  “It  was  a  bad  shoot  and  it 
can’t  be  justified.” 

The  case,  which  is  under  investiga¬ 
tion  by  the  police,  district  attorney  and 
FBI,  began  Dec.  16.  Police  said  Taylor 
that  day  was  on  the  roof  of  St.  Vin¬ 
cent’s  Medical  Center,  holding  a  large 
butcher  knife  in  one  hand  and  her 
three-year-old  son  in  her  other  arm.  It 

Editor6?Publisher  •  February  19,  1994 


is  not  known  why  Taylor,  a  former 
schoolteacher  and  model,  was  on  the 
roof. 

Police  said  they  asked  her  to  put  the 
child  down  and  she  refused.  Officers 
then  squirted  pepper  spray  at  Taylor, 
causing  her  to  release  the  child  but  not 
the  knife.  Sgt.  Michael  Long  said  that 
when  the  woman  lunged  at  him  with 
the  knife,  he  fired  at  her  twice  and  Pa¬ 
trolman  Craig  Liedahl  fired  seven 
shots  from  his  9  mm  pistol. 

San  Gabriel  Valley  Newspapers  have 
run  a  dozen  stories  about  the  shooting 
and  its  aftermath,  including  one  in 


which  Taylor’s  mother  was  reported 
asking  the  media  for  help  in  determin¬ 
ing  why  her  daughter  was  killed. 

“We  were  all  over  the  story  before  it 
caught  the  eye  of  the  [Los  Angeles] 
Times,”  said  Frazier,  a  former  Miami 
Herald  editor.  “If  it  hadn’t  been  for  us, 
this  woman’s  death  would  never  have 
been  noticed.” 

The  stories  by  staff  writers  Tori 
Richards,  Frank  Girardot  and  Naomi 
Bradley  were  noticed  by  police,  howev¬ 
er.  The  department’s  press  release,  re¬ 
ferring  to  their  articles,  said,  “  ...  it 
has  been  reported  that  four  mush¬ 
roomed  bullets  were  discovered  be¬ 
neath  Taylor’s  body,  suggesting  that  she 
had  been  shot  in  the  back  four  times 
while  lying  on  the  ground.  That  report 
is  factually  incorrect,  as  no  such  evi¬ 
dence  exists.” 

The  release  said  the  reporters  were 
told  by  the  department  that  their 
“speculation”  was  wrong. 


“They  [the  newspapers]  are  looking 
at  the  same  coroner’s  report  that  we’re 
looking  at  and  there  is  nothing  there 
to  indicate  Taylor  was  shot  while  on 
the  ground,”  said  Commander  David 
Gascon,  the  department’s  chief  press 
officer. 

Frazier  retorted  that  the  coroner’s 
report  was  only  one  of  several  sources 
the  Tribune  used  to  fashion  its  stories. 

Among  the  others  was  Cyril  Wecht, 
a  well-known  forensic  pathologist  in 
Pittsburgh,  who  was  reported  as  saying 
four  bullets  under  Taylor’s  body  indi¬ 
cated  she  had  been  shot  while  prone. 


One  story  quoted  Wecht  as  saying, 
“This  shooting  sounds  savage  and  bar¬ 
baric.  With  the  bullets  under  her  body, 
that’s  a  strong  argument  that  she  was 
prostrate  and  prone  when  she  was 
shot.  In  fact,  it’s  very,  very  close  to  ab¬ 
solute  proof.” 

In  an  interview  with  the  Times, 
Wecht  said  his  conclusion  was  based 
on  information  given  to  him  by  re¬ 
porters  from  San  Gabriel  Valley  News¬ 
papers,  not  on  official  investigative 
documents. 

Williams,  in  his  letter  to  Frazier,  said 
he  had  read  the  Tribune  stories  about 
the  Taylor  shooting  with  “consterna¬ 
tion  and  great  concern.  They  contain 
erroneous  information  and  serve  only 
to  exacerbate  an  already  volatile  situa¬ 
tion.” 

The  death  of  Taylor,  who  was  black, 
touches  a  sensitive  nerve  in  the  de- 
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The  department  took  the  unusual  step  of  sending  a 
press  release  about  its  complaint  to  local  media, 
charging  the  San  Gabriel  Valley  Tribune  with 
being  “factually  incorrect”  .... 


Newspeople  in  the  News 


Compiled  by  Ian  E.  Anderson 


Timothy  Doty 


Steve  Kelly 


Kathleen  Lanini 


Qerald  Tebben 


Timothy  Doty,  national  advertising 
manager  at  the  Tennessean  and  Nash' 
ville  Banner,  has  been  named  retail  ad¬ 
vertising  manager  at  the  Columbus 
Dispatch. 

Karl  Kuntz,  assistant  managing  ed¬ 
itor  at  the  Dispatch,  was  appointed 
managing  editor/graphics. 

Michael  Curtin,  public  affairs  edi¬ 
tor,  was  named  assistant  managing  edi¬ 
tor/public  affairs. 


GUARANTEED 

USEFULNESS 
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without  a  guarantee, 
then  couldn 't  use 
the  results,  you  see. 

Their  newspaper 
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Avoid  a  close  shave: 

Get  Guaranteed  Usefulness. 

American  Opinion  Research  — 
complete  research  services  for 
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Call  or  writeT ony  Casale 
American  Opinion  Research,  Inc. 
707  State  Road,  Suite  102 
Princeton,  NJ  08540 

609.683.4860 

Newspaper  Research  By  Newspaper  People 


Gerald  Tehhen,  metro  editor,  be¬ 
comes  business  editor. 

Steve  Kelly,  news  editor  at  the  News 
Tribune,  Woodbridge,  N.J.,  has  been 
promoted  to  deputy  managing  editor. 

Kathleen  Lanini,  vice  presi¬ 
dent/editor  for  newsroom  operations  at 
Forbes  Newspapers,  was  appointed  as¬ 
sistant  assignment  editor  at  the  News 
Tribune. 

Careline  Miller,  editor  in  chief  of 
Lear’s  magazine,  has  been  named  edi¬ 
tor  of  Seventeen  magazine. 

Earlier,  she  held  a  variety  of  senior 
positions  at  New  York  Newsday,  end¬ 
ing  as  features  editor. 

Renald  Thernhurg,  editor  of  the 
Burlington  (Vt.)  Free  Press,  has  re¬ 
signed  to  join  the  journalism  faculty  at 
St.  Michael’s  College,  Colchester,  Vt. 

Judith  DIeholt,  managing  editor, 
will  run  the  newsroom  until  a  new  edi¬ 
tor  is  found. 

Thomas  Pock,  a  special  consultant  to 
the  New  York  Daily  News,  has  been 
appointed  chief  financial  officer. 

Alhorto  lharguon,  senior  vice  presi¬ 
dent  at  Newsday  and  New  York  NewS' 
day,  has  been  promoted  to  executive 
vice  president  for  operations. 

Anthony  Marro,  editor  of  NewS' 
day,  moves  up  from  senior  vice  presi¬ 
dent  to  executive  vice  president,  but 
his  responsibilities  do  not  change. 

Jamos  Fitzgorald,  a  senior  vice 
president,  becomes  a  senior  adviser 
and  special  projects  director. 

Gorald  H.L.  Tryhano,  vice  presi¬ 
dent  for  finance,  was  named  senior 


vice  president  for  finance  and  chief  fi¬ 
nancial  officer. 

Harold  Woldt  Jr.,  vice  president 
for  circulation,  also  becomes  a  senior 
vice  president. 

Chlara  ColottI,  director  of  com¬ 
munity  affairs  at  New  York  Newsday, 
becomes  vice  president  for  public  af¬ 
fairs  and  assistant  to  the  publisher. 

Reginald  Tuggle,  director  of 
community  affairs  at  Newsday,  was 
named  director  of  community  and  em¬ 
ployee  relations. 

Peg  Mancuso,  public  service  man¬ 
ager  at  Newsday,  was  appointed  man¬ 
ager  of  public  affairs  for  Long  Island. 

DIano  McNulty,  media  relations 
manager  at  New  York  Newsday,  be¬ 
comes  manager  of  public  affairs  for 
New  York. 

Loo  Wollnsky,  city  editor  at  the  Los 
Angeles  Times,  has  been  promoted  to 
metro  editor.  He  succeeds  Craig  Tur¬ 
ner,  who  joined  the  foreign  staff. 

RIc  Sierra,  circulation  promotion 
manager  at  the  Tampa  Tribune,  has 
been  named  circulation  manager. 

Karen  Long,  religion  editor,  was 
appointed  travel  editor. 

Joe  Guidry,  associate  editorial 
page  editor,  becomes  deputy  editorial 
page  editor. 

Lois  Kindle,  customer  relations 
manager  at  the  Tribune,  was  named 
communication/systems  manager  for 
the  circulation  department. 

Wright  Rhodes,  Upper  Tampa 
Bay  area  manager,  becomes  customer 
relations  manager. 

Dave  Miller,  assistant  area  man¬ 
ager  at  the  Tribune,  assumes  Rhodes’ 
previous  position. 
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Postal  Rate 
Hike  Inevitable 

Mailers  Council  says  it  will  support  a  maximum  increase 
of  103%  across  the  board  to  cover  a  two-year  period 


by  Debra  Qersh  Hernandez 

THE  MAILERS  COUNCIL,  a  coali¬ 
tion  of  companies  and  trade  associa¬ 
tions,  said  it  will  support  a  maximum 
10.3%  across-the-board  increase  in 
postal  rates  to  cover  the  U.S.  Postal 
Service’s  needs  for  the  next  two  years. 

Noting  that  a  rate  increase  is  in¬ 
evitable,  Mailers  Council  managing  di¬ 
rector  Arthur  Sadder  said,  “The  alter¬ 
native  is  a  conventional  rate  case  for  a 
higher  amount  of  money  and  a  longer 
period  of  time,  accompanied  by  huge 
litigation  costs.  Most  of  this  can  be 
saved  with  the  10.3%  across-the-board 
approach.” 

The  mailers  are  willing  to  give  the 
Postal  Service  this  short-term  infusion 
of  cash  while  the  agency  explores  the 
long-term  goal  of  improving  service, 
not  only  in  automation  but  also  cost 
efficiency.  Sadder  said. 

The  10.3%  figure  is  based  on  state¬ 
ments  by  Postmaster  General  Marvin 
Runyon,  who  said  that  amount  would 
give  the  service  the  funds  it  needs. 
Gene  Del  Polito,  executive  director  of 
the  Advertising  Mail  Marketing  Asso¬ 
ciation,  explained  during  a  Washing¬ 
ton  press  conference  announcing  the 
council’s  position. 

Council  members  also  at  the  brief¬ 
ing  were  Robert  Brinkmann,  vice  pres¬ 
ident/state,  postal  and  regulatory  af¬ 
fairs,  Newspaper  Association  of  Amer¬ 
ica;  Myron  Meche,  legislative  repre¬ 
sentative,  National  Retail  Federation; 
Michael  Cavanagh,  executive  director. 
National  Postal  Policy  Council;  George 
Gross,  executive  vice  president/govern¬ 
ment  affairs.  Magazine  Publishers  of 
America;  Marianne  McDermott,  exec¬ 
utive  vice  president.  Greeting  Card 
Association;  Richard  Barton,  senior 
vice  president.  Direct  Marketing  Asso¬ 
ciation;  Diane  Rennert,  congressional 
liaison.  Association  of  American  Pub¬ 
lishers;  and  Irving  Warden,  associate 


general  counsel,  American  Bankers 
Association. 

“Let’s  be  clear,”  Sackler  said.  “Nei¬ 
ther  the  Mailers  Council  nor  any  of 
the  organizations  represented  here  to¬ 
day  wants  a  rate  increase.  The  last 
thing  American  business  needs  is  to 
pay  out  more  money  for  the  same  ser¬ 
vices. 

“But  a  rate  increase  is  inevitable, 
and  the  service  should  get  some  credit 
for  stretching  the  interval  between  rate 
increases  to  four  years,”  he  said. 

Those  at  the  meeting  were  clear, 
however,  that  they  would  agree  only  to 
a  maximum  increase  of  10.3%  and  only 
if  it  is  applied  across  all  rate  categories. 
If  those  conditions  are  not  met,  a  full 
rate  case  will  be  necessary. 

In  a  letter  to  Postal  Service  Board  of 
Governors  chairman  J.  Sam  Winters, 
Sackler  pointed  out,  “This  would  be 
the  first  time  since  reorganization,  if 
not  in  postal  history,  that  mailers 


agreed  to  accept  a  general  postal  rate 
increase  without  contest.” 

If  the  proposal,  which  would  raise 
the  cost  of  a  first-class  stamp  to  32^,  is 
accepted  promptly,  it  still  would  be 
about  a  year  before  the  increase  goes 
into  effect.  In  addition.  Barton  noted, 
after  the  rate  case,  the  Postal  Service 
still  is  looking  at  a  reclassification  case. 

“By  clearing  the  boards  with  this  im¬ 
mediate  infusion  of  cash,  we  have  two 
years  to  work  out  how  to  classify  mail,” 
he  explained. 

“With  this  10.3%  solution,  everyone 
wins,”  Sackler  said.  “The  Postal  Service 
gets  some  financial  breathing  room  as 
it  contemplates  and  acts  upon  its  fu¬ 
ture.  Consumers  get  a  3^  stamp  in¬ 
crease  instead  of  4^  or  50.  Business 
mailers  get  proportionately  the  same 
rate  increases.  And  both  consumers 
and  business  mailers  get  a  postal  sys¬ 
tem  primed  to  address  its  future  and 
the  best  way  to  serve  us  all.”  K^P 
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Flexo  Inks  that 
Appeal  to  Your 
Press  Crew 
as  well  as 
Your  Readers 

High  density 

Excellent  resolubility 

Wide  range  of  dilution 
rates 

AD/FLEX^'^  certified 
available 

Low  foaming 

Easy  wash-up 


Aqua  News®  flexo  inks  provide 
the  performance  factors  that  make 
production  as  smooth  as  the  colors 
on  the  printed  page.  Your  press 
crew  will  notice  how  easy  Aqua 
News  inks  are  to  work  with  and  to 
clean  up.  Once  on  press  immediate 
uniform  inking  across  the  page 
establishes  ink  laydown,  so  start¬ 
up  is  fast  and  clean  with  considerably 
less  waste.  No  ghosting.  Fast  drying 
to  eliminate  set-off  without  causing 
halftone  plugging.  You  can  run 
lighter  basis  weight  newsprint 
and  achieve  the  highest  quality 
newspaper  that  readers  and 
advertisers  will  love. 

US  Ink  offers  you  a  complete 
program  that  goes  beyond  press 
performance,  covering  everything 
from  engineering  to  training.  Think 
of  our  experience  with  flexo  as  an 
extra  member  of  your  press  crew, 
knowledgeable  and  dedicated  to 
the  quality  of  your  product. 
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Advertising/Promotion 

Competing  in 

the  year  2004 

Database  marketing  executive 
offers  some  advice  to  newspapers 


by  Dorothy  Qiobbe 

TO  BE  COMPETITIVE  in  the  year 
2004,  newspapers  should  avoid  focus¬ 
ing  solely  on  technological  advances, 
Barbara  Mowry,  president  and  CEO  of 
the  Mowry  Group,  a  database  market¬ 
ing  company  based  in  Long  Beach, 
Calif.,  said  during  a  recent  Newspaper 
Association  of  America  meeting. 

Instead,  during  the  next  10  years, 
newspapers  should  emphasize  the  cre¬ 
ation  of  mutually  beneficial  relation¬ 
ships  with  customers  (both  readers  and 
advertisers)  to  “make  business  deci¬ 
sions  that  translate  into  competitive 
advantage,”  Mowry  said  during  the 


come  only  after  much  self-examination 
and  a  massive  investment  in  people 
and  information  data. 

While  newspapers  have  invested 
mostly  in  process  improvements  such 
as  new  printing  plants,  in  2004,  papers 
will  invest  heavily  in  “information  in¬ 
frastructure”  and  marketing  data  about 
customers.  That  will  lead  to  significant 
integration  of  existing  operational  sys¬ 
tems  as  well  as  new  marketing  systems, 
used  externally  as  well  as  internally,  to 
help  newspapers  become  key  market¬ 
ing  partners  with  advertisers,  Mowry 
said. 

Newspapers  will  retain  their  tradi¬ 
tional  readers  (older,  affluent,  stable). 


Newspapers  also  will  do  more  direct-response 
advertising  as  opposed  to  “just  putting  something 
out  there  in  print  and  hoping  that  the  customer 
reads  it  and  goes  into  the  store,”  Mowry  said. 


NAA’s  research  and  market  develop¬ 
ment  conference  in  San  Diego. 

A  fundamental  task  will  be  to  deter¬ 
mine  the  primary  role  of  newspapers. 
Mowry  noted  that  while  many  papers 
simply  consider  themselves  “news¬ 
papers,”  eventually  they  must  redefine 
their  roles  as  “information  resources” 
from  both  an  “editorial  content  and 
advertising  information  point  of  view.” 

Traditionally,  newspapers  have  func¬ 
tioned  as  mass  media  —  the  paper  was 
delivered  and  everyone  read  pretty 
much  the  same  thing,  Mowry  ob¬ 
served.  By  2004,  newspapers  will  offer 
different  advertising  and  editorial  in¬ 
formation  to  different  types  of  readers, 
she  said. 

The  critical  transition  from  “news¬ 
paper”  to  “information  resource”  will 
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and  because  of  additional  products  and 
information,  they  will  attract  nontra- 
ditional  and  younger  readers  who  are 
comfortable  with  the  new  technolo¬ 
gies,  she  said. 

“The  bottom  line  is  that  from  a 
reader  point  of  view,  [newspapers  will] 
very  much  understand  from  a  tradi¬ 
tional  marketing  point  of  view  what 
our  customer  segments  are  and  what 
their  needs  are,”  Mowry  said.  “(News¬ 
papers  will]  become  a  marketing-dri¬ 
ven,  customer-driven  organization  that 
has  started  with  the  customer  needs 
and  the  customer  segments  and  then 
has  designed  products  and  services  to 
fill  that  need.” 

Newspapers  also  will  do  more  direct- 
response  advertising  as  opposed  to 
“just  putting  something  out  there  in 
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print  and  hoping  that  the  customer 
reads  it  and  goes  into  the  store,” 
Mowry  said. 

Advertising  sales  departments  will 
create  a  specialized  sales  force  for  niche 
and  targeted  publications,  she  said. 
There  still  will  be  sales  reps  with  the 
primary  responsibility  of  calling  on  key 
advertising  segments,  but  specialized 
salespeople  will  manage  the  position¬ 
ing  of  niche  products. 

As  newspapers  increase  some  of  the 
targeted,  nontraditional  publications, 
run-of-press  advertising  will  become  a 
smaller  percentage  of  total  revenue, 
Mowry  predicted. 

Newspapers  also  will  experiment 
with  different  pricing  formats  because 
the  targeted  pieces  won’t  be  priced  the 
same  as  the  traditional  newspaper  and 
because  of  new  vehicles  and  distribu¬ 
tion  methods,  she  said. 

The  newspaper  corporate  structure 
also  will  undergo  reorganization, 
Mowry  said. 

Currently,  newspapers  are  vertically 
integrated,  with  walls  partitioning  dif¬ 
ferent  departments.  In  2004,  finance, 
production  and  strategic  direction 
staffs  will  work  with  each  other  and 
adopt  more  of  an  integrated,  matrix- 
type  approach,  she  said. 

The  circulation  department  eventu¬ 
ally  will  focus  entirely  on  distribution. 
Subscriptions,  pricing  and  delivery  will 
be  handled  by  the  marketing  depart¬ 
ment,  which  also  will  become  increas¬ 
ingly  responsible  for  defining  new  cus¬ 
tomer  segments,  pricing  and  new  prod¬ 
uct  development. 

A  new  department,  database  re¬ 
search  and  analysis,  will  be  formed  to 
manage  customer  selection,  acquisition 
and  retention. 

Mowry  predicted  that  newspapers 
will  be  profitable  but  only  after  a  peri¬ 
od  of  painful  investment.  Traditional 
margins  will  fall  because  of  investment 
in  the  marketing  infrastructure,  data 
and  people  rather  than  in  printing 
presses.  But  because  of  additional 
products  and  services,  the  total  avail¬ 
able  revenue  pie  will  be  larger  and 
newspapers  will  get  a  bigger  share. 

“This  isn’t  easy  .  .  .  but  it  is  possible 
and  there  isn’t  anything  that  exists  to¬ 
day  that  couldn’t  be  done  today  with 
the  technology  that’s  available  and  the 
data  that’s  available.  It’s  learning  how 
to  do  it  and  wanting  to  do  it,”  Mowry 
said. 
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SCATs  helping 
Detroit  papers 
gamer  ad  dollars 


by  Dorothy  Qiobbe 

ENTICING  ADVERTISERS  INTO 
newspapers  can  be  achieved  through 
various  methods.  Often,  the  most  ef¬ 
fective  is  simply  to  employ  the  funda¬ 
mental  principle  of  added  value  while 
offering  advertisers  greater  involve¬ 
ment  in  the  process. 

At  the  recent  Newspaper  Associa¬ 
tion  of  America  market  research  and 
development  conference  in  San  Diego, 
Theresa  Lucido,  promotion  manager  at 
the  Detroit  Newspaper  Agency  (agent 
for  the  Detroit  News  and  Detroit  Free 
Press),  offered  a  tangible  example  of 
the  much-discussed  notion  of  creating 
value  for  advertisers. 

Lucido  began  by  emphasizing  the 
need  for  newspaper  promotion  depart¬ 


ments  to  move  away  from  functioning 
as  a  “job  shop”  toward  working  as  an 
“idea  forum”  that  offers  “supercreative” 
marketing  ideas  to  customers. 

To  generate  added  revenue  from  ex¬ 
isting  advertisers  as  well  as  obtain  new 
accounts,  the  DNA  created  a  special 
sales  approach  called  “supercreative 
advertising  teams”  in  1991. 

A  SCAT  consists  of  an  account  ex¬ 
ecutive,  a  creative  designer,  a  copy¬ 
writer,  a  research  analyst  and,  when 
appropriate,  a  promotion  or  sales  man¬ 
ager.  The  cost  of  SCATs  is  absorbed 
into  the  market  development  depart¬ 
ment’s  budget. 

A  scat’s  strategy  begins  when  an 
account  executive  targets  an  advertis¬ 
er.  After  considering  different  ap¬ 
proaches  to  either  increasing  existing 
advertising  or  securing  a  new  advertis¬ 
er,  the  SCAT  acts  as  “marketing  con¬ 
sultants,”  Lucido  said,  to  help  deter¬ 
mine  the  advertiser’s  needs  and  goals. 

After  the  SCAT  meets  with  the  ad¬ 


vertiser,  it  holds  a  brainstorming  ses¬ 
sion  to  discuss  what  needs  to  be  done 
for  the  account.  The  plan  may  include 
promotional  recommendations,  new 
logos,  a  positioning  statement  or  re¬ 
design  of  ads. 

The  scat’s  account  executive  is  re¬ 
sponsible  for  steering  the  plan,  and  the 
team  must  go  back  to  the  advertiser 
within  two  weeks  with  a  “quantifiable 
proposal  and  a  united  program.” 

Then  “comes  follow-up,  follow-up, 
follow-up,”  Lucido  said,  and  hope  that 
the  advertiser  will  respond  favorably. 

At  any  given  time,  there  may  be 
three  or  four  SCATs  working  on  break¬ 
ing  new  accounts.  Also,  SCATs  main¬ 
tain  their  relationships  with  advertis¬ 
ers  and  may  work  in  the  future  to 
change  or  update  ads. 


While  the  program  has  been  suc¬ 
cessful,  Lucido  said,  the  SCATs  have 
some  limitations. 

“Time  and  expense  sometimes  don’t 
pay  off  in  revenue,”  she  said,  “and  the 
SCAT  teams  can’t  promote  that  they 
are  agency  quality  when  they  don’t 
have  the  resources  for  it.” 

Limits  aside,  the  SCAT  approach 
has  turned  in  positive  results  through 
application  of  basic  principles,  Lucido 
said. 

She  pointed  out  that  85%  of  the  ad¬ 
vertisers  that  the  teams  have  visited 
have  increased  their  advertising  during 
a  two-year  period. 

Insert  folds 

CELEBRATE!  MIDWEST  HAS 
ceased  operations  after  just  two  issues. 

The  publication  originally  was  in¬ 
tended  as  a  biweekly  insert  via  Sunday 
newspapers  in  12  states. 


Denver  daily  bans 
‘business  personals’ 

TO  THOSE  IN  the  business  of  doing 
pleasure,  the  Rocky  Mountain  News, 
Denver,  has  become  almost  as  un¬ 
friendly  as  a  Saturday  night  vice  squad. 

The  News  has  reversed  a  long-stand¬ 
ing  policy  and  banned  all  “business  per¬ 
sonals”  advertising  in  its  classified  sec¬ 
tion. 

The  classification  includes  strippers, 
outcall  hot-oil  massage,  escorts,  unli¬ 
censed  dating  services  and  “individuals 
who  will  come  to  your  home  and  per¬ 
form,”  said  Elizabeth  Brenner,  vice  pres¬ 
ident  of  advertising. 

“It  became  clear  to  us  that  a  number 
of  our  readers  thought  that  ads  for  lo¬ 
tion  sessions  and  massage  parlors  did 
not  belong  in  a  family  newspaper,” 
Brenner  said. 

She  added  that  since  the  policy  took 
effect  Jan.  1,  the  News  has  received  a 
number  of  supportive  letters  from  read¬ 
ers  “because  they  were  always  a  little 
nervous  when  their  kids  picked  up  the 
paper,”  Brenner  said.  “Now  they  know 
the  News  is  a  family  newspaper.” 

Advertisers  in  the  business  personals 
section  were  given  advance  warning  of 
the  policy  change  in  October  1993, 
when  the  paper  sent  out  letters  detail¬ 
ing  the  new  policy. 

Brenner  estimated  that  the  change  of 
policy  could  cost  the  News  almost  $1 
million  a  year  in  lost  advertising  rev¬ 
enue.  She  said  she  has  noticed  a  dra¬ 
matic  pickup  of  business  personals  ad¬ 
vertising  in  a  competing  newspaper  that 
is  not  “as  public-minded  as  we  are.” 

The  News  still  accepts  ads  for  adult 
movie  theaters  and  topless  clubs  on  a 
“case-by-case  basis”  Brenner  said,  but 
the  News  limits  the  size  of  the  ads  and 
confines  them  to  the  “amusement 
pages.” 

Brenner  said,  “For  the  most  part,  the 
triple-X  theaters  are  licensed  business¬ 
es.  The  individuals  placing  the  classified 
line  ads  in  many  cases  were  not.” 

—  Dorothy  Giobbe 

Faust  succeeds 
Urice  at  Parade 

JAMES  URICE,  VICE  president  and 
Midwest  advertising  sales  manager  of 
Parade  magazine,  has  retired.  Urice, 
who  held  the  post  for  14  years,  was  suc¬ 
ceeded  by  Heather  Faust,  Parade’s 
Chicago  advertising  sales  manager. 


She  pointed  out  that  85%  of  the  advertisers  that 
the  teams  have  visited  have  increased  their 
advertising  during  a  two-year  period. 


EditorfifPublisher  •  February  19,  1994 


33 


Advertising/Promotion 


California  daily 
targets  Hispanic 
readers,  advertisers 


by  Dorothy  Qiobbe 

NEWSPAPERS  HAVE  TAKEN  great 
strides  to  ensure  that  they  mirror  their 
surrounding  communities. 

As  many  communities,  especially 
those  in  urban  areas,  change,  news¬ 
papers  must  adapt  to  position  them¬ 
selves  for  long-term  survival. 

Long  Beach,  Calif.,  is  an  area  that 
has  experienced  dramatic  change  in 
recent  years,  said  Nan  Andrews,  mar¬ 


ket  research  manager  at  the  Long 
Beach  Press-Telegram. 

Andrews  spoke  during  a  session  of 
the  recent  Newspaper  Association  of 
America  market  research  and  develop¬ 
ment  conference  in  San  Diego. 

In  recent  years,  challenges  to  the 
Press-Telegram  have  come  from  three 
principal  areas:  Competition  from  oth¬ 
er  newspapers;  economic  pressure  from 
the  regional  recession,  and  shifting  de¬ 
mographics  with  substantial  growth  in 
the  Hispanic  population,  Andrews 
said. 

To  keep  up  with  the  changes,  the 
Press-Telegram  launched  a  study  called 
“Project  Readership”  to  examine  area 
demographics  and  readership  patterns. 
Based  on  the  study’s  findings,  the  pa¬ 
per  made  several  changes. 

In  response  to  the  growing  Latino 
community,  the  editorial  department 
decided  to  target  bilingual  Hispanic 
readers,  said  Rich  Archbold,  managing 
editor  of  the  Press-Telegram. 

Because  the  study  found  that  His- 
panics’  news  interests  are  the  same  as 
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traditional  readers’  interests,  “all  the 
paper  had  to  do  was  to  cover  Latinos 
better  than  we  had  been  doing  .  .  . 
nothing  major,  just  extended  cover¬ 
age.” 

The  paper  developed  new  sections 
that  included  Hispanic  coverage  and 
added  Latino  columnists,  subjects  and 
sources.  It  also  launched  a  special  His¬ 
panic  publication  called  El  Economico. 

In  addition,  the  Press-Telegram  de¬ 
veloped  the  “Americas  Pages”  with  an 


emphasis  on  Mexican  news.  The  sports 
section  increased  boxing  and  added 
soccer  coverage.  The  Press-Telegram 
extensively  covers  Hispanic  Heritage 
Month,  and  recently,  the  travel  section 
featured  Tijuana,  Mexico. 

In  short.  Archbold  said.  Latino  news 
was  integrated  throughout  the  paper. 

Staffing  at  the  paper  has  changed 
along  with  the  community,  he  added. 
About  30%  of  the  Press-Telegram’s  em¬ 
ployees  are  minorities,  and  the  paper 
co-sponsors  language  classes  and  Lati¬ 
no  cultural  events. 

The  Press-Telegram  plans  to  con¬ 
duct  an  audit  to  determine  how  many 
minorities  and  women  are  represented 
throughout  the  paper  in  photos,  sto¬ 
ries,  features  and  as  sources  in  news 
stories. 

The  effect  of  the  changes  on  the  pa¬ 
per’s  advertisers  has  “not  yet  been 
measurable,”  said  Andrews,  although 
she  noted  that  some  national  buys 
have  been  made  because  of  the  paper’s 
expansive  coverage  of  the  Latino  com¬ 
munity. 


$1.7  million  in 
ad  sales  garnered 
by  regional  network 

THE  NORTHWEST  NEWSPAPER 
Network,  a  one-stop  ad  buy,  reported 
that  it  ended  1993  on  a  successful  note 
with  almost  $1.7  million  in  sales  from 
38  accounts. 

The  network  placed  ads  in  47  news¬ 
papers  in  Washington,  Oregon  and  Ida¬ 
ho. 

Its  largest  account  was  the  Northwest 
Ford  Dealers  Association,  which  ran 
ads  in  39  newspapers  in  the  network. 
Other  major  advertisers  were  North¬ 
west  Chevy,  North  Pacific  Supply, 
Northwest  Dodge,  Land  O’Lakes  and 
Plum  Creek  Timber. 

Drake  selected 
4A’s  president 

O.  BURTCH  DRAKE  has  been  select¬ 
ed  as  the  new  president  and  CEO  of 
the  American  Association  of  Advertis¬ 
ing  Agencies,  effective  Feb.  1. 

Drake  joined  the  AAAA  in  1989  as 
executive  vice  president,  chief  operat¬ 
ing  officer.  Before  joining  the  AAAA, 
he  was  president  of  Foote,  Cone  & 
Belding/Europe,  based  in  London. 

Drake  succeeds  John  O’Toole,  who 
will  retire. 

Coupon  redemption 
down  in  1993 

COUPON  DISTRIBUTION  IN  the 
fourth  quarter  of  1993  finished  with  a 
13%  dollar  gain,  according  to  Carolina 
Manufacturing  Service  Inc. 

The  fourth-quarter  rise  concluded 
the  year  at  coupons  worth  $323  billion 
distributed,  compared  with  $322  billion 
in  1992,  and  offset  the  decrease  in  the 
year-to-date  distribution  in  the  other 
three  quarters. 

1993  overall  coupon  redemption  to¬ 
taled  7.7  billion,  a  decline  from  7.9  bil¬ 
lion  in  1992. 

The  average  distributed  face  value  in 
1993  was  540,  representing  a  4%  in¬ 
crease  from  520  in  1992. 

Electronic  in-store  distribution  meth¬ 
ods  increased  more  than  50%  in  1993, 
although  they  still  comprise  less  than 
1%  of  total  distribution. 
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The  effect  of  the  changes  on  the  paper’s 
advertisers  has  “not  yet  been  measurable,”  said 
Andrews,  although  she  noted  that  some  national 
buys  have  been  made  because  of  the  paper’s 
expansive  coverage  of  the  Latino  community. 


by  Hiley  Ward 


Book  Reviews 


The  People's  Right  to  Knew:  Me¬ 
dia,  Democracy  and  the  Informa¬ 
tion  Highway.  Frederick  Williams, 
John  Pavlik,  editors.  (Lawrence  Erl- 
baum,  365  Broadway,  Hillsdale,  N.J. 
07642-1487),  258  pages,  $59;  paper, 
$24.95. 

What  shape  will  the  new  informa¬ 
tion  superhighway  take?  What  will  be 
some  of  the  tools  of  the  trade  and  co¬ 
ordinating  policies? 

Noting  the  emergence  of  new  tech¬ 
nologies,  hardware  and  software  and 
the  appearance  of  new  frontiers  on  the 
drawing  boards,  this  book  says,  “What 
is  left  to  be  decided  is  how  the  highway 
will  proceed,  where  it  will  go,  who  will 
have  access,  what  it  will  cost,  what  it 
will  do  to  and  for  us,  and  a  good  deal 
more.” 

The  book,  growing  primarily  out  of  a 
roundtable  study  at  the  Freedom  Fo¬ 
rum  Media  Studies  Center  in  February 
1992,  plugs  into  the  discussion  at  vari¬ 
ous  levels,  ranging  from  a  futuristic 
look  at  the  emerging  new  “toys”  to  ask¬ 
ing  at  what  level  should  it  all  be  coor¬ 
dinated,  if  not  controlled. 

The  look  of  things  for  “Newspapers 
in  the  Electronic  Age”  is  conjured  up 
in  one  chapter  by  Roger  Fidler,  direc¬ 
tor  of  the  Knight-Ridder  Information 
Design  Laboratory  and  director  of  new 
media  development  at  Knight-Ridder 
Newspapers. 

“Most  of  today’s  media  experts  are 
missing  the  emergence  of  what  may  be 
the  most  significant  new  media  devel¬ 
opment  since  the  invention  of  print¬ 
ing,  the  flat  panel,”  he  says.  “This  tech¬ 
nology,  1  believe,  is  the  fundamental 
technological  milestone  underlying  the 
future  of  the  newspaper.” 

He  describes  flat  panels  as  consist¬ 
ing  of  thin  picture  tubes,  “digital  suc¬ 
cessors  to  the  bulky  analog  computer 
monitors  and  television  screens”  that 
take  up  a  lot  of  space.  But  they  form 
more  than  a  mere  lightweight  conve¬ 
nience. 

“Flat  panels  combined  with  micro¬ 
processors,  memory  and  communica¬ 
tion  links  are  now  beginning  to  take 
on  an  existence  all  their  own.” 

Instead  of  using  keyboards,  most  of 
the  new  “portable  digital  appliances,” 
he  explains,  “will  use  electronic  pens 
and  respond  to  handwriting  and  voice 
commands.” 

The  flat  panel  can  simulate  a  read¬ 


ing  page.  The  result,  he  predicts,  will 
be  less  printing  in  the  future  as  the  in¬ 
formation  on  the  tablets  “will  be  much 
more  comparable  to  ink  on  paper.” 

The  real  significance  of  the  new 
technology  is  its  paving  the  way  for 
“media  convergence,”  which  combines 
video,  sound  and  computing  with 
print.  “In  the  ways  that  mechanical 
printing  presses  and  ink-on-paper  pub¬ 
lishing  have  defined  the  present  era,  it 
now  appears  likely  that  personal  elec¬ 
tronic  ‘presses’  and  multimedia  pub¬ 
lishing  will  define  the  new.” 

The  book  discusses  the  pros  and 
cons  —  and  possible  shape  —  of  a  Na¬ 
tional  Information  Service  as  a  type  of 
regulatory  force  that  in  broadest  terms 
can  ensure  wide  citizen  access.  What 
do  you  do  when  the  new  communica¬ 
tion  medium  explodes  into  wide  use? 
the  editors  ask. 

They  see  a  federal  “initiative”  but 
not  necessarily  federal  hands  on  con¬ 
trols  and  development.  “Federal  policy 
can  encourage  development  of  a  na¬ 
tional  service  by  commercial  and 
shareholder  interests  in  a  manner  pat¬ 
terned  after  other  applications  of  na¬ 
tional  telecommunications  policies.” 

John  Pavlik  is  associate  director  for 
research  and  technology  studies  at  the 
Freedom  Forum  Media  Studies  Center, 
New  York.  Frederick  Williams,  a  Uni¬ 
versity  of  Texas  professor,  has  served  as 
a  senior  fellow  at  the  center. 

The  Military  and  the  Media: 
Why  the  Press  Cannet  Be  Trust¬ 
ed  to  Cover  a  War.  William  Ken¬ 
nedy.  (Praeger,  Greenwood  Pub. 
Group,  88  Post  Road  West,  Box  5007, 
Westport,  Conn.  06881),  184  pages, 
$45. 

William  Kennedy,  who  is  not  much 
impressed  with  the  work  of  foreign 
correspondents,  even  star-studded 
ones,  past  and  present,  is  angry  about 
the  government’s  “right  to  lie”  in  war 
and  security  matters,  and  he  is  angry  at 
the  general  acquiescence  in  those 
faults  of  government  by  the  media. 

It  comes  down  to,  he  believes,  the 
government  overall  exploiting  the  ig¬ 
norance  and  inexperience  of  untrained 
reporters.  By  untrained,  he  seems  to 
mean  reporters  who  have  not  had  such 
backgrounds  as  ambassadors  and  state 
department  specialists. 

“Why,”  he  asks,  “should  journalists 


utterly  ignorant  and  inexperienced  in 
the  history,  language,  organization, 
methods  and  technology  of  the  subject 
they  are  covering,  when  that  subject 
has  a  bearing  on  the  lives  or  deaths  of 
thousands  (indeed,  of  an  entire  na¬ 
tion),  be  permitted  to  roam  about  at 
will  and  to  report  without  effective  su¬ 
pervision?” 

Besides  training  journalists  as  for¬ 
eign  specialists,  he  calls  for  Congress  to 
come  up  with  a  framework  —  “any 
framework”  —  for  control  of  classified 
information.  “Security  markings  could 
be  removed  from  upwards  of  90  per¬ 
cent  of  the  classified  information  now 
held  by  the  U.S.  government.” 

If  all  parties  could  agree  on  a  classi¬ 
fication  system,  he  believes  there 
should  be  stiff  penalties,  even  criminal 
prosecution,  for  journalists  who  get  in¬ 
formation  “beyond  the  proper  chan¬ 
nels.” 

Public  officials  who  breach  carefully 
defined  rules  for  release  of  information 
also  would  be  subject  to  severe  penal¬ 
ties. 

Give  Kennedy  credit  for  coming  up 
with  some  precise  ideas,  although 
many  aspects  of  his  solutions  assume 
an  attainable  perfection  in  the  nature 
of  the  human  species.  However,  some 
ideas,  such  as  calling  for  the  loyalty  of 
all  foreign  correspondents  to  the  na¬ 
tion  to  be  demonstrated  smacks  of  old¬ 
er,  darker  times  in  U.S.  history. 

Kennedy,  a  retired  colonel,  has 
served  as  an  Army  public  affairs  officer 
in  the  Pentagon. 


‘Shoes  for  Guns’ 
in  Philadelphia 

TO  GET  PEOPLE  to  turn  in  their  guns, 
the  Philadelphia  Daily  News  has  teamed 
with  the  Philadelphia  Anti-Violence/ 
Anti-Drug  Network  and  sporting  goods 
retailer  Footlocker  to  sponsor  “Shoes 
for  Guns.” 

The  initiative  allows  individuals  to 
trade  weapons  for  $75  certificates  that 
may  be  used  at  area  Footlocker  stores. 

“The  Daily  News  is  committed  to 
helping  stem  the  violence  in  this  city 
that  at  times  seems  overwhelming,”  said 
editor  Zachary  Stalberg,  adding,  “Every 
gun  that’s  taken  out  of  circulation  in¬ 
creases  the  odds  some  kid  will  die  from 
old  age  and  not  a  new  bullet.” 
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News  Tech 


Vendor 

appointments 

WKo’s  where  at  newspapers’  suppliers 


Thomas  Bittner  was  promoted  to 
CEO  at  Polychrome  Corp.,  Fort  Lee, 
N.J.,  where  he  replaces  Melvin  Et- 
tinger,  who  will  become  president  of 
the  new  Xerox  Corp.  subsidiary  Verde- 
Print  Technologies. 

Bittner  retains  his  responsibilities  as 
president  of  the  lithographic  plate  and 
film  manufacturer.  He  reports  to  Ed¬ 
ward  Barr,  president  and  CEO  of  par¬ 
ent  company  Sun  Chemical  Corp. 

In  his  previous  position  as  chief  op¬ 
erating  officer,  Bittner  was  responsible 
for  Polychrome’s  worldwide  manufac¬ 
turing,  operations,  marketing,  and  re¬ 
search  and  development.  He  joined 
the  company  in  1986  as  vice  president 
and  general  manager  of  Polychrome 
Europe.  He  earlier  served  as  a  manage¬ 
ment  consultant  with  McKinsey  &  Co. 

At  VerdePrint,  Ettinger  will  be  in 
charge  of  development  and  marketing 
of  Xerox’  new  dry-processing,  silverless 
film  for  the  printing  industry. 

The  company  said  VerdeFilm  is  the 
first  of  several  products  based  on  work 
at  the  Xerox  Research  Centre  of  Cana¬ 
da.  Trials  of  two  types  of  VerdeFilm  are 
to  begin  in  the  spring. 

Ettinger  earlier  served  as  president 
of  Crosfield  Electronics.  Before  joining 
Crosfield,  he  held  senior  management 
posts  at  Sun  Chemical,  including  gen¬ 
eral  manager  of  a  division  that  distrib¬ 
uted  Crosfield  products  in  North 
America.  An  electrical  engineer,  he 
also  worked  at  Mark  Computer  Sys¬ 
tems  and  Sperry  Gyroscope. 

Ettinger  is  board  chairman  at  the 
New  York  University  School  of  Graph¬ 
ic  Communications,  advisory  board 
member  at  Rochester  Institute  of  Tech¬ 
nology’s  School  of  Printing  and  a 
Graphic  Arts  Technical  Foundation 
board  member. 

The  following  changes  at  KBA-Mot- 
ter  resulted  from  realignment  of  North 
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American  web  operations  of  its  Ger¬ 
man  parent  company,  the  Koenig  and 
Bauer  Group.  Sixteen-year  company 
veteran  Scott  Smith  was  promoted 
from  vice  president  and  general  man¬ 
ager  to  president  and  CEO.  Treasurer 
Gerrit  Zwergol  was  named  chief  fi¬ 
nancial  officer  and  is  a  board  member 
of  the  sheetfed  division,  KBA-Planeta 
North  America.  Production  engineer¬ 
ing  and  technical  service  manager 
Darrell  Pav  now  is  engineering  di¬ 
rector.  With  the  company  for  17  years, 
Pav  is  directing  engineering  for  the 
second-generation  Colormax  flexo 
press.  He  takes  over  from  Dean  Swa- 
gert,  who  now  serves  as  chief  engi¬ 
neer.  Terry  Heltsinger  brings  his  23 
years  of  experience  with  the  company 
to  the  post  of  technical  service  manag¬ 
er  for  all  KBA-Motter,  K&B  and  Al- 
bert-Frankenthal  presses  in  North 
America.  Newspaper  sales  director 
Gary  Owen  has  additional  responsi¬ 
bility  for  commercial  products  from 
KBA-Motter,  K&B  and  Albert- 
Frankenthal  as  marketing  and  newspa¬ 
per  sales  director. 

Zbegniew  "Mack"  Sierakewski 

joined  Monotype  Inc.,  Rolling  Mead¬ 
ows,  111.,  as  technical  support  engineer. 
Formerly  at  Apple  Computer,  his  17 
years  of  experience  includes  network, 
hardware  and  software  support,  train¬ 
ing  and  troubleshooting. 

George  Carvill  joined  Advanced 
Technical  Solutions  as  marketing  oper¬ 
ations  director  at  the  North  Andover, 
Mass.,  company’s  Osiris  front-end  sys¬ 
tems.  He  also  will  help  implement  soft¬ 
ware  releases,  quality  assurance  strate¬ 
gies  and  better  customer  support. 

Early  last  year,  Carvill  consulted  at 
ATS  after  he  left  Atex,  where  for  eight 
years  he  served  in  various  support, 
marketing  and  management  roles.  His 


20  years  in  publishing  also  include 
work  as  a  newspaper  reporter  and 
newspaper  computer  systems  analyst. 

Also  at  ATS,  Antoine  Ippel  was 
appointed  representative  in  the  Neth¬ 
erlands,  Belgium  and  Luxembourg, 
where  he  sells  ATS  value-added  prod¬ 
ucts  and  Osiris  11  publishing  systems. 
His  nine  years  in  the  publishing  sys¬ 
tems  industry  include  work  for  Atex  as 
customer  support  co-manager  in  Rot¬ 
terdam,  the  Netherlands,  and  senior 
technical  manager  in  Singapore. 

George  Drossol  was  appointed 
technical  and  quality-control  products 
sales  manager 
at  Chicago-based 
Midwest  Pub¬ 
lishers  Supply  Co. 

Formerly  a  pre¬ 
press  and  quality- 
control  manager 
at  the  Chicago 
Tribune,  Dressel 
supervises  sales 
of  such  products 
as  scanners,  color 
proofers,  densito¬ 
meters  and  color  reference  guides  to 
newspapers  and  commercial  printers. 

Bill  Weber  was  appointed  pho¬ 
totechnology  national  sales  manager  at 
the  Associated  Press,  New  York,  where 
he  is  responsible  for  all  U.S.  sales,  in¬ 
cluding  regional  marketing  activities 
and  telemarketing. 

Weber  also  will  be  involved  in  prod¬ 
uct  planning  and  marketing  strategies. 
His  experience  in  publishing  technolo¬ 
gy  and  systems  marketing  management 
includes  positions  at  Crosfield  Design 
Systems  and  Agfa  Compugraphic. 
Most  recently,  he  led  dealer  and  dis¬ 
tributor  sales  at  Keylife  Corp.,  develop¬ 
er  of  imaging  and  document  manage¬ 
ment  software  for  business. 

Allen  Miller  holds  the  new  post  of 
business  development  manager  of 
North  American  integration  services 
at  Atex  Publishing  Systems  Corp., 
Bedford,  Mass.  He  oversees  sales  of 
services  that  include  consulting,  net¬ 
work  design,  systems  management,  in¬ 
tegration  software  design,  development 
and  installation,  and  management  of 
all  other  vendors’  subsystems.  The  top 
Atex  salesperson  in  1992,  Miller  earli¬ 
er  worked  at  Compugraphic  Corp. 
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Vendors^  agreements 


In  the  latest  of  its  integrator-distribu¬ 
tor  agreements,  Dewar  Infermalien 
Systems  Cerp.,  Westmont,  111.,  li¬ 
censed  former  competitor  Alex  Pub> 
lishing  Systems  Cerp.,  Bedford, 
Mass.,  as  a  supplier  of  Dewar  software 
products,  including  DewarView,  which 
integrates  off-the-shelf  applications 
into  a  full  publishing  system  and  new 
applications  and  Quark  XTensions. 

The  agreement  broadens  the  market 
reach  of  Dewar,  which  now  distributes 
its  products  solely  through  systems  in¬ 
tegrators,  and  furthers  Atex’  efforts  to 
supply  and  integrate  products  in  multi¬ 
vendor  publishing  environments. 

Acknowledging  his  15-year  competi¬ 
tion  with  Atex  for  numerous  sales, 
C.E.  Steuart  Dewar  said  the  compa¬ 
nies’  new  business  models  allow  them 
to  exploit  their  strengths  and  together 
better  serve  the  publishing  industry. 

At  about  the  same  time,  Atex  an¬ 
nounced  it  had  created  the  position  of 
business  development  manager  of 
North  American  integration  services 
(see  preceding  page).  Filling  the  new 
post  is  Allen  Miller,  who  reports  to 
Atex  Americas  Operations  sales  vice 
president  Barry  Truitt. 

Advanced  Technical  Selullens 

Inc.,  North  Andover,  Mass.,  will  give 
PC  users  access  under  Windows  to 
Atex  systems  through  an  agreement 
with  Dallas-based  Seflek  USA  that 
allows  ATS  to  market  Softek’s  WinText 
to  its  MDP  user  base  and  calls  for  Soft- 
ek  to  port  WinText  to  the  ATS  Work- 
Station  III-LAN  board,  which  gives 
networked  PC  or  Mac  users  on-line  ac¬ 
cess  to  an  Atex  system.  WinText  cur¬ 
rently  offers  access  to  an  Atex  system 
through  a  PC  running  Windows  via 
the  MDP. 

Willow  Bond  Communications 

Inc.,  Dallas,  acquired  BBS  Softwaro, 
in  nearby  Carrollton,  Texas.  BRS  de¬ 
veloped  software  to  manage  Willow 
Bend’s  alternate  delivery  operations 
and  supplied  Mapinfo  products  and 
services,  demographic  data  analysis 
and  custom  Windows  programming. 
Willow  Bend  continues  to  serve  BRS 
customers  and  remains  an  area  Mapin¬ 
fo  dealer. 

Operating  alternate  delivery  systems 
for  13  daily  newspapers  and  publishing 
the  annual  “Alternate  Delivery  Direc¬ 


tory,”  Willow  Bend  is  developing  a 
database  to  act  as  a  clearinghouse  be¬ 
tween  product  marketers  and  local  de¬ 
livery  companies. 

By  agreement  with  NewGan  Sys> 
lams  Cerp.,  Fountain  Valley,  Calif., 
Linotype-Hull  Co.,  Fschborn,  Ger¬ 
many,  will  integrate  NewGen  Imager- 
Plus  Series  printers  into  its  Series  1000 
Network  System  (workstations,  CPUs, 
monitors,  scanners,  programs  and  pe¬ 
ripherals)  by  completing  it  with  either 
the  NewGen  ImagerPlus  6  or  12  plain- 
paper  RISC-based  PostScript  laser  im¬ 
agesetter  using  NewGen’s  proprietary 
Image  Enhancement  Technology  and 
built-in  Ethernet  interface. 

Dalnippen  Screen  Manufactur¬ 
ing  Co.  Ltd.,  Kyoto,  Japan,  signed  an 
OEM  agreement  with  Bldce  Manu¬ 
facturing  Cerp.,  Hicksville,  N.Y.,  to 
buy  and  distribute  Bidco’s  double¬ 
speed  Model  CS  color  imagesetters  in 
108-pica  and  80-pica  formats,  begin¬ 
ning  early  this  year. 

AM  Graphics,  Dayton,  named  MAN 
Roland  USA,  Westmont,  III.,  as  ex¬ 
clusive  U.S.  and  Canadian  distributor 
of  its  Sheridan  saddle  stitchers,  up  to 
the  new  12,000-cph  SP690.  AM  con¬ 
tinues  direct  sales  of  its  publication 
bindery  equipment. 

ECRM,  Tewksbury,  Mass.,  and  Kenica 
Imaging,  USA  Inc.,  Glen  Cove, 
N.Y.,  have  named  Miami-based  Rev- 
inter  Inc.  as  their  distributor  in  Flori¬ 
da  and  South  Florida,  respectively. 
Rovinter  long  has  represented  the  two 
companies  in  Latin  America  and  the 
Caribbean. 

Through  its  dealers,  ECRM  also 
makes  available  HiLine  nonstochastic 
high-frequency  color  screening  soft¬ 
ware  from  TransCal  Cerp.  ,  Rolling 
Meadows,  Ill.,  which  said  a  HiLine 
demo  disk  will  be  included  with  the 
ECRM  ScriptSetter  imagesetter  soon. 
HiLine  operates  within  Adobe  Photo¬ 
shop  or  QuarkXPress  to  produce  high 
line-screen  results  from  standard  Post¬ 
Script  files  by  using  irregular  dots 
formed  by  the  spot  function  of  the  im¬ 
agesetter  that  change  shape  over  the 
range  of  gray  levels. 

TransCal  said  its  algorithms  enable 
use  of  widely  varying  angles  to  obtain 


the  same  outcome.  Less  disk  space  is 
occupied  because  the  lower  output  res¬ 
olutions  that  are  required  create  small¬ 
er  file  sizes. 

Rockwell  Graphic  Systems,  West¬ 
mont,  Ill.,  has  formed  a  joint  venture 
with  Shanghai  Printing  and 
Packaging  Machinery  Cerp., 

China,  which  will  make  printing 
equipment  for  the  domestic  market. 

Shanghai  Rockwell  Graphic  Systems 
Co.  Ltd.  builds  on  Rockwell’s  1984 
technology  licensing  agreement  with 
SPPM  subsidiary  Shanghai  Renmin 
Machinery.  A  pressmaker  for  more 
than  40  years,  Shanghai  Renmin  now 
is  incorporated  into  the  joint  venture 
company.  Rockwell,  which  contributes 
design,  engineering,  management  and 
manufacturing  equipment,  called  the 
venture  “an  integrated  manufacturing 
operation  with  a  work  force  of  more 
than  1,000”  that  makes  various  single¬ 
width  web  presses,  sheet-fed  presses, 
and  metal  printing  and  coating  equip¬ 
ment. 

Current  production  includes  Goss 
SSC  and  Urbanite  presses.  Other 
Rockwell  International  divisions’  joint 
ventures  in  China  produce  automobile 
components  and  automation  equip¬ 
ment. 

By  agreement  with  Freedom  System 
Integrators,  Wichita,  seftPage 
Systems  Inc.,  Pelham,  N.H.,  will 
market,  install,  train  and  provide  on¬ 
going  support  services  for  all  Freedom 
System  and  QED  software  modules. 
ESI  said  it  views  softPage  as  an  exten¬ 
sion  of  its  sales  force,  primarily  for  the 
East  Coast.  ESI  still  will  service  Mycro- 
Comp  customers  there  but  will  refer 
them  to  softPage  for  changes  to  non¬ 
proprietary  systems. 

SoftPage  developers  most  recently 
were  associated  with  RTR  Computer 
Consulting  Inc.,  which  supports  and 
customizes  Compugraphic  ONE  sys¬ 
tems.  SoftPage  president  Frank  Flana¬ 
gan  earlier  worked  at  Scitex,  Howtek 
and  Agfa  Compugraphic. 

PressLInk  Inc.,  Reston,  Va.,  added 
the  stock  photo  agency  Index  Sleek 
Photography,  New  York,  to  its  on¬ 
line  photos,  graphics  and  text.  Com¬ 
plementing  its  archive  of  150,000  news 
images,  PressLink  expects  to  offer 
10,000  Index  Stock  images  by  the  end 
of  1994  and  100,000  by  the  end  of 
1995,  including  George  Marks’  collec¬ 
tion  of  black-and-white  photos  span¬ 
ning  60  years  of  American  life.  KOT 
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Continued  from  page  1 7 

E.W.  SCRIPPS 

Cincinnati-based  E.W.  Scripps  Co.,  owner  of  the  Rocky 
Mountain  News ,  Denver,  and  18  other  dailies,  reported  that 
1993  net  income  advanced  54%  to  $128.7  million,  or  $1.72  a 
share,  from  $83.9  million,  or  $1.13  a  share,  in  1992. 

Excluding  unusual  items  from  both  years,  net  income  de¬ 
clined  to  $79.1  million,  or  $1.06  per  share,  from  $83.3  million, 
or  $1.12  a  share,  in  1992. 

Revenues  during  the  year  declined  about  $58  million  to 
$1.2  billion,  but  a  comparison  of  like  operations  showed  a 
5.8%  gain.  Annual  operating  income  grew  9.3%  to  $190  mil¬ 
lion,  but  apples-to-apples  operating  profit  decreased  3%. 

Excluding  newspapers  sold,  newspaper  ad  revenue  grew 
9.8%  last  year  to  $391.2  million,  including  classified  up  16.2%, 
local  up  5.1%  and  preprints  up  12.5%.  National  slipped  slight¬ 
ly.  Circulation  revenue  grew  9.8%  to  $112.9  million. 

Not  counting  properties  sold,  run-of-press  newspaper  ad¬ 
vertising  volume  expanded  15.5%  last  year,  with  classified 
leading  the  way  at  21%  higher,  local  up  9%  and  national  7% 
higher. 

President  and  CEO  Lawrence  Leser  said  newspaper  and 
TV  ad  revenues  gained  in  the  fourth  quarter,  but  cable  regu¬ 
lations  contributed  to  a  21%  drop  in  quarterly  operating 
earnings. 

The  company  reported  that  fourth-quarter  net  income  de¬ 
clined  to  $59.9  million,  or  80(i  a  share,  from  $60.3  million,  or 
81^  a  share,  in  fourth  quarter  1992.  Excluding  unusual  items, 
fourth-quarter  net  income  rose  9%  to  $27.2  million,  or  36^  a 
share,  from  $24.9  million,  or  33^  a  share,  a  year  earlier. 

Quarterly  revenues  declined  to  $316.3  million,  from  $328.2 
million  a  year  earlier,  and  operating  income  grew  to  $54  mil¬ 
lion,  from  $49.6  million. 

Fourth-quarter  publishing  revenues  increased  1.5%  in  a 
comparison  of  like  properties,  and  operating  profit  grew  6.3% 
to  $27.6  million.  Newspaper  ad  revenues  increased  7%,  in¬ 
cluding  classified  up  13%,  preprints  up  12%  and  local  retail 
up  1.9%. 

Quarterly  newsprint  costs  rose  4.2%  to  $21.5  million  and 
costs  increased  for  new  equipment  and  editions  at  the  News 
and  Ventura  County  Newspapers  in  California. 

Fourth-quarter  broadcast  revenues  grew  3.6%,  with  operat¬ 
ing  profit  up  10%  to  $25.5  million.  Cable-TV  revenue  grew 
marginally  to  $64.4  million,  with  operating  income  dropping 
21%  to  $9.9  million,  while  subscriber  growth  continued 
strong. 

A  $6.3  million  charge  for  restructuring  the  Nett'S  and 
United  Media  reduced  1993  earnings  $3.6  million,  or  50  a 
share,  in  the  fourth  quarter. 

The  sale  last  year  of  Pharos  Books;  World  Almanac  Edu¬ 
cation;  the  San  Juan  (Puerto  Rico)  Star;  a  paper  in  Tulare, 
Calif.;  and  other  properties  resulted  in  a  $91.9  million  pretax 
1993  gain.  That  yielded  $46.8  million,  or  630  a  share,  after 
taxes. 

TIMES  MIRROR 

Lifted  by  strong  fourth-quarter  newspaper  earnings.  Times 
Mirror  Co.  reported  net  1993  income  of  $317.2  million,  or 
$2.46  a  share,  compared  with  a  net  loss  of  $66.6  million,  or 
520  a  share,  in  1992. 

Annual  revenues  grew  3.3%  to  $3.7  billion,  and  operating 
profit  more  than  doubled  to  $295.5  million. 

The  company  said  that  excluding  special  items  from  both 


years,  income  from  continuing  operations  last  year  rose  to 
$161.5  million,  or  $1.25  a  share,  from  $153.5  million,  or  $1.19 
a  share,  in  1992. 

Last  year  included  $80.2  million  in  restructuring  charges, 
down  from  $202.7  million  in  1992.  In  1993,  370-a-share  after¬ 
tax  charges  included  voluntary  newspaper  job  buyouts, 
“streamlining”  other  publishing  operations  and  consolidating 
administrative  operations.  The  sale  of  the  company’s  last  tele¬ 
vision  stations  yielded  an  after-tax  gain  of  $131.7  million,  or 
$1.02  a  share. 

Revenues  from  the  Los  Angeles  Times  and  other  news¬ 
papers  grew  1.9%  last  year,  mainly  from  circulation.  Newspa¬ 
per  operating  profit,  including  $33.1  million  for  restructuring, 
was  $107.3  million  during  the  year,  compared  with  $19.1  mil¬ 
lion  in  1992,  including  $106.7  million  in  restructuring 
charges. 

The  Times’  ad  revenue  dipped  to  $775.7  million  last  year, 
from  $802.1  million  in  1992.  Led  by  Newsday,  the  company’s 
Eastern  papers  reported  $689.4  million  in  ad  revenues,  up 
from  $667.1  million  in  1992. 

Times  Mirror’s  fourth-quarter  revenues  grew  to  $1  billion, 
from  $980  million  a  year  earlier.  Quarterly  operating  profit 
rebounded  to  $53.4  million,  from  an  $85.9  million  operating 
loss,  and  net  income  surged  to  $161.8  million,  or  $1.26  a 
share,  from  a  net  loss  of  $61.7  million,  or  480  a  share,  in 
fourth  quarter  1992. 

Newspapers  lifted  quarterly  revenues  5.9%  to  $549.4  mil¬ 
lion  and  turned  a  $29.1  million  operating  profit,  compared 
with  losses  of  $48.2  million  a  year  earlier. 

Book,  magazine  and  specialty  publishing  raised  revenues 
slightly  to  $347.7  million  and  reversed  a  $34.3  million  operat¬ 
ing  loss  in  fourth  quarter  1992  by  producing  $37.5  million  in 
operating  profit  a  year  later.  Cable-TV  revenues  grew  5% 
during  the  quarter  to  $121.8  million  as  operating  profit 
jumped  56.9%  to  $28.1  million. 

Chairman,  president  and  CEO  Robert  Erburu  said  the 
struggling  Los  Angeles  economy  continued  to  dog  the  Times, 
so  the  company’s  outlook  for  this  year  remained  “cautious.” 

TRIBUNE 

Tribune  Co.,  owner  of  the  Chicago  Tribune,  reported  that 
1993  net  income  increased  57%  to  $188.6  million,  or  $2.56  a 
share,  from  $119.8  million,  or  $1.56  a  share. 

Not  counting  changes  in  accounting  rules  in  1992,  1993 
net  income  increased  38%. 

Operating  profit  jumped  33%  to  $356.4  million  despite  a 
7%  drop  in  operating  revenue  to  $2  billion.  Annual  media 
revenues  advanced  6.3%. 

Newspaper  revenues  advanced  6.2%  to  $1.2  billion  during 
the  year.  Newspaper  ad  revenue  grew  4.8%  to  $892.5  million, 
with  classified  up  10.5%,  retail  up  3.7%  and  general  down 
5.3%.  Circulation  revenue  gained  4%  to  $246.1  million. 

Run-of-press  advertising  volume  at  the  company’s  five  pa¬ 
pers  grew  4%  during  the  year,  from  no  gain  at  the  Tribune  to 
a  6.2%  gain  at  the  Escondido,  Calif.,  Times  Advocate.  Part- 
run  linage  slipped  1%  and  preprint  volume  gained  7.9%. 

Media  operations  helped  lift  Tribune’s  fourth-quarter  net 
income  38%  to  $58.1  million,  or  800  a  share,  from  $42  mil¬ 
lion,  or  570  a  share,  a  year  earlier.  Quarterly  revenues  grew 
7%  to  $513.8  million,  and  operating  earnings  surged  44%  to 
$112  million,  compared  with  year-earlier  figures. 

Fourth-quarter  newspaper  and  publishing  profits  jumped 
44%  to  $83.1  million.  Excluding  a  1992  charge  for  closing  its 
Palo  Alto,  Calif.,  paper,  newspaper  operating  earnings  grew 

14%. 
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Quarterly  newspaper  revenues  grew  9%  to  $341  million. 
Excluding  acquisitions  and  discontinued  operations,  revenues 
gained  5%.  Quarterly  ad  revenue  grew  7%,  with  classified  up 
12%,  while  retail  was  up  5%  and  general  was  up  6%.  Circu¬ 
lation  revenue  grew  2%. 

The  broadcast  and  entertainment  group  turned  in  5%  low¬ 
er  fourth-quarter  operating  earnings,  or  $35.2  million.  Ex¬ 
cluding  a  $12.3  million  baseball  expansion  fee  in  1992,  earn¬ 
ings  grew  41%.  Quarterly  revenues  grew  6%,  not  counting  the 
fee  —  a  2%  drop  with  the  fee. 

WASHINGTON  POST 

Washington  Post  Co.  reported  1993  net  income  of  $165.4 
million,  or  $14.08  a  share,  compared  with  $127.8  million,  or 
$10.80  a  share,  in  1992.  Not  counting  two  special  items,  net 
earnings  grew  10%. 

Annual  revenue  grew  3%  to  $1.5  billion,  and  operating  in¬ 
come  rose  3%  to  $239  million,  compared  with  1992,  when 
figures  included  an  extra  week  in  the  fourth  quarter. 

Newspaper  operations,  mostly  the  flagship  Washington 
Post,  expanded  revenues  2.1%  to  $692  million  and  operating 
profit  2%  to  $123.2  million.  Post  ad  volume  slipped  1.2%  dur¬ 
ing  the  year  as  revenue  increased  2%  to  $513.5  million.  Dai¬ 
ly  circulation  gained  1%  while  Sunday  slipped  marginally. 

Broadcast  operations  raised  annual  operating  profit  20% 
to  $65.3  million  on  9%  higher  revenues  of  $177.4  million.  Ca¬ 
ble  operations  raised  1993  operating  profit  7%  to  $41.6  mil¬ 
lion,  as  revenue  grew  7%  to  $185.7  million.  Newsweek  maga¬ 
zine  produced  a  25%  lower  operating  profit  during  the  year 
as  revenue  declined  4%  to  $332.5  million. 

The  company’s  other  businesses,  including  educational, 
sports  and  legislative  services,  lost  more  money  last  year,  $9.1 
million  rather  than  the  $6.1  million  in  losses  recorded  in 
1992,  despite  a  23%  revenue  increase  to  $110.3  million,  most¬ 
ly  from  the  sports  service. 

Equity  in  earnings  of  newsprint  affiliates  produced  a  loss  of 
$2  million  during  the  year,  down  from  $11.7  million  in  1992. 

In  the  fourth  quarter,  the  company’s  net  income  rose  22% 
to  $42.5  million,  or  $3.63  a  share,  from  $34.8  million,  or  $2.94 
a  share,  in  1992.  Quarterly  revenue  grew  marginally  to  $395.7 
million,  and  operating  income  advanced  14%  to  $71.4  mil¬ 
lion.  The  company  said  lower  newsprint  prices  and  other 
costs  accounted  for  the  gain  in  operating  profit,  which  would 
have  been  larger  but  for  lower  revenue  from  readers. 

Newspaper  revenues  declined  2%  in  the  quarter  as  Post  ad 
volume  lost  2.8%  from  fourth  quarter  1992. 

A  year  later  in  Pittsburgh 

THE  PITTSBURGH  POST-GAZETTE  devoted  two  full 
pages  Jan.  2  to  a  recap  of  progress  in  its  first  year  since  start¬ 
ing  over  as  a  morning  paper  and  the  city’s  only  daily. 

The  flagship  paper  of  the  Block  family’s  Blade  Communi¬ 
cations,  the  Post-Gazette  recounted  the  year  since  Scripps 
Howard  closed  its  Pittsburgh  Press  in  January  1993  and  sold 
the  assets  to  the  Post-Gazette.  The  move  followed  an  eight- 
month  strike  that  shut  both  papers,  which  had  been  united 
by  a  joint  operating  agreement  controlled  by  Scripps. 

A  double-truck  broadsheet  across  pages  A5-6  relived  the 
editorial  accomplishments,  including  a  new  Sunday  opinion 
page;  new  auto  and  personal  finance  pages;  personal  ads;  ex¬ 
panded  TV  book;  revamped  Sunday  magazine;  local  news 
pages;  larger  type;  improved  stock  tables;  later  sports  dead¬ 
lines;  and  easier-to-read  subscription  bills. 


THE  PUBLISHER  OF  an  Idaho  farm  publication  has  agreed 
with  the  state  attorney  general  to  make  restitution  worth 
$241,000  for  exaggerating  the  circulation  of  his  Farm  Times. 

Publisher  W.F.  “Bill”  Whittom  has  agreed  to  pay  $15,000  in 
civil  penalties  and  $10,000  in  investigative  costs  and  to  set 
aside  $216,000  to  make  good  for  circulation  that  was  claimed 
but  not  delivered  by  the  monthly  tabloid. 

Advertisers  will  get  free  ads  worth  up  to  30%  of  their  ad 
spending  in  the  paper  between  Jan.  1,  1992,  and  July  31,  1993. 
Farm  Times  agreed  to  set  aside  four  tabloid  pages,  worth 
$12,000  a  month,  for  18  months  beginning  in  February. 

A  complaint,  which  Whittom’s  attorney  attributed  to  an 
employee,  prompted  the  attorney  general’s  office  to  investi¬ 
gate  the  paper,  based  in  Rupert,  Idaho.  Investigators  found 
that  circulation  was  overstated  by  as  much  as  30%  during  an 
18-month  investigation  and  that  advertisers  were  being  over¬ 
charged.  Farm  Tmes  used  to  claim  on  page  one  that  it  served 
90,000  rural  families.  But  because  of  seasonal  factors  and  the 
third-class  bulk-mail  process,  “sometimes  it  wasn’t  that  high,” 
said  Whittom,  who  also  is  mayor  of  Rupert.  The  paid-  and 
free-circulation  paper  now  uses  a  different  distribution 
process  and  circulates  20,000  papers  a  month,  Whittom  said. 

He  said  he  agreed  to  the  settlement  “rather  than  have  it 
become  a  court  case,”  but  he  was  pleased  that  several  large 
advertisers  refused  the  free  ads  “because  they’re  happy  with 
the  results  they  are  getting,  even  though  the  circulation 
wasn’t  exactly  what  we  said.”  —  George  Garneau 


SEATTLE  TIMES  CO.  is  selling  one  downtown  property  for 
$6  million  and  will  buy  another  for  more  than  $6  million. 

Essentially  swapping  properties  of  equal  size,  the  company 
will  sell  to  the  Committee  for  the  Seattle  Commons  approxi¬ 
mately  I'A  blocks  that  it  owns  adjacent  to  a  site  where  the 
group  has  proposed  developing  a  74-acre  downtown  park.  In 
return,  the  newspaper  company  will  buy  a  building  on  a  block 
next  to  its  existing  offices. 

The  company,  which  publishes  the  Seattle  Times  and 
Hearst  Corp.’s  Seattle  Post-Intelligencer  under  a  joint  operat¬ 
ing  agreement,  is  asking  the  city  to  close  two  streets  near  its 
offices  in  exchange  for  its  donation  to  the  city  of  land  it  owns 
two  blocks  to  the  east.  It  also  said  it  plans  to  donate  other 
properties  as  sites  for  low-income  housing. 

In  what  Times  president  H.  Mason  Sizemore  called  “a 
process  that  will  take  several  months”  and  that  is  not  expect¬ 
ed  to  be  concluded  before  year  end,  the  company  also  seeks 
rezoning  of  the  property  it  is  acquiring  to  allow  operation  of  a 
production  plant,  should  it  decide  to  build  one  on  the  lot. 


FOSTER’S  DEMOCRAT,  DOVER,  N.H.,  retained  the 
Haskell  Co.,  Jacksonville,  Fla.,  to  design  a  printing  and  dis¬ 
tribution  plant  to  be  located  on  part  of  a  16-acre  site  in  New¬ 
ington. 


Lot  swap  in  Seattle 


Democrat  hires  Haskell 
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Ad  Data 


December  1993 
Advertising  Data 

Because  of  the  merger  of  Media 
Central  and  LNA  Newspaper,  linage 
information  formerly  supplied  by  LNA 
is  not  available  at  this  time. 

Linage  formerly  supplied  by  LNA 
will  be  supplied  by  Competitive  Media, 
the  company  resulting  from  the  mer¬ 
ger,  when  a  new  method  of  recording 
linage  information  has  been  chosen. 

At  that  time,  linage  information  for 
previous  months  will  be  available  on 
diskette  from  E&P. 


ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 


1993  1992 


FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

BENNINGTON,  VT. 

Banner-m 

ROPLocai . 

11,553 

11,993 

Preprint  Local . 

1,819 

1,282 

ROP  National . 

449 

17 

Preprint  National . 

Classitied . 

50 

5,597 

6,134 

GRANDTOTAL... 

19,468 

19,426 

YEAR  TO  DATE... 

221,170 

218,392 

BINGHAMTON,  N.Y. 

Press  8i  Sun-Bulletin-m 
ROP  Local . 

43,300 

47,679 

Preprint  Local . 

36,298 

3,344 

36,091 

9,006 

ROP  National . 

455 

803 

Classitied . 

18,734 

19,278 

Total . 

98,787 

3,344 

103,851 

9,006 

Press  &  Sun-Bulletin-S 
ROP  Local . 

16,657 

17,502 

Preprint  Local . 

47,338 

19,408 

34,937 

14,620 

ROP  National . 

119 

190 

Preprint  National . 

5,470 

4,725 

Clakitied . 

5,995 

5,820 

Total . 

75,579 

19,408 

63,174 

14,620 

GRANDTOTAL... 

174,366 

22,752 

167,025 

23,626 

YEAR  TO  DATE...  1,800,117 

267,172  1,722,381 

224,230 

1993 


1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

CHAMPAIGN,  ILL. 

News-Gazette-eS 

ROP  Local . 

41,870 

1,016 

41,680 

118 

Preprint  Local . 

.  107,844 

50,181 

97,911 

52,761 

ROP  National . 

1,424 

965 

Preprint  National.. 

8,385 

9,675 

Classitied . 

. 

27,579 

23,538 

GRANDTOTAL.. 

.  187,102 

51,197 

173,769 

52,879 

YEAR  TO  DATE.. 

.  2,030,124 

441,574  2,082,622 

332,694 

CHARLOTTE,  N.C. 

Observer-mS 

ROPLocai . 

80,648 

96,914 

80,225 

89,703 

Preprint  Local . 

13,817 

64,355 

12,968 

72,688 

ROP  National . 

4,264 

255 

4,121 

229 

Preprint  National. 

4,475 

72 

4,062 

Classified . 

66,277 

29,214 

65,411 

37,409 

GRANDTOTAL.. 

.  169,481 

190,810 

166,787 

200,029 

YEAR  TO  DATE.. 

.  2,073,839  2,371,823  2,084,144  2,302,868 

CONWAY,  ARK. 


Log  Cabin  Democrat-eS 


ROP  Local . 

26,673 

23,707 

Preprint  Local . 

15,191 

18,337 

ROP  National . 

10 

58 

Classified . 

8,607 

1,598 

GRANDTOTAL... 

50,481 

43,700 

YEAR  TO  DATE... 

609,923 

526,343 

1993 

1992 

FULL 

PART  FULL  PART 

RUN 

RUN  RUN  RUN 

ALBANY, 

N.Y. 

Times  Union-a/d 

ROPLocai . 

...  43,918 

50,284 

Preprint  Local . 

...  97,651 

85,895 

ROP  National . 

4,619 

5,231 

Preprint  National . 

380 

Classitied . 

...  33,097 

28,114 

Total . 

...  179,285 

169,904 

Times  Union-S 

ROP  Local . 

....  19,663 

19,306 

Preprint  Local . 

147,321 

115,802 

ROP  National . 

2,037 

2,205 

Preprint  National . 

10,938 

9,440 

Classified . 

12,657 

11,407 

Total . 

...  192,616 

158,160 

GRANDTOTAL 

...  371,901 

328,064 

YEAR  TO  DATE 

...  2,717,335 

2,686,289 

BISMARCK,  N.D. 


Tribune-m 


ROP  Local . 

46,527 

40,648 

ROP  National . 

589 

1,018 

Classilied . 

17,379 

15,323 

GRANDTOTAL... 

64,495 

56,989 

YEAR  TO  DATE... 

N/A 

BLOOMINGTON,  IND. 


Herald-Times-mS 


ROP  Local . 

30,374 

30,276 

Preprint  Local . 

106,874 

97,089 

ROP  National . 

279 

219 

Preprint  National . 

2,437 

2,031 

Classilied . 

27,173 

23,341 

GRANDTOTAL.. 

167,137 

152,956 

YEAR  TO  DATE.. 

1,735,006 

1,670,885 

DETROIT,  MICH. 


News/Free  Press-meS 


ROPLocai . 

.  128,740 

83,773 

129,796 

62,443 

Preprint  Local . 

113,780 

84,700 

64,573 

102,210 

ROP  National 

14,899 

264 

15,538 

622 

Preprint  National . 

6,522 

147 

4,858 

756 

Classilied... 

51,447 

49,889 

GRANDTOTAL... 

.  315,388 

168,884 

264,654 

166,031 

YEAR  TO  DATE... 

,  3,051,448  1,667,851  2,768,589  1,537,444 

DULUTH, 

MINN. 

News-Tiibune-mS 

ROP  Local.. 

30,707 

6,830 

29,406 

4,566 

Preprint  Local . 

43,189 

82,056 

25,129 

69,829 

ROP  National . 

1,017 

701 

20 

Preprint  National . . 

8,375 

250 

6,750 

Classified... 

37,626 

33,218 

GRANDTOTAL... 

.  120,914 

89,136 

95,204 

74,415 

YEAR  TO  DATE.. 

.  1,469,916 

687,140  1,258,750 

654,377 

ALBANY,  ORB. 

Democrat-Herald-e 


ROP  Local . 

32,567 

32,207 

ROP  National . 

259 

Classified . 

20,971 

20,444 

GRANDTOTAL... 

53,538 

52,910 

YEAR  TO  DATE... 

568.844 

549,641 

BANGOR,  MAINE 

Daily  News-m 


ROPLocai . 

18,178 

8,342 

16,260 

9,646 

Preprint  Local . 

5,017 

36,368 

7,857 

26,668 

ROP  National . 

528 

667 

Classitied . 

11,220 

316 

12,358 

507 

Total . 

24,843 

45.026 

37,142 

36,821 

Daily  News-S 

ROP  Local . 

5.989 

1,321 

7,803 

1,700 

Preprint  Local . 

8,194 

29,198 

4,526 

24.561 

ROP  National . 

342 

139 

Preprint  National . 

5,670 

162 

5,225 

Classilied . 

7,795 

6,624 

Total . 

27,990 

30,681 

24,317 

26,261 

GRANDTOTAL... 

52,833 

75,707 

61,459 

63,082 

YEAR  TO  DATE... 

741,218 

738,081 

758,896 

661,858 

BUFEALO,  N.Y. 


News-a/d 


ROPLocai . 

49,309 

45,844 

Preprint  Local . 

2,973 

6,160 

3,110 

6,852 

ROP  National . 

2,791 

3,391 

Preprint  National . 

124 

232 

190 

Classified . 

24,471 

22,642 

Total . 

79,544 

6,284 

75,219 

7,042 

News-S 

ROPLocai . 

15,528 

15,785 

Preprint  Local . 

6,675 

15,583 

3,964 

14,363 

ROP  National . 

1,857 

2,616 

Preprint  National . 

2,866 

2,567 

Classitied . 

7,530 

7,297 

Total . 

31,590 

18,449 

29,662 

16,930 

GRANDTOTAL.. 

111,134 

24,733 

104,881 

23,972 

YEAR  TO  DATE.. 

1,268,746 

282,582  1,291,752 

269,919 

CASA  ORANDB,  ARIZ. 


Dispatch.e 


ROP  Local . 

16,804 

16,386 

ROP  National . 

633 

933 

Classitied . 

11,736 

10,545 

GRANDTOTAL... 

29,173 

27,864 

YEAR  TO  DATE... 

301,129 

312,920 

DURHAM,  N.C. 

Heraid-Sun-mS 


ROPLocai . 

54,164 

51,768 

ROP  National . 

854 

1,466 

Classilied . 

38,709 

38,040 

GRANDTOTAL... 

93,727 

91,274 

YEAR  TO  DATE... 

1,083,448 

1,063,996 

BAU  CLAIRE,  WIS. 


Leader-Teiegram-eS 

ROPLocai .  40,622  40,299 

Preprint  Local  43,434  42,864  45,566  37,730 

ROP  National .  795  1,335 

Preprint  National .  5,704  5,016 

Classified .  29,225  26,750 

GRANDTOTAL...  119,780  42,864  118,966  37,730 

YEAR  TO  DATE...  1,436,814  472,740  1,445,674  370,828 

PORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 

ROPLocai .  149,210  222,730  145,152  217,208 

Preprint  Local .  100,482  116,722  125,684  73,934 

ROP  National .  20,925  8,429  17,899  1,763 

Preprint  National .  10,908  264  9,130  1,158 

Classitied .  187,099  62,679  172,389  89,159 

GRANDTOTAL...  468,624  410,824  470,254  383,222 

YEAR  TO  DATE...  4,453,405  3,562,109  4,270,517  3,501,615 


♦Indicates  newspapers  reporting  figures  in  lines. 
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1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

PORT  WAYNB,  IND. 

Joumal-Gazette-m 

ROP  Local . 

32,092 

3,948 

29,597 

3,957 

Preprint  Local 

27,067 

42,441 

26,711 

37,256 

ROP  National 

999 

39 

1,090 

Classified 

29,853 

1,196 

26,918 

2,221 

Total . 

90.011 

47,624 

84,316 

43,434 

News-Sentlnel-e 

ROP  Local . 

27,370 

3,948 

27,196 

3,957 

Preprint  Local . 

27,067 

72,107 

26,711 

59,187 

ROP  National 

1,099 

39 

1,280 

Preprint  National . 

504 

Classified 

28,710 

1,196 

25,777 

2,221 

Total . 

84,246 

77,794 

80,964 

65,365 

Joumal-Gazette-S 

ROP  Local . 

11,864 

11,326 

Preprint  Local . 

33,684 

41,646 

31,658 

31,040 

ROPNational . 

752 

797 

Preprint  National . 

6,336 

504 

5,424 

Classilied . 

15,598 

88 

13,446 

Total . 

68,234 

42,238 

62,651 

31,040 

GRAND  TOTAL... 

242,491 

167,656 

227,931 

139,839 

YEAR  TO  DATE...  2.909.4S0  1.924.621  2.786.993  1.860.631 

miDlMCK,  MD. 


Post  &  News-m/e 


ROP  Local . 

52,914 

50,360 

Preprint  Local . 

133,329 

133,290 

ROP  National . 

311 

387 

Classified . 

32,134 

30,054 

GRAND  TOTAL... 

218,688 

214,091 

YEAR  TO  DATE... 

2,204,283 

2,151,196 

GRAND  PORKS, 

Herald-mS 

N.D. 

ROP  Local . 

26,179 

24,927 

Preprint  Local . 

73,829 

71,578 

ROPNational . 

270 

651 

Preprint  National . 

5,643 

5,141 

Classilied 

15,375 

15,638 

GRAND  TOTAL.. 

.  121,296 

117,935 

YEAR  TO  DATE.. 

.  1,372,013 

1,340,064 

GRAND  ISLAND, 

NIB. 

Independent-mS 


ROP  Local .  43.403  50.414 

Preprint  Local .  45.480  20.840  39.327  18.354 

ROP  National .  597  1.127 

Preprint  National .  125  88 

Classified .  14.674  14.046 


GRAND  TOTAL...  104,279  20.640  105.002  18.354 

YEAR  TO  DATE...  1,036,874  141,407  1,044,613  140,588 


GMINSBURO,  M. 


Tribune-Review-ni 


ROP  Local . 

33,128 

34,150 

Preprint  Local 

23,949 

24,536 

19,704 

24,082 

ROP  National . 

696 

1,536 

Classified 

32,184 

37,746 

Total . 

89,957 

24,536 

93,136 

24,082 

Tribune-Review-S 

ROP  Local . 

19,804 

24,924 

Preprint  Local . 

27,260 

48,363 

45,572 

30,751 

ROPNational . 

118 

765 

Preprint  National . 

8,580 

8,839 

Ctolied . 

15,033 

19,407 

Total . 

70,795 

48,363 

99,507 

30,751 

GRAND  TOTAL... 

160,752 

72,899 

192,643 

54,833 

YEAR  TO  DATE.. 

1,952.632 

548,587  2,122,185 

527,256 

HUTCHINSON,  KAN. 

News-mS 


ROP  Local . 

31,683 

27,843 

Preprint  Local . 

20,012 

125,244 

11,700 

105,042 

ROP  National . 

550 

985 

Preprint  National . 

8,442 

4,466 

Classified 

22,117 

14,320 

GRAND  TOTAL... 

82,804 

125,244 

59,314 

105,042 

YEAR  TO  DATE... 

865,897 

344,337 

726,068 

919,150 

♦Indicates  newspapers  reporting  figures  in  lines. 


1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

JACKSONVILLI, 

PLA. 

Florida  Time$-Union-mS 

ROP  Local . 

88,317 

30,938 

74,497 

36,999 

Preprint  Local . 

161,637 

147,705 

ROP  National . 

8,221 

5,338 

Preprint  National . 

9,417 

8,901 

Classilied 

71,618 

65,516 

GRAND  TOTAL... 

.  339,210 

30,938 

301,957 

36,999 

YEAR  TO  DATE.. 

.  3,380,716 

377,666  3,133,895 

383,855 

UNCOUi,  NIB. 

Journal  Star-meS 


ROP  Local .  55,341  53,746 

Preprint  Local .  104,210  91,068 

ROP  National .  697  789 

Preprint  National .  4,978  5,776 

Classified .  33.214  33,593 


GRAND  TOTAL...  198,440  184,972 

YEAR  TO  DATE...  2.132.302  2,016,340 


U>OANSPORT,  IND. 


Ptiaros-Tribune-eS 


ROP  Local . 

17,673 

16,836 

Preprint  Local . 

53,839 

42,884 

ROP  National . 

78 

233 

Classified . 

9,792 

7,755 

GRAND  TOTAL... 

81,382 

67,708 

YEAR  TO  DATE... 

762,509 

765,389 

LONG  BIACH,  CAUi. 

Press-Telegram-m 


ROP  Local .  50,148  17,725  49,760  22,106 

Preprint  Local .  58,046  46,100  69,184  64,016 

ROPNational .  6,395  1,567  5,609  1,612 

Preprint  National .  5,438  5,869 

Classified .  35,742  1,423  36,777  3,450 


GRAND  TOTAL...  155,769  66,815  167,199  91,184 

YEAR  TO  DATE...  1,557,145  698,701  1.688,337  780,690 

LOUISVIUI,  KY. 

Courier-Joumal-a/d 


ROP  Local .  56,477  21,261  57,606  19.761 

Preprint  Local .  73,612  75,594 

ROPNational .  795  32  640 

Preprint  National .  363 

Classified .  24,252  12,613  21,159  17,064 

Total .  81,524  107,881  79,405  112,419 

Courier-Joumal-S 

ROP  Local .  26,858  217  27,002  249 

Preprint  Local .  77,979  71,962 

ROPNational .  609  104 

Preprint  National .  6,150  5,678 

Classified .  12,205  11,181 

Total .  39,672  84,346  38,287  77,889 

GRAND  TOTAL...  121,196  192,227  117,692  190,308 


YEAR  TO  DATE...  1,328,937  2,086,186  1,334,097  1,768,391 

MANCHISTIB,  N.H. 


Union  Leader-m 


ROP  Locai . 

42,597 

46.634 

ROPNational . 

1,166 

1,865 

Classified . 

27,959 

22,855 

Total . 

71,722 

71,354 

N.H.  Sunday  News-S 

ROP  Local . 

17,226 

15,412 

ROPNational . 

343 

512 

Classified . 

15,881 

12,059 

Total . 

33,450 

27,983 

GRAND  TOTAL... 

105,172 

99,337 

YEAR  TO  DATE... 

1,298,821 

1,269,733 

MIDDUTOUni,  N.Y. 

Times  Herald-Record-mS 


ROP  Local .  77,166  84,374 

Preprint  Local .  125,817  181,554  115,390  153,528 

ROPNational .  575  582 

Preprint  Nabonal .  9,555  9,429 

Classified .  48,531  49,178 


GRAND  TOTAL...  261,644  181,554  258,953  153,528 
YEAR  TO  DATE...  2,782,862  1,752.930  2,819,811  1,518,810 


1993 

1992 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

MUNCH,  IND 

Star-m 

ROP  Local . 

22,386 

25.030 

Preprint  Local . 

8,327 

8,343 

ROPNational _ _ 

633 

329 

Classilied . 

11,514 

13,024 

Total . 

42,860 

46,726 

Press-e 

ROP  Local.... . 

...  29,470 

32,178 

Preprint  Local . 

9.529 

11,822 

ROPNational . 

640 

329 

Classllled....„ . 

...  13,067 

13,890 

Total . 

..  52,706 

58,219 

Star-S 

ROP  Local . 

7,022 

7,135 

Preprint  Local . . 

8,076 

8,503 

ROPNational . 

155 

94 

Preprint  National . 

649 

575 

Classilied . 

4,237 

3.621 

Total . 

.  20,139 

19,928 

GRAND  TOTAL 

.  115,705 

124,873 

YEAR  TO  DATE 

.  1,148,699 

1,233,352 

NASHVIUI,  TINN. 

Tennessean-m 


ROP  Local .  42,063  47,859 

Preprint  Local .  25,266  44,287 

ROPNational .  1,505  1,823 

Classilied .  32,161  35,074 

Total .  100,995  129,043 

Banner-e 

ROP  Local .  35,962  44,993 

Preprint  Local .  24,304  43,867 

ROPNational .  1,394  1.823 

dassMod. .  24,419  34,087 

Total .  86,079  124,770 

Tennessean-S 

ROP  Local .  23,421  22,238 

Preprint  Local .  52,124  43,130 

ROPNational .  938  913 

Preprint  National .  6,001  12.261 

ClassHM .  17,837  16,248 

Total .  100,321  94,790 


GRAND  TOTAL...  287,395  348,603 

YEAR  TO  DATE...  3,613,175  3,383,315 


NOBTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 


ROP  Local . 

40,931 

37,152 

Preprint  Local 

41,538 

26,703 

40,506 

34,185 

ROPNational . 

207 

258 

Classiliad. . 

13,663 

11,807 

GRAND  TOTAL... 

96,339 

26,703 

89,723 

34,185 

YEAR  TO  DATE... 

968,156 

241,488 

950,594 

279,930 

NOBTH  BAY,  ONTARIO 


Nugget-m 

ROP  Local . 

22,906 

23,976 

Preprint  Local 

67,732 

70,307 

ROP  National 

5.200 

4,462 

Preprint  Nabonal 

4,256 

582 

Classified . 

14,926 

15,089 

GRAND  TOTAL.. 

.  115,020 

114,416 

YEAR  TO  DATE.. 

.  2,262.841 

2,294,141 

OLYMPIA,  WASH. 

Olympian-mS 


ROP  Local . 

50.230 

36,356 

Preprint  Local 

128,225 

118.050 

ROP  National 

370 

469 

Classified . 

30.143 

28,628 

GRAND  TOTAL... 

.  208.968 

183,503 

YEARTODAn.. 

.  2,164,247 

1.936.138 

ONTARIO,  ORB. 

Argus  Observer-eS 


ROP  Local . 

14,815 

13,036 

Preprint  Locai 

55,728 

47,666 

ROP  National 

844 

338 

Classilied . 

13.075 

9,229 

GRAND  TOTAL... 

84,462 

70,269 

YEAR  TO  DATE... 

716,632 

723,140 
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1993  1992 

FULL  PART  FULL  P 
RUN  RUN  RUN  ( 

OTTAWA,  ILL. 


Dally  TImes-e 

ROP  Local .  23,179  23,268 

Preprint  Local .  44,015  1,214  44,804  1,942 

ROP  National .  256  436 

Preprint  National .  170 

Classified .  5,686  5,587 

GRAND  TOTAL...  73,136  1.214  74,095  2,112 


YEAR  TO  DATE...  776,887  25,103  759,594  29,353 

PORTLAND,  MAINI 


Press  Herald-m 


ROP  Local.. 

35,678 

2,121 

35,511 

3,717 

Preprint  Local . 

23,344 

25,955 

ROP  National . 

563 

950 

Preprint  National . 

179 

Classified... 

6,858 

5 

9.349 

11 

Total . 

68,443 

2,126 

71,944 

3,728 

Telegram-S 

ROP  Local. 

23.636 

19.156 

Preprint  Local . 

42,845 

39.332 

ROP  National . 

493 

877 

Preprint  National . 

4,394 

2,546 

Classllled... 

16,114 

11.796 

Total . 

.  87,482 

73,707 

GRAND  TOTAL.. 

.  155,925 

2,126 

145,651 

3,728 

YEAR  TO  DATE.. 

.  1,602,370 

27,932  1,533,548 

41,442 

1DRNCI,  R.I. 


Journal  Bulletin-m 


ROP  Local . 

...  60,003 

17,330 

62,438 

14,203 

Preprint  Local . 

17,648 

141,273 

ROP  National . 

3,273 

3,099 

Classified.. 

28,821 

761 

25,347 

992 

Total . 

..  109,745 

159,364 

90,884 

15,195 

Joumal-S 

ROP  Local . 

32,239 

1,699 

31,935 

1,870 

Preprint  Local . 

60,468 

107,812 

ROP  National . 

1,756 

2,242 

Preprint  National . 

7,187 

Classified. 

9,811 

145 

9,292 

205 

Total . 

..  111,461 

109,656 

43,469 

2,075 

GRAND  TOTAL. 

..  221,206 

269,020 

134.353 

17,270 

YEAR  TO  DATE. 

..  2,193,918  1,993,136  1,613,129  1,074,559 

READINO,  PA. 

Eagle/Tlntes-e 

ROP  Local . 

...  56,386 

56,696 

Preprint  Local . 

...  26.703 

27,822 

ROP  National . 

310 

531 

Classified . 

...  36,297 

33,796 

Total . 

..  119,696 

118,895 

Eagle-S 

ROP  Local . 

....  27,280 

23,211 

Preprint  Local . 

14,085 

44,675 

16,665 

36,715 

ROPNatlonal . 

276 

317 

Preprint  National . 

5,580 

5,670 

Classified. 

16,004 

15,748 

Total . 

...  63,225 

44,675 

61,611 

36,715 

GRAND  TOTAL 

...  182,921 

44,675 

163,570 

36,715 

YEAR  TO  DATE 

...  1,955,950 

489,490  2,219,249 

382,095 

RINO,  NEV. 

Gazette-Journal-m 


ROP  Local .  80,112  76,570 

Preprint  Local .  166,928  152,418 

ROP  National .  2,291  1,085 

Preprint  National .  5,478  4,752 

Classified .  50,655  48,058 


GRAND  TOTAL...  305,464  282,883 

YEAR  TO  DATE...  2.971,475  2,840,064 


RICHMOND,  VA. 


Times-Olspatch-m 


ROP  Local . 

...  51,629 

12,164 

50.520 

10,898 

Preprint  Local . 

18,519 

3,417 

20.992 

3,295 

ROPNatlonal . 

2,628 

8 

3,580 

106 

Preprint  National . 

298 

460 

163 

482 

Classllled 

25,649 

26,515 

883 

Total . 

...  98,723 

16,049 

101,770 

15,664 

♦Indicates  newspapers  reporting  figures  in  lines. 
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FULL 

PART 

RUN 
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RUN 

RUN 

Times-OI$patch-S 

ROP  Local . 

23,382 

22,254 

Preprint  Local . 

43,750 

3,657 

33,955 

1,750 

ROPNatlonal . 

1,005 

959 

Preprint  Natronal 

4,809 

5,456 

Classified . 

15,755 

15,499 

Total . 

88,701 

3,657 

78,123 

1,750 

GRAND  TOTAL.. 

.  187,424 

19,706 

179,893 

17,414 

YEAR  TO  DATE.. 

.  2,218,937 

173,703  2,211,430 

212,974 

RIVERSIDE,  CALir. 

Press-Enterprlse-mS 


ROP  Local . 

66,171 

23,686 

61,287 

25,037 

Preprint  Local . 

198,170 

180,246 

ROPNatlonal . 

7,020 

116 

4,410 

124 

Preprint  National . 

8.600 

9,482 

Classified . 

53,042 

1,044 

61,737 

4,106 

GRAND  TOTAL.. 

.  333,003 

24,846 

317,162 

29,267 

YEAR  TO  DATE.. 

.  3,160,962 

279,085  3,656,488 

324,746 

SACRAMENTO,  CALIF. 


Bee-mS 

ROP  Local .  98,827  25,012  101,924  22,432 

Preprint  Local .  196,779  77,049  187,503  46,398 

ROP  National .  10,854  14,035 

Preprint  National .  10,514  1,560  7,410  1,300 

Classllled .  153,855  7,282  160,189  8,112 

GRAND  TOTAL...  470,829  110,903  471,061  78,242 

YEAR  TO  DATE...  N/A 


ST.  LOUIS,  MO. 


Post-Dlspatch-m 


ROP  Local . 

67,792 

42,225 

60,404 

26,289 

Preprint  Local . 

64,239 

50,248 

ROP  National . 

2,368 

1,215 

1,747 

1,395 

Preprint  National . 

1,273 

Classified 

41,757 

6,805 

35,953 

2,120 

Total . 

177,429 

50,245 

148,352 

29,804 

Post-Olspatch-S 

ROP  Local . 

30,391 

26,458 

Preprint  Local . 

68,789 

60,274 

ROPNatlonal . 

1,566 

2,771 

Preprint  National . 

6,538 

7,670 

Classified . 

25,674 

24,784 

Total . 

132,958 

121,957 

GRAND  TOTAL... 

310,387 

50,245 

270,309 

29,804 

YEAR  TO  DATE... 

3,302,813 

484,729 : 

3,001,077 

304,923 

SAN  BERNARDINO,  CALIF. 

Sun-mS 


ROP  Local . 

49,093 

50,183 

Preprint  Local . 

100,500 

93,436 

ROPNatlonal . 

4,703 

3,773 

Preprint  National . 

2,840 

5,544 

Classified . 

43,027 

51,787 

GRAND  TOTAL.. 

.  200,163 

204,723 

YEAR  TO  DATE.. 

.  2,217,611 

2,197,947 

SAN  DIEGO,  CALIF. 

Unlon-Tribune-mS 
ROP  Local . 

.  131,927 

14,234  166,332 

19,209 

ROP  National . 

13,350 

170  18,629 

1,200 

Classllled . 

72,215 

13,598  93,818 

2,982 

GRAND  TOTAL.. 

.  217,492 

28,002  278,779 

23,391 

YEAR  TO  DATE.. 

.  2,850,176 

394,950  3,022,611 

300,031 

SAN  FRANCISCO,  CALIF. 

Chronlcle-m 


ROP  Local . 

.  75,091 

25,920 

74,976 

19,941 

Preprint  Local . 

135,128 

129,204 

ROP  National . 

19,677 

675 

18,173 

1,754 

Preprint  National . 

1,560 

390 

Classified 

40,380 

34,786 

Total . 

...  271,836 

26,595 

257,529 

21,695 

Examlner-e 

ROP  Local . 

.  73,066 

24,700 

69,996 

17,976 

Preprint  Local . 

135,128 

129,204 

ROPNatlonal . 

19,453 

423 

17,258 

1,422 

Preprint  National . 

1,560 

390 

Classified 

39,836 

34,398 

Total . 

...  269,043 

25,123 

251,246 

19,398 

1993 

1992 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Examlner/Chronicle-S 

ROP  Local . 

28.040 

2,871 

28,180 

8,745 

Preprint  Local . 

121,794 

103,172 

ROPNatlonal . 

7,798 

288 

8,613 

104 

Preprint  National . 

11,310 

12,350 

Classllled . 

17,847 

16,001 

Total . 

186,789 

3,159 

168,316 

8,849 

GRAND  TOTAL... 

727,668 

54,877 

508,775 

49,942 

YEAR  TO  DATE... 

5,475,922 

374,941  5,027,424 

390,745 

SHELBYVILLE, 

Tlmes-Gazette-e 

TENN. 

ROP  Local . 

16,603 

18,671 

Preprint  Local . 

30,776 

28,407 

ROPNatlonal . 

66 

216 

Classified . 

4,029 

4,040 

GRAND  TOTAL... 
YEAR  TO  DATE... 

51,474 

N/A 

51,334 

SITKA,  ALASKA 


Dally  Sentinel-e 


ROP  Local . 

6,603 

8,153 

ROPNatlonal . 

399 

346 

Classified . 

947 

883 

GRAND  TOTAL... 

7,949 

9,382 

YEAR  TO  DATE... 

63,900 

89,639 

SPOKANE,  WASH. 

Spokesman-Revlew-m 


ROP  Local . 

49,213 

44,890 

Preprint  Local . 

9,352 

10,210 

ROPNatlonal . 

1,456 

2,246 

Preprint  National . 

119 

Classified . 

38,495 

32,738 

Total . 

98,635 

90,084 

Spokesman-Revlew-S 

ROP  Local . 

13,698 

15,004 

Preprint  Local . 

7,212 

7,188 

ROPNatlonal . 

792 

1,009 

Preprint  National . 

854 

1,096 

Classified . 

14,943 

12,225 

Total . 

37,499 

36,522 

GRAND  TOTAL... 

136,134 

126,606 

YEAR  TO  DATE... 

1,512,411 

1,486,699 

SYRACUSE,  N.Y. 


Post-Standard-m 

ROP  Local .  30,005  17,619  32,305  17,090 

Preprint  Local .  45,042  107,447 

ROP  National .  847  1,318 

Preprint  National .  312 

Classified .  15,384  14,229 

Total .  91,278  17,619  155,611  17,090 

Herald-Joumal-e 

ROP  Local .  31,803  11,335  32,557  12,261 

Preprint  Local .  47,398  115,257 

ROP  National .  482  1,070 

Preprint  National .  312 

Classified .  14,393  13,262 

Total .  94,076  11,335  162,458  12,261 

Herald  American-S 

ROP  Local .  16,957  359  16,189  417 

Preprint  Local .  146,438  87,782 

ROP  National .  690  604 

Preprint  National .  7,468  6,285 

Classllled .  9,521  9,199 

Total .  181,074  359  120,059  417 

GRAND  TOTAL...  366,428  29,313  438,128  29,768 


YEAR  TO  DATE...  4,521,438  3,232,689  4,648,613  259,769 

TOLEDO,  OHIO 


Blade-m 

ROP  Local .  49,335  7,158  49,361  7,352 

Preprint  Local .  46,053  39,753 

ROPNatlonal .  1,677  79  1,310  244 

Preprint  National .  126 

Classified .  14,165  498  14,666  397 

Total .  111,356  7,735  105,090  7,993 
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PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

Blade-S 

ROP  Local . 

.  19,229 

19,425 

Preprint  Local . 

94,815 

66,843 

ROP  National . 

703 

407 

Preprint  National . 

8,946 

8,946 

Classified . 

10,691 

9,264 

Total . 

.  134,384 

104,885 

GRAND  TOTAL. 

.  145,740 

7,735  209,975 

7,993 

YEAR  TO  DATE. 

.  2,077,120 

70,959  1,976,184 

76,833 

TOPEKA 

,  KAN. 

Capital-Joumal-m 

ROP  Local . 

...  60,158 

63,121 

Preprint  Local . 

36,021 

75,459  29,015 

84,708 

ROP  National 

387 

607 

Preprint  National . 

4,304 

5,127 

Classified . 

...  28,543 

25,055 

GRAND  TOTAL. 

..  125,109 

79,763  117,798 

89,835 

YEAR  TO  DATE. 

..  1,207,038 

855,582  1,245,217 

798,096 

TULSA, 

OKLA. 

World-m 

ROP  Local . 

...  52,183 

8,838  54,713 

2,926 

Preprint  Local . 

5,641 

1,320  5,431 

2,563 

ROP  National 

467 

6  528 

Preprint  National . 

Classified . 

32,534 

1,931 

29,444 

Total . 

...  90,845 

10,164  92,047 

5,489 

World-S 

ROP  Local.  .. 

25,851 

25,066 

Preprint  Local . 

10,866 

9,888 

ROP  Nalional 

709 

1,037 

Preprint  National . 

Classilied . 

1,312 
....  18,576 

16,961 

Total . 

...  57,314 

52,952 

GRAND  TOTAL 

...  148,159 

10,164  144,999 

5,489 

YEAR  TO  DATE 

...  1,599,519 

63,437  1,507,409 

40,231 

WASHINOTON,  PA. 

ObServer-Reporter-m 


ROP  Local . 

20,119 

22,608 

PreprinI  Local . 

28,728 

32,76 

ROP  National . 

367 

1,123 

PreprinI  National . 

258 

Classified . 

26,521 

26,871 

Total . 

75,735 

83,626 

Observer-Reporter-S 

ROP  Local . 

6,357 

9,879 

PreprinI  Local . 

45,612 

44,118 

ROP  National . 

10 

477 

PreprinI  National . 

1,764 

8,514 

Classified . 

7,133 

9,272 

Total . 

60,876 

72,260 

GRAND  TOTAL... 

136,611 

155,886 

YEAR  TO  DATE... 

1,537,248 

1,635,711 

WICHITA  FALLS, 

TEXAS 

Times  Record  News-mS* 

ROP  Local . 

53,559 

48,527 

ROP  Nalional . 

694 

775 

Classified . 

31,128 

27,485 

GRAND  TOTAL... 

85,381 

76,787 

YEAR  TO  DATE... 

N/A 

Note:  Figures  given  in  modular  agate  lines. 

WINDSOR,  ONTARIO 

Star-e* 


ROP  Local . 

..  693,819 

673,701 

Preprint  Local . 

1,145,801 

1,054,364 

ROP  Nalional . 

275,249 

153,249 

Preprint  Nalional . 

112,786 

87,013 

Classified.. . 

261,566 

249,432 

GRAND  TOTAL.. 

,.  2,489,553 

2,217,759 

YEAR  TO  DATE.. 

..24,368,248 

22,745,071 

Note:  Figures  given  in  modular  agate  lines. 


WINSTON-SALEM,  N.C. 


Journal-m 


ROP  Local . 

.  56,252 

11,749 

57,433 

10.905 

Preprint  Local 

11,132 

35,299 

10.863 

33,499 

ROP  National . 

2,345 

973 

PreprinI  National . . 

168 

524 

176 

176 

Classified... 

38,175 

352 

32,452 

86 

Total . 

...  108,072 

47,924 

101,897 

44,666 

♦Indicates  newspapers  reporting  figures  in  lines. 
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Journal-S 

ROP  Local . 

17,195 

2,065 

18,652 

1,919 

Preprint  Local . 

10,083 

39,140 

13,291 

31,804 

ROP  Nalional . 

554 

604 

Preprint  Nalional . 

5,856 

6,092 

Classified.. 

15,696 

14,524 

Total . 

.  49,384 

41,205 

53,163 

33,723 

GRAND  TOTAL.. 

.  157,456 

89,129 

155,060 

78,389 

YEAR  TO  DATE.. 

.  1,868,763 

805,959  1,890,527 

738,862 

YAKIMA, 

WASH. 

Herald-Republic-m 

ROP  Local . 

35,940 

38,227 

ROP  Nalional . 

803 

1,017 

Classified . 

39.883 

38,456 

GRAND  TOTAL.. 

.  76,626 

77,700 

YEAR  TO  DATE.. 

.  951,524 

930,509 

Valassis  reports 
lower  earnings 

VALASSIS  COMMUNICATIONS 
Inc.  reported  lower  earnings  on  reduced 
revenues  in  the  second  quarter  and  six 
months  ended  Dec.  31. 

VCI  said  results  in  the  quarter  and 
first  half  of  the  year  were  negatively  af¬ 
fected  hy  a  free-standing  insert  price 
war. 

Second-quarter  fiscal  1994  revenues 
totaled  $132.7  million  compared  with 
$163.9  million  in  the  year-ago  quarter. 
Net  earnings  in  the  quarter  were  $7 
million  versus  $18.5  million  in  the  pre¬ 
vious  year’s  second  quarter. 

During  the  six  months  ended  Dec. 
31,  revenues  were  $258.8  million,  down 
19.9%  from  $322.9  million  in  the  year- 
ago  period.  Net  earnings  decreased  to 
$3.3  million,  compared  with  $36.9  mil¬ 
lion  in  the  comparable  period  the  pre¬ 
vious  year. 

In  the  quarter,  FSI  sales  were  off 
21.3%  to  $108.2  million,  mostly  because 
of  continued  price  pressure  in  the  in¬ 
dustry  as  well  as  lower  market  share, 
VCI  said. 

FSI  market  share  in  the  second  quar¬ 
ter  was  44%. 

AAF  selects  three 
halhof-famers 

THE  AMERICAN  ADVERTISING 
Federation  announced  it  has  elected 
three  individuals  to  the  Advertising 
Hall  of  Fame. 

Ralph  Carson,  founder  and  CEO  of 
the  Carson/Roberts  Agency;  Charles 
Coiner,  art  director  at  N.W.  Ayer  & 
Son;  and  Rosser  Reeves,  creative  direc¬ 
tor  at  the  former  Ted  Bates  Agency 
were  elected  by  the  AAF’s  Council  of 
Judges. 


Joint  media 
campaign  honored 

A  JOINT  MEDIA  campaign  focusing 
on  the  values  of  Dr.  Martin  Luther  King 
Jr.  has  been  honored  with  an  award  pre¬ 
sented  recently  in  Washington. 

In  1990,  newspapers  and  television 
stations  in  the  Puget  Sound  area  of 
Washington  collaborated  on  a  public 
relations  campaign  utilizing  print  and 
broadcast  messages  highlighting  King’s 
philosophy. 

Since  then,  the  campaign  expanded 
in  the  state  of  Washington  and  now  in¬ 
cludes  parts  of  Oregon  and  Idaho. 
Nineteen  newspapers,  TV  stations  and 
15  radio  stations  participated  this  year. 
Among  them  were  the  Seattle  Times; 
Seattle  Post'Intelligencer;  Everett, 
Wash.,  Herald;  Tacoma  Morning  News 
Tribune;  Spokane  Spokesman-Review; 
Portland  Oregonian;  and  Vancouver, 
Wash.,  Columbian. 

The  award  this  year  was  presented  by 
Coretta  Scott  King  and  the  Martin 
Luther  King  Jr.  Federal  Holiday  Com¬ 
mission  for  the  “outstanding  contribu¬ 
tion  made  toward  fostering  the  recogni¬ 
tion  and  spirit  of  this  holiday.” 

Akron  daily  shuns 
handgun  advertising 

THE  BEACON  JOURNAL,  Akron, 
Ohio,  has  taken  aim  at  the  proliferation 
of  illegal  weapons  by  blowing  away 
handgun  advertisers. 

John  Dotson,  publisher,  said  that 
when  the  Brady  bill  was  passed,  the  pa¬ 
per  discussed  the  importance  of  “mak¬ 
ing  sure  for  ourselves  that  people  are  li¬ 
censed  when  buying  handguns”  so  that 
the  paper  is  not  used  as  a  conduit  for  il¬ 
legal  handgun  sales. 

However,  the  newspaper  will  contin¬ 
ue  to  accept  ads  for  hunting  rifles  and 
shotguns. 


Celebration 

EVEN  THOUGH  THEIR  football 
team  lost  the  Super  Bowl  a  fourth  year 
in  a  row,  people  in  Buffalo  still  feel  like 
celebrating. 

To  accommodate  them,  the  Buffalo 
News  has  begun  a  special  advertising 
section  called  Celebrations,  published 
the  second  Tuesday  of  every  month. 

The  section  contains  a  photo  along 
with  announcements  of  births,  birth¬ 
days,  anniversaries,  graduations,  etc. 
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Unity  ’94  sponsors 
pledge  $344,000 


MORE  THAN  $344,000  has  been 
pledged  in  sponsor  commitments  for 
the  Unity  ’94  convention  in  Atlanta  in 


Unity  ’94  is  a  joint  meeting  of  the 
Native  American  Journalists  Associa¬ 
tion,  Asian  American  Journalists  Asso¬ 
ciation,  National  Association  of  His¬ 
panic  Journalists  and  National  Associa¬ 
tion  of  Black  Journalists. 

Among  the  sponsors,  Cox  Enterpris¬ 
es  announced  a  $244,000  grant  to  un¬ 
derwrite  the  cost  of  student  broadcast 
and  print  projects  at  the  convention. 
Included  in  the  grant  is  a  $100,000 
scholarship  fund  to  be  divided  equally 
among  the  four  organizations. 

New  York  Times  Co.  has  announced 
its  intention  to  become  a  major  spon¬ 
sor,  although  details  had  yet  to  be 
worked  out. 

Other  sponsors  include  Gannett 
Inc./USA  Today,  which  is  underwriting 
a  Town  Hall  meeting;  Freedom  Forum, 
which  has  given  $100,000  in  general 
support;  Washington  Post  Co.;  Knight- 
Ridder  Inc.;  Chrysler  Corp.;  and  Ford 
Foundation,  which  has  committed  “sub¬ 
stantial  funds.’’ 


Haribwn 


The  property  used  by  the  New  York  Daily  News  os  a  delivery  staging  area  during  a 
five-month  strike  that  almost  killed  the  tabloid  before  it  was  settled  in  March  1991  is 
up  for  sale.  Located  just  outside  New  York  City  in  North  Bergen,  N.J.,  the  22-acre 
former  Sears  warehouse  property,  dubbed  by  the  unions  “Fort  Jim  Hoge,”  after  the 
then-Daily  News  publisher,  was  the  site  of  violence  as  picketers  tried  to  block  trucks 
driven  by  “permanent  replacement"  workers.  The  strike  ended  when  Tribune  Co.  sold 
the  Daily  News  to  Robert  Maxwell,  whose  death  less  than  a  year  later  led  the  paper 
to  bankruptcy  court  and  the  1993  sale  to  Mortimer  Zuckerman. 

The  North  Bergen  property  and  a  39-acre  site  on  Long  Island,  N.Y.,  were 
acquired  with  the  idea  of  spending  $300  million  to  $500  million  on  two  production 
plants  —  if  unions  handed  over  concessions. 

A  Tribune  spokesman  refused  to  disclose  the  asking  price  for  the  New  Jersey  site 
but  said  a  shopping  center  is  being  considered  for  the  Long  Island  site. 

Zuckerman,  meanwhile,  has  announced  plans  to  build  a  new  plant  for  the 
Daily  News  in  Jersey  City,  N.J. 


Journalist  named 
Penn  State  fellow 


PHILADELPHIA  INQUIRER  re¬ 
porter  and  columnist  Joe  Logan  is  the 
first  fellow  of  a  new  professional-in-resi- 
dence  program  co-sponsored  by  his 
newspaper  and  the  Pennsylvania  State 
University  School  of  Communications. 

Logan  will  lecture  on  journalism, 
work  with  faculty  on  projects,  consult 
with  students  about  their  careers  and 
take  classes  to  enhance  his  skills  during 
the  current  semester. 


Ford  resigns  as  SPJ 
executive  director 


tion  and  “characteristically,  he  is  leav¬ 
ing  things  better  than  he  found  them.” 

McMasters,  who  is  executive  director 
of  the  Freedom  Forum  First  Amend¬ 
ment  Center  at  Vanderbilt  University, 
announced  the  changes  after  the  SPJ’s 
executive  committee  winter  meeting  in 
Washington. 

McMasters  said  a  committee  chaired 
by  SPJ  president-elect  Reginald  Stuart 
will  head  the  search  for  a  permanent  re¬ 
placement  for  Ford. 

Stuart,  Knight-Ridder  Newspapers’ 
assistant  news  editor  in  Washington, 
will  be  joined  on  the  committee  by  im¬ 
mediate  past  president  Georgiana 
Vines,  assistant  managing  editor  of  the 
Knoxville  News-Sentinel,  and  Howard 
Dubin,  president  of  the  Sigma  Delta 
Chi  Foundation  and  president  of  Man¬ 
ufacturers  News,  Chicago. 
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ERNIE  FORD,  WHO  gave  up  the 
presidency  of  the  Society  of  Professional 
Journalists  to  become  the  group’s  execu¬ 
tive  director  two  years  ago,  resigned  from 
the  post  for  personal  reasons  Jan.  31. 

The  SPJ  named  as  acting  director 
Gregory  Christopher,  a  28-year-old  who 
was  director  of  marketing  and  fund-rais¬ 
ing  for  the  journalism  association. 

Christopher  becomes  the  fourth  ex¬ 
ecutive  director  of  the  group  since  1990, 
a  period  that  began  with  financial  in¬ 
stability  and  the  transfer  of  SPJ  head¬ 
quarters  from  Chicago  to  bucolic 
Greencastle,  Ind. 

SPJ  president  Paul  McMasters  said 
Ford  brought  stability  to  the  organiza¬ 


Readers  res 


THE  EDITORIAL  BOARD  at  the 
South  Bend  (Ind.)  Tribune  got  an  earful 
from  about  300  readers  last  month. 

Those  who  had  written  letters  ad¬ 
dressing  editorials  on  topics  ranging 
from  gun  control  to  trash  disposal  were 
invited  to  attend  a  question-and-answer 
session  and  brunch  at  the  paper’s  office. 
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by  Fishman’s  newspaper  was  that  be¬ 
cause  of  volume,  people  in  a  small 
community  can  end  up  paying  consid¬ 
erably  higher  rates  for  Nil  calls  than 
those  in  metropolitan  areas. 

He  asked  Congress  to  design  rules 
regarding  access,  rates  and  competi¬ 
tion  with  localism  in  mind. 

The  NNA’s  suggested  localism  addi¬ 
tion  is  in  three  parts:  “A  finding  of  the 
importance  of  local  news  and  informa¬ 
tion;  a  requirement  for  equal  access  for 
local  information  providers;  and  a  di¬ 
rection  to  the  rate  regulators  that  ma¬ 
terial  disparities  in  the  unit  prices 
charged  in  our  more  rural  areas  com¬ 
pared  to  large  metropolitan  areas  must 
be  avoided,”  Fishman  explained. 

“We  urge  the  committee  to  accept 
our  support  of  the  larger  safeguard 
goals  of  this  bill  with  the  full  awareness 
that  without  our  additions,  local  infor¬ 
mation  providers  will  not  be  truly  pro¬ 
tected,”  he  said. 

A  number  of  RBOCs  and  newspaper 
companies  already  have  formed  part¬ 
nerships  for  electronic  publishing,  not¬ 
ed  Bell  Atlantic  Corp.  president  James 
Cullen,  who  said  his  company  supports 
H.R.  3626.  Bell  Atlantic  does  not  be¬ 
lieve  that  separate  subsidiary  require¬ 
ments  or  waiting  periods  for  RBOC 
entry  into  electronic  publishing  are 
necessary,  but  it  “will  not  oppose  their 
inclusion  in  the  bill.” 

Calling  it  “not  the  bill  we  would 
have  written,”  Cullen  recognized  the 
“very  delicate  balance  struck”  in  its 
drafting.  “A  balance  that  1  can  tell  you 
from  first-hand  experience  was  not 
easily  reached  with  respect  to  electron¬ 
ic  publishing,”  he  testified. 

Cullen  did  ask  the  subcommittee, 
however,  to  include  immediate  relief 
from  incidental  long-distance  informa¬ 
tion  services  restrictions,  to  allow  the 
company  to  serve  an  entire  state,  for 
example,  rather  than  breaking  the  area 
down  for  separate  servers. 


Readership  promoted 

THE  DAILY  BREEZE,  Torrance, 
Calif.,  has  introduced  a  daily  feature 
called  “Help  A  Friend  Learn  English”  to 
promote  immigrant  readership  and  lit¬ 
eracy. 

The  service  was  developed  by  Ellen 
Stone,  Newspaper  in  Education  manag¬ 
er  at  Copley  Los  Angeles  Newspapers, 
and  reading  specialist  Carole  Silva. 


VCQ  launched  for 
photographers, 
graphics  editors 

VISUAL  COMMUNICATION  Quar¬ 
terly  debuted  with  its  winter  1994  edi¬ 
tion  under  editor  Keith  Kenney,  assis¬ 
tant  professor  of  journalism  at  the  Uni¬ 
versity  of  South  Carolina,  Columbia. 

The  National  Press  Photographers 
Association  is  funding  most  of  the  cost 
of  printing  the  quarterly  in  its  first  year 
and  will  bind  VCQ  within  its  News 
Photographer  monthly  magazine. 

Kenney  called  VCQ  a  publication 
produced  by  scholars  for  professional 
news  photographers  and  graphics  edi¬ 
tors. 

Carrying  the  first  issue  of  VCQ ,  the 
January  News  Photographer  reported 
that  it  is  the  official  journal  of  VisCom 
Division  (photo  and  graphics)  of  the 
Association  of  Education  in  Journalism 
and  Mass  Communications. 

The  premier  issue  includes  research 
summaries  on  the  credibility  of  news 
photos  and  the  persuasive  power  of 
newspaper  graphics;  articles  on  how  po¬ 
lice  obtain  photographic  evidence  from 
Canadian  media  and  “Network  News 
and  the  Vietnam  War;”  commentary; 
book  reviews;  a  photo  project  summary, 
and  photojournalism  criticism. 

The  publication  is  put  together  by 
Ron  Cioffi,  design  director  of  the 
Scranton  (Pa.)  Times/Tribune. 

Completed  digital  page  files  are  sent 
toNews  Photographer  editor  Jim  Gor¬ 
don. 

Kenney  said  he  anticipates  changes, 
which  may  include  asking  other  organi¬ 
zations  to  help  sponsor  VCQ. 

He  said  he  hopes  it  eventually  will 
become  a  subscription-supported  peri¬ 
odical  that  is  fully  independent  of  any 
professional  organization. 

Kmart  exec  joins 
auditing  board 

CERTIFIED  AUDIT  OF  Circulations 
Inc.  announced  two  appointments  to  its 
board  of  directors. 

Tom  Kerstiens,  senior  media  buyer  at 
Kmart  headquarters,  currently  manages 
newspaper  advertising  buying  in  1,800 
newspapers  throughout  the  United 
States,  Puerto  Rico  and  the  Virgin  Is¬ 
lands. 

He  will  be  joined  by  Karin  Goss,  vice 
president  and  manager  of  local  media  at 
Lintas. 


Truth 

Continued  from  page  27 

partment.  The  Los  Angeles  Sentinel,  a 
black  weekly,  and  other  media  are 
comparing  it  to  the  controversial  fatal 
police  shooting  in  1979  of  Eula  Love, 
who  also  was  black  and  allegedly  wield¬ 
ing  a  knife. 

More  recently,  four  police  officers 
were  charged  with  the  beating  of  black 
motorist  Rodney  King.  Their  acquittal 
of  those  charges  in  a  state  court  led  to 
the  worst  rioting  in  the  city’s  history. 
Two  of  the  officers  are  serving  prison 
sentences  after  convictions  on  federal 
charges. 

And  the  department  is  investigating 
a  report  of  a  drunken  shooting  spree  by 
two  off-duty  officers  whose  bullets  nar¬ 
rowly  missed  a  passing  California  high¬ 
way  patrolman. 

Frazier  replied  to  Williams’  letter,  re¬ 
questing  that  they  meet  to  discuss  it. 
She  wrote  that  his  letter  was  “unclear 
as  to  what  you  ask  to  be  corrected.” 

She  also  said  he  was  incorrect  in 
saying  the  Tribune  had  reported  that 
four  mushroomed  bullets  were  found 
beneath  the  body. 

“We  were  quoting  our  sources  in 
that  statement,”  Frazier  said  in  an  in¬ 
terview. 

As  of  Feb.  14,  she  said,  Williams  had 
not  responded  to  her  letter  and  aides 
told  her  by  phone  that  he  was  too  busy 
to  see  her. 

“That’s  a  strange  way  to  do  busi¬ 
ness,”  she  commented.  “You’d  think  he 
would  want  to  talk  to  me.” 

Gascon,  referring  to  Frazier’s  at¬ 
tempt  to  meet  with  Williams,  said,  “We 
can’t  be  in  a  position  of  subjecting  our¬ 
selves  to  an  interview  while  an  investi¬ 
gation  is  under  way.  They  screwed  up. 
We  don’t  have  to  explain  to  them  how 
exactly  they  screwed  up.” 

Zoned  editions  in 
San  Antonio 

THE  SAN  ANTONIO  Express-News, 
a  division  of  Hearst  Corp.,  has  intro¬ 
duced  a  new  product,  the  SUN  News¬ 
papers,  to  its  market. 

Published  weekly,  the  SUNs  cover  lo¬ 
cal  news  in  five  zones  of  the  San  Anton¬ 
io  metropolitan  area.  Each  Wednesday, 
the  SUNs  are  included  as  a  separate  sec¬ 
tion  in  the  Express-News,  with  the 
zoned  editions. 

Nonsubscribers  in  the  five  zones  re¬ 
ceive  doorstep  delivery  of  the  SUN  in 
their  area. 
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Paper^s  creation  is 
a  rotation  situation 

The  Los  Angeles  Times  has  an  unusual  system  that 
enables  it  to  publish  1 4  comic  panels  in  eight  slots 


by  David  As  tor 

LOS  ANGELES  TIMES  readers  see 
14  comic  panels  a  week,  even  though 
the  newspaper  only  has  eight  panel 
slots  a  day.  So  where  are  readers  seeing 
the  other  six  cartoons? 

In  the  Los  Angeles  Times. 

Since  1980,  the  Times  has  had  an 
unusual  rotation  system  on  its  daily 
comics  pages.  Currently,  the  paper  is 
running  three  panels  six  days  a  week  in 
three  slots,  eight  panels  three  days  a 
week  in  four  other  slots  and  three  pan¬ 
els  two  days  a  week  in  the  eighth  slot. 

Sound  complicated?  Sort  of.  But 
Times  editorial  projects  manager  Nan¬ 
cy  Tew  said  the  system  is  worth  the  ex¬ 
tra  work  it  creates  for  her  and  the  pro¬ 
duction  department. 


“We  don’t  have  the  space  to  run 
each  of  the  14  panels  six  days  a  week,” 
she  said.  “It’s  a  compromise  we  made  to 
showcase  as  many  comics  as  we  could.” 

Tew  noted  that  comics  already  occu¬ 
py  two  pages  in  the  six-to-eight-page 
View  section,  so  there  is  no  room  for 
cartoon-space  expansion.  In  addition 
to  the  panels,  the  Times  carries  30 
nonrotated  strips. 

Tew  explained  that  strips,  even 
when  not  of  the  soap  or  adventure  va¬ 
riety,  often  have  some  kind  of  continu¬ 
ity  that  the  Times  doesn’t  want  to 
break.  She  said  panels  lend  themselves 
more  to  rotation  because  they  usually 
contain  “one-shot”  gags. 

But  don’t  fans  of  specific  panels 
complain  about  not  seeing  their  fa¬ 
vorites  every  day?  Not  to  the  paper,  at 


least.  Tew  reported  that  the  Times  has 
received  only  a  small  number  of  critical 
letters  and  calls. 

Readers  certainly  are  getting  the 
cream  of  panel  humor.  Tew  said  the 
Times,  which  pays  syndicates  full  price 
for  all  panels,  uses  the  best  ones  each 
week  and  discards  the  rest. 

Tew,  the  comics  person  at  the  Times 
since  1977,  said  she  is  a  big  funnies  fan 
who  carefully  reads  every  strip  and 
panel  sent  by  syndicates. 

“Nancy  is  one  of  the  editors  who 
clearly  cares  about  comics,”  King  Fea¬ 
tures  Syndicate  comics  editor  Jay 
Kennedy  said.  “She  takes  comics  very 
seriously.  She  obviously  has  given  a  lot 
of  thought  to  [the  rotation  system].” 

Kennedy  added  that  he  has  “mixed 
feelings”  about  the  system.  “We  would 
like  to  see  newspapers  run  more  comics 
and  expand  their  comics  sections,”  he 
said.  “But  I’m  glad  the  Times  recog¬ 
nizes  that  these  panels  have  followings 
and  that  they  are  trying  to  accommo¬ 
date  readers  within  the  restrictions 
they  have  imposed  on  themselves.” 

How  do  rotated  cartoonists  feel?  Tew 
said  she  is  sure  they  would  prefer  to  be 
published  every  day  in  the  Times,  but 
she  has  received  no  complaints.  Tew 
noted  that  comic  creators  obviously 
like  running  in  a  large  paper  based  in 
America’s  entertainment  capital. 


Times  comics  pages  from  Feb.  7,  8  and  9  show  how  four  of  the  rotated  panel  spots  change  each  day. 
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“I’m  pleased  to  be  in  there  at  all,” 
agreed  “Quality  Time”  creator  Gail 
Machlis,  adding,  “To  its  credit,  the 
Times  runs  more  single  panels  than  any 
other  place  I’ve  seen.  They’re  very  gen¬ 
erous  about  that.” 

But  Machlis  said  the  paper’s  rotation 
system  can  make  it  harder  for  readers 
to  get  interested  in  a  panel,  especially 
one  that  may  be  offbeat.  “It  takes  a 
while  for  readers  to  hook  into  a  comic, 
to  start  seeing  how  the  cartoonist 
thinks,”  she  observed.  “It’s  easier  if 
you’re  in  every  day.” 

Machlis’  Chronicle  Features  comic 
alternates  with  another  CF  panel, 
“Bizarro”  by  Dan  Piraro,  in  the  Times. 

Also,  “Single  Slices”  by  Peter  Kohl- 
saat  of  the  Los  Angeles  Times  Syndi¬ 
cate  alternates  with  “Bent  Offerings” 
by  Don  Addis  of  Creators  Syndicate; 
“In  the  Bleachers”  by  Steve  Moore  of 
Tribune  Media  Services  alternates 
with  “Real  Life  Adventures”  by  Lance 
Aldrich  and  Gary  Wise  of  Universal 
Press  Syndicate,  and  “Dennis  the 
Menace”  by  Hank  Ketcham  of  North 
America  Syndicate  alternates  with 
“The  Family  Circus”  by  Bil  Keane  of 
King. 

Tew  said  the  three-panel  slot  rotates 
among  “Ballard  Street”  by  Jerry  Van 
Amerongen  of  Creators,  “Pluggers”  by 
Jeff  MacNelly  of  TMS  and  “Close  to 
Home”  by  John  McPherson  of  Univer¬ 
sal.  Each  appears  twice  a  week. 

Panels  appearing  every  day  in  the 
Times  include  “The  Far  Side”  by  Gary 
Larson  of  Universal,  “Heathcliff”  by 
George  Gately  of  TMS  and  “Mar- 
maduke”  by  Brad  Anderson  of  United 
Feature  Syndicate. 

Whether  a  panel  runs  six,  three  or 
two  times  a  week,  it  always  appears  in 
the  same  spot  in  the  Los  Angeles  pa¬ 
per,  Tew  said. 

She,  Machlis  and  Kennedy  said  they 
know  of  no  other  daily  that  rotates 
panels  the  way  the  Times  does. 

Writing  team  covers 
a  ‘Latino  Spectrum’ 

A  WEEKLY  COLUMN  called  “Latino 
Spectrum”  is  being  syndicated  by 
Chronicle  Features  starting  March  3. 

The  husband-and-wife  team  of 
Roberto  Rodriguez  and  Patrisia  Gonza¬ 
les  will  use  their  opinion/analysis  col¬ 
umn  to  discuss  language,  labor,  immi¬ 
gration,  Mexican  affairs  and  more. 

Their  clients  include  the  El  Paso 
(Texas)  Times;  Fresno  Bee;  Houston 
Chronicle;  Los  Angeles  Times;  Philadel- 


Roberto  Rodriguez 


phia  Inquirer;  Salt  Lake  Tribune,  Salt 
Lake  City;  San  Diego  Union-Tribune; 
San  Francisco  Chronicle,  and  Seattle 
Times. 

During  the  years,  the  El  Paso-based 
writers  have  contributed  together  or 
separately  to  the  opinion  pages  of  some 
of  these  papers  as  well  as  the  Dallas 
Morning  News,  Fort  Worth  Star- Tele¬ 
gram,  Houston  Post  and  Washington 
Post. 

Gonzales  also  has  been  a  reporter  at 
the  Inquirer,  Tucson  Citizen  and  Cor- 
pus  Christi  (Texas)  Caller-Times,  doing 
stories  in  Central  America,  Mexico, 
Puerto  Rico  and  elsewhere.  In  New  jer¬ 
sey,  she  picked  blueberries  alongside 
migrant  Puerto  Rican  laborers  to  expe¬ 
rience  and  expose  their  harsh  working 
conditions  in  the  Inquirer. 

Born  in  Fort  Worth,  Gonzales 
earned  a  journalism  degree  at  the  Uni¬ 
versity  of  Texas  at  Austin  and  was  a 
Ford  Fellow  at  the  University  of  South¬ 
ern  California’s  Center  for  Interna¬ 
tional  Journalism. 

During  the  past  two  years,  she  has 
been  conducting  interviews  for  a  book 
about  the  “anonymous  heroes”  of  Mex¬ 
ico’s  emerging  civil  rights  movement. 

Rodriguez  is  a  regular  contributor  to 
La  Opinion,  Los  Angeles,  a  Spanish- 
language  daily,  and  a  senior  writer  at 
Black  Issues  in  Higher  Education.  From 
1985  to  1989,  he  wrote  for  the  Hispanic 
Link  News  Service. 

Born  in  Mexico,  Rodriguez  came  to 
the  United  States  with  bis  family  at 
the  age  of  5.  He  grew  up  in  East  Los 
Angeles  and  earned  a  history  degree  at 
the  University  of  California,  Los  An¬ 
geles  in  1976. 

On  one  of  his  first  assignments  as  a 
reporter/photographer  at  Lowrider 


Patrisia  Qonzales 


magazine,  he  was  brutally  beaten  by 
Los  Angeles  County  sheriff’s  deputies 
after  he  photographed  their  assault  on 
a  Mexican  street  preacher.  After  a  sev¬ 
en-year  legal  struggle,  Rodriguez  pre¬ 
vailed  in  criminal  and  civil  actions 
against  the  county  and  received 
$150,000  in  damages. 

He  has  won  a  number  of  awards  for 
his  journalism  and  short  fiction. 
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COPLEY 

- — nawssanice' — 


Editor6fPublisher  •  February  19,  1994 


47 


Syndiates/News  Services 


Audiotex  agreement 

TRIBUNE  MEDIA  SERVICES  and 
the  Cedar  Rapids,  Iowa,  Gazette  have 
reached  an  agreement  that  will  result 
in  new  services  for  TMS’  Voice  News 
Network  audiotex  unit. 

Under  the  terms  of  the  deal,  the 
Gazette  and  three  other  Iowa  news- 


Jim  Debth 


papers  will  become  VNN  affiliates  and 
Jim  Debth  of  the  Gazette  will  be  avail¬ 
able  to  work  with  other  VNN  affiliates 
in  structuring  local  sales  and  marketing 
programs. 

Debth  is  vice  president/general 
manager  of  Interactive  Media,  which 
operates  the  Gazette’s  audiotex  unit 
and  other  interactive  ventures. 

The  Gazette  was  one  of  the  first  pa¬ 
pers  to  use  audiotex  to  extend  its  infor¬ 
mation  and  advertising  reach.  Its  IM 
subsidiary  provides  audiotex  services 
for  the  Dubuque  Telegraph  Herald, 
Waterloo  Courier  and  Iowa  City  Hews 
Advertiser,  all  in  Iowa,  receiving  more 
than  22  million  requests  for  informa¬ 
tion  on  an  ad-supported  basis  since 
1987. 

Working  with  Debth  on  VNN-relat- 
ed  projects  will  be  IM  operations/mar¬ 
keting  manager  jay  Brodsky. 

TV  firm  promotions 

A  NUMBER  OF  promotions  have 
been  announced  by  TV  Data  Tech¬ 
nologies. 

Bill  Callahan  has  moved  from  re¬ 
gional  sales  director  to  national  sales 


director.  He  will  direct  TV  Data’s  in¬ 
side  sales  effort  while  maintaining  his 
current  selling  responsibilities  in  the 
field. 

Robyn  DiPhillips  has  been  promot¬ 
ed  from  director  of  electronic  services 
to  director  of  newspaper  services  for 
U.S.  dailies.  She  also  will  become  na¬ 
tional  account  director. 

Kathy  O’Brien  has  risen  from  cam- 
era-ready  services  manager  to  manager 
of  international  and  print  publications. 
Her  department  will  be  responsible  for 
services  to  nondaily  U.S.  publications, 
all  Canadian  publications  and  any  in¬ 
ternational  accounts. 

Frank  Usher  has  moved  from  tech¬ 
nical  support  representative  to  manag¬ 
er  of  technical  support.  He  will  super¬ 
vise  the  staff  responsible  for  building 
and  maintaining  all  customer  masters 
and  system  application  files. 

And  Andy  Heinz  has  been  promot¬ 
ed  from  electronic  services  supervisor 
to  manager  of  custom  services.  He  will 
direct  custom  editing  and  new  pagina¬ 
tion  services. 

TV  Data  supplies  television  listings 
and  editorial  features  to  more  than 
2,700  newspapers  and  other  publica¬ 
tions. 

From  strip  to  panel 

AFTER  THREE  YEARS  of  drawing 
“Ballard  Street”  as  a  strip,  Jerry  Van 
Amerongen  has  returned  the  Creators 
Syndicate  comic  to  the  panel  format 
he  used  for  his  previous  comic,  “The 
Neighborhood.” 


“Ballard  Street” 


Stark  gets  book  post 

ALLAN  STARK  HAS  been  named 
vice  president/sales  at  Andrews  and 
McMeel,  the  book  publishing  arm  of 
Universal  Press  Syndicate. 

Stark  will  continue  his  duties  as  na¬ 
tional  sales  manager  for  A&M  and  its 
Oz  gift  and  stationery  division,  a  posi- 


Allan  Stark 


tion  he  has  held  since  1988.  He  also 
has  worked  on  the  editorial  side  since 
joining  Universal  in  1980. 

A&M  publishes  “The  Far  Side”  col¬ 
lections  and  many  other  books. 

Monitor  agreement 

UNITED  PRESS  INTERNATIONAL 
will  translate  and  distribute  selected 
articles  from  the  Christian  Science 
Monitor  as  part  of  its  expanded  Latin 
American  service. 

UPI  made  the  agreement  with  the 
Los  Angeles  Times  Syndicate,  which 
represents  the  Monitor  throughout  the 
world. 

Interview  with  Gore 

“COMPUTER  FILE”  WRITER  Larry 
Magid  interviewed  Vice  President  A1 
Gore  about  the  information  superhigh¬ 
way  for  his  Jan.  13  Los  Angeles  Times 
Syndicate  column. 

LATS  also  reported  that  Magid’s  Lit¬ 
tle  PC  Book  has  reached  No.  1  on  In¬ 
gram’s  computer-book  chart,  which 
lists  more  than  1,000  titles. 
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dailies  South  China  Post  and  Hong 
Kong  Standard,  however,  are  allowed 
to  maintain  Beijing  bureaus,  she  not¬ 
ed.  Hong  Kong  has  24  daily  news¬ 
papers. 

A  European  news  correspondent, 
who  did  not  want  to  be  identified,  said 
there  is  a  belief  in  some  Hong  Kong 
media  circles  that  the  seizure  of  Li  was 
a  smokescreen  to  “browbeat”  Ming 
Pao,  a  120,000-circulation  daily  that 
has  been  in  the  forefront  in  demand¬ 
ing  that  China  live  up  to  its  agreement 
with  the  British  regarding  democracy 
after  1997. 

“China  has  not  been  happy  with 
Ming  Pao,”  he  said. 

While  the  HKJA  seeks  to  free  Xi,  a 
mood  of  apprehension  about  1997 
hangs  over  Hong  Kong’s  journalism  es¬ 
tablishment. 

A  1993  report  by  the  HKJA  and 
London-based  Article  19,  a  free-speech 
organization  named  for  that  article  of 
the  Universal  Declaration  of  Human 
Rights,  warned,  “The  auguries  are  not 
good.  The  now-familiar  slogan  of  ‘one 
country,  two  systems’  has  worn  thin, 
and  China’s  real  intentions,  according 
to  many  observers,  were  revealed  in 
the  actions  taken  in  Hong  Kong  as 
well  as  on  the  mainland  in  the  imme¬ 
diate  aftermath  of  the  1989  massacre.” 

The  report,  titled  Urgent  Business: 
Hong  Kong,  Freedom  of  Expression  and 
1 997,  also  scored  the  United  Kingdom 
for  what  it  called  an  “absence  of  com¬ 
mitment”  to  the  need  to  protect  hu¬ 
man  rights,  including  free  speech  and  a 
free  press. 

Indeed,  the  report  continued,  Hong 
Kong  journalists  have  “grave  concerns 
.  .  .  about  an  array  of  repressive  colo¬ 
nial  laws,  which  have  been  used  selec¬ 
tively  to  suppress  freedom  of  expres¬ 
sion  and  which  imperil  the  exercise  of 
this  right  after  1997.” 

Britain  is  urged  to  begin  discussions 
with  China  immediately  to  amend  that 
country’s  Basic  Law  to  allow  a  free  flow 
of  information.  The  Basic  Law,  which 
was  enacted  by  China’s  National  Peo¬ 
ple’s  Congress  in  1990,  is  scheduled  to 
become  Hong  Kong’s  constitution  July 
1,  1997. 

The  report  points  out  that  final  in¬ 
terpretation  of  the  law  will  be  deter¬ 
mined  by  a  committee  of  the  National 
People’s  Congress,  not  Hong  Kong’s  ju¬ 
diciary  as  advocated  by  the  HKJA  and 
Article  19. 

There  also  is  a  feeling  among  some 


Hong  Kong  journalists  that  self-cen¬ 
sorship  is  finding  its  way  in  the  local 
media  in  anticipation  of  China’s 
takeover. 

Emily  Lau,  a  past  HKJA  president, 
recently  warned  in  the  association’s 
25th-anniversary  yearbook,  “Hong 
Kong  could  lose  its  press  freedom  be¬ 
fore  1997  in  the  face  of  China’s  in¬ 
creasingly  relentless  pressure  on  local 
journalists,  some  of  whom  are  too 
spineless  or  too  inexperienced  to  fight 
back  ....  In  these  turbulent  and  trying 
times,  the  colony  needs  a  fearless,  in¬ 
dependent  and  vibrant  news  media  to 
present  the  many  sides  of  the  negotia¬ 
tions  between  the  British  government 
and  China.” 

Extolling  Hong  Kong  Gov.  Chris 
Patten’s  efforts  to  move  China  toward 
democracy  in  the  colony,  Lau  lambast¬ 
ed  the  news  media  for  highlighting 
China’s  “anti-Patten  propaganda  and 
invective”  and  failing  to  “offer  the 
troubled  community  high-quality,  crit¬ 
ical  and  analytical  reporting.” 

Li  also  lamented  what  she  said  is  the 
appearance  of  self-censorship  in  the 
Hong  Kong  press  brought  on  by  the 
timidity  and  fear  of  some  owners  and 
senior  editors  “who  are  more  prepared 
to  compromise.  They  are  softening 
their  position  and  not  taking  a  stand 
on  sensitive  issues.  There  are  fewer 
and  fewer  politically  independent  Chi¬ 
nese  newspapers  in  Hong  Kong.” 

She  named  her  paper,  Ming  Pao, 
and  the  Hong  Kong  Economic  Journal 
as  two  exceptions,  although  she  said 
other  papers  occasionally  are  critical  of 
China. 

Robert  Liu,  Associated  Press  bureau 
chief  in  Hong  Kong,  said  he  has  seen 
several  local  newspaper  stories  critical 
of  China.  “But  generally,  there  seems 
to  be  a  pattern  of  reporting  both  sides,” 
he  said.  “However,  there  is  a  degree  of 
uncertainty  in  the  media  here.” 

Terming  a  free  press  “the  flag  bearer 
of  an  advanced  society,”  Thomas  Van, 
HKJA  chairman  in  1977-78  and  a  vet¬ 
eran  Hong  Kong  journalist,  predicted 
in  the  organization’s  anniversary  publi¬ 
cation  that  the  press,  with  the  encour¬ 
agement  of  a  public  “increasingly  de¬ 
manding  of  information  and  truth,  can 
live  up  to  the  challenges  of  these  un¬ 
certain  and  changing  times.” 

He  said  a  free  press  is  “of  vital  im¬ 
portance  to  the  Hong  Kong  people.” 

Li  added,  “Whether  a  society  can 
provide  an  environment  in  which  jour¬ 
nalists  can  freely  and  properly  dis¬ 
charge  their  duties  is  not  solely  a  ques¬ 
tion  for  the  journalists  themselves.  So¬ 


ciety  as  a  whole  has  an  obligation.  We 
operate  today  within  a  complex  web  of 
interdependent  morals  and  rights, 
which,  if  they  are  eroded  or  endan¬ 
gered,  will  certainly  have  conse¬ 
quences  for  how  journalists  function 
and  for  the  important  role  we  play.” 

Leading  Edge 
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like  the  Sentinel  did  more  than  a 
decade  ago  with  Time  Teletext  —  or 
look  at  the  feeding  frenzy  by  Prodigy 
and  America  Online  as  they  try  to  em¬ 
brace  local  newspapers  throughout  the 
country  as  their  partners  of  choice. 

A  few  years  ago,  in  the  go-go  ’80s,  1 
spent  weeks  trying  to  find  the  midlevel 
manager  in  charge  of  newspaper  rela¬ 
tions  at  Prodigy.  It  took  forever  before 
1  could  find  a  guy  who  admitted  that 
yes,  as  a  matter  of  fact,  he  was  in 
charge  of  Prodigy/newspaper  relations. 
He  made  it  sound  like  the  corporate 
equivalent  of  admitting  you  were  a 
Communist  in  1955. 

But  if  President  Nixon  could  go  to 
China,  then  Prodigy  president  Ross 
Glatzer  can  keynote  a  day  at  the  “In¬ 
teractive  Newspapers  ’94”  conference 
this  week. 

The  more  things  change,  the  more 
they  stay  pretty  much  the  same.  If 
newspapers  can’t  make  a  go  of  interac¬ 
tive  services  today,  there’s  always  to¬ 
morrow.  The  second  time  around 
might  be  the  charm.  If  not,  newspapers 
can  always  go  for  a  threepeat,  don’t  you 
think? 

Killer  of  retired 
editor  sentenced 

A  29-YEAR-OLD  MAN  who  pleaded 
guilty  to  killing  retired  Chicago  Tribune 
food  editor  Ruth  Ellen  Church  in  her 
home  was  sentenced  to  80  years  in 
prison  by  a  Cook  County,  111.,  Court 
judge. 

Mark  Hamilton,  a  former  South  Side 
Chicago  resident,  broke  into  the  Chica¬ 
go  home  of  Church  and  bound  and 
gagged  the  81-year-old  woman  while  he 
ransacked  the  house  Aug.  19,  1991.  Po¬ 
lice  said  Church  was  asphyxiated. 

Hamilton  also  bound  a  16-year-old 
girl  who  was  visiting  Church  from  Ire¬ 
land.  He  pleaded  guilty  to  slapping  and 
sexually  molesting  the  girl. 

The  break-in  netted  Hamilton  $80, 
prosecutors  told  the  court. 
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ty  employment  is  particularly  embar¬ 
rassing  because  our  mission  is  semi¬ 
public  and  because  it  is  protected  by 
constitutional  guarantees,”  Tom  Win- 
ship  of  the  Boston  Globe  scolded  in  a 
1981  speech. 

“Yet  newspapers  with  a  nearly  all- 
white  face  attempt  to  portray  accurate¬ 
ly  a  mixed  society,”  he  said. 

Winship,  one  of  52%  of  ASNE  pres¬ 
idents  elected  from  newspapers  in 
Northeast  or  North  Central  states, 
called  for  more  women  in  ASNE  ranks 
in  a  speech  describing  the  “tortuous 
route”  taken  by  Fanning  to  preside 
over  the  society,  which  now  has  nearly 
1,000  members. 

The  change  of  attitude  in  the  ASNE 
(led  by  such  editors  as  Norman  Isaacs 
of  the  Louisville  Courier-Journal  and 
Times;  Eugene  Patterson  of  the  St.  Pe¬ 
tersburg  Times;  Richard  Smyser  of  the 
Oak  Ridger,  Oak  Ridge,  Tenn.;  Robert 
Clark  of  Harte-Hanks  Newspapers, 
and  Loren  Ghiglione  of  the  News, 
Southbridge,  Mass. )  also  was  noted  by 
Fanning  in  a  1987  speech. 

“1  know  that  1  would  have  had  to  go 
to  the  end  of  a  much  longer  line  as¬ 
cending  the  so-called  ladder  of  ASNE 
if  it  had  not  been  for  ASNE’s  clear  de¬ 
sire  to  diversify  the  board,  diversify 
newsrooms,  and  bring  in  women  and 
minorities,”  she  said. 

The  study  shows  that  at  least  61%  of 
ASNE  presidents  (37  of  62)  have  been 
involved  with  the  military,  serving  in 
the  Air  Force,  Army  or  Navy  or  as  war 
correspondents. 

It  shows  that  94%  of  the  editors  be¬ 
longed  to  more  than  one  professional 
organization. 

Membership  in  the  Associated  Press 
Managing  Editors  group  also  was  a 
strong  predictor  of  ascension  on  the 
ASNE  ladder. 

Results  emphasize  that  nearly  one- 
third  of  the  editors  elected  president 
were  motivated  toward  a  career  in 
journalism  after  being  exposed  to 
printing  and/or  journalism  during  high 
school  and/or  college  and  another  10% 
through  the  influence  of  their  fathers. 

Aside  from  John  Seigenthaler,  for¬ 
mer  editor  of  the  Nashville  Tennessean 
and  editorial  page  editor  of  USA  To¬ 
day,  Carlisle  said,  ASNE  presidents  did 
not  refer  to  idealistic  reasons  for  be¬ 
coming  journalists. 

“Because  several  presidents  gravitat¬ 
ed  towards  journalism  in  their  high 
school  and  college  years,  it  is  highly 
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plausible  that  journalism-related  class¬ 
es  in  high  school  and  college  play  a  vi¬ 
tal  role  in  attracting  students  to  the 
journalism  field,”  she  concludes. 

“These  findings  also  indicate  the 
strong  role  of  fathers  as  role  models 
and  even  paper  routes  as  factors  get¬ 
ting  children  interested  in  the  busi¬ 
ness. 

“A  key  factor  continues  to  be  an  in¬ 
terest  in  writing  as  well  as  the  fact  that 
for  some,  reporting  offered  an  option 
to  teaching  school  at  the  high  school 
or  college  level.” 

The  study  notes  that  with  the  excep¬ 
tion  of  Michael  Gartner,  who  served  as 
president  of  NBC  News  as  well  as  edi¬ 
tor  of  the  Ames,  Iowa,  Daily  Tribune, 
ASNE  presidents  have  not  had  signifi¬ 
cant  careers  in  radio  and  television. 

With  the  exception  of  William 
Allen  White  of  the  Emporia  (Kan.) 
Gazette;  Dwight  Marvin  of  the  Troy, 
N.Y.,  Record;  Smyser,  and  Ghiglione, 
all  presidents  have  come  from  large- 
circulation  newspapers. 

One-third  of  ASNE  presidents  have 
won  a  Pulitzer  Prize  for  themselves  or 
for  newspapers  they  have  directed. 

A  major  route  to  the  editor’s  posi¬ 
tion  for  44%  was  via  weekly  news¬ 
papers  or  wire  services. 

Nearly  one-half  of  the  editors  had 
the  title  of  editor  or  editor  in  chief 
when  they  were  named  ASNE  presi¬ 
dent. 

Another  23%  were  executive  edi¬ 
tors,  and  10%  were  managing  editors. 

One-tenth  of  the  presidents  (John 
Knight  of  Knight  Newspapers;  Alexan¬ 
der  “Casey”  Jones  of  the  Syracuse 
(N.Y.)  Herald-Journal;  Creed  Black  of 
the  Lexington  (Ky.)  Herald-Leader; 
Seigenthaler,  Ghiglione  and  Lawrence) 
were  listed  as  editor  and  publisher  or 
publisher  and  chairman  when  they 
were  named  president  of  the  editors’ 
association. 

Nearly  one-half  of  the  newspapers 
represented  by  the  editors  had  circula¬ 
tions  of  100,000  to  300,000. 

Eighteen  percent  came  from  news¬ 
papers  with  circulations  of  300,000  to 
500,000.  Fifteen  percent  came  from 
newspapers  with  100,000  or  less  circu¬ 
lation. 

Some  indication  of  generational  sat¬ 
isfaction  with  journalism  can  be  seen 
in  the  fact  that  children  of  nearly  one- 
half  of  ASNE  presidents  have  followed 
their  fathers  into  journalism-related 
fields. 

This  compares  to  one-quarter  of 
ASNE  presidents  whose  fathers  were 
in  journalism. 


ing  Indian  newspaper  editors  and  tribal 
governments  is  “a  conflict  of  values.” 

“Unfortunately,  there  are  people  [in 
the  tribes]  who  don’t  want  a  free  flow 
of  information,”  she  said.  “That’s  why 
many  journalists  on  Indian  publica¬ 
tions  feel  as  if  they’re  in  a  revolving 
door”  because  of  frequent  closures. 

Elston,  author  of  two  books  on  Indi¬ 
an  culture,  is  a  doctoral  candidate  in 
history  at  the  University  of  Texas  at 
Austin  and  teaches  part-time  at 
Northern  Arizona  University  in 
Flagstaff. 

Lamenting  the  loss  of  Hopi  Tutu- 
vehni  as  the  community’s  only  local 
newspaper,  she  commented,  “I  have 
places  to  go.  The  Hopi  people  do  not.” 

Elston  said  the  Gallup  (N.M.)  Inde¬ 
pendent,  an  Indian  daily,  and  main¬ 
stream  Arizona  Daily  Sun,  Flagstaff, 
partially  serve  the  Hopi  reservation, 
the  latter  by  mail  subscription. 

Joanne  Bercu,  press  secretary  for  the 
Hopi  tribal  government,  said  there  is  a 
possibility  that  Hopi  Tutuvehni  will  be 
“reinstated”  within  a  few  weeks,  fol¬ 
lowing  Tribal  Council  elections. 


HAWKERS  WHO  PEDDLE  news¬ 
papers  in  Aurora,  Colo.,  exercise  free- 
speech  rights  carrying  constitutional 
status,  Arapahoe  County  District  Judge 
John  Leopold  ruled  in  a  preliminary  in¬ 
junction  preventing  the  city  from  ban¬ 
ning  hawkers. 

Leopold,  citing  a  preferred  status  un¬ 
der  both  federal  and  state  constitutions, 
ruled  for  the  Rocky  Mountain  News, 
Denver,  which  is  challenging  a  city  or¬ 
dinance  banning  newspaper  sales  from 
city  streets.  A  trial  will  determine 
whether  the  city  can  enforce  the  ban. 

The  News  said  the  law  unconstitu¬ 
tionally  violates  free-speech  rights  and 
deprives  the  hawkers,  many  unem¬ 
ployed  or  homeless,  of  jobs. 

The  city  said  the  ordinance,  in  effect 
since  Sept.  20,  is  needed  to  protect  traf¬ 
fic  safety. 

Leopold  held  that  the  city  had  a  le¬ 
gitimate  interest  in  traffic  safety  but 
said  free  speech  carries  “a  preferred  sta¬ 
tus”  under  federal  and  state  constitu¬ 
tions. 

The  News  uses  about  35  hawkers  dai¬ 
ly.  Sundays,  300  hawkers  sell  18,000  pa¬ 
pers  in  the  Denver  area. 


Denver  daily 
fights  hawker  ban 
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TAKE  ON  THE  WORLD 
International  business  column 
gives  readers  an  unfair  advantage. 
Weekly/ monthly  -  750  words  (flex.) 
Coll  or  write  (or  samples/ rales: 
DAVID  WALLACE 
1 530  Locust  Street  Box  205 
Phila.,  PA  19102  -  (215)  545-8378 


TIMBER-DOODLES-Single  panel  weekly 
cartoon  directed  to  outdoor  interests 
since  1985.  Brochure/ rates  Wetherholt 
Features,  4265  E.  Cantrell  Street, 
Decatur,  IL  62521  .(217)  422-7700. 


T!T!'HiT!R'yrr!r?rr 


MAGAZINES  FOR  SALE 


SUCCESSFUL  1 5  year  old  publication 
(or  municipal  highway  superintendents 
and  DPW  directors  circulated  through¬ 
out  NY  State.  Excellent  growth  poten¬ 
tial.  Suitable  for  husband/wife  team. 
Owner  retiring.  Write  to  Box  06764, 


IgJEdLlglflEg 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  (or  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


NEWSPAPER  APPRAISERS 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozzeman, 
MT59715,  (406)  586-6621 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Dick  Smith-S/SE-(601 )  627-7906 
D.  Claussen-MWest-(41 4)  272-61 73 
Geoff  Edvrards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(51 9)  631  -5709 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
(or  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Soles  -  Consulting 
9210  Thornton  Rd.  -  Ste.  3 
Stockton,  CA  95209  (209)  952-0852 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  *  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  LarKlrum,  SC  29356. 

They  sicken  of  the  calm  that  know  the 
storm 

Dorothy  Parker 


ENTERTAINMENT 


PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia, 
nostalgia.  Weekly,  monthly.  Free  sam¬ 
ples.  NY  Arts,  23  Kenyon,  Mount 
Vernon,  NY  1 1552.  (914)  664-8780. 


DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  (215)  493- 
6307. 


PRODUCE 


"MORE  FRUITS  &  VEGETABLES",  the 
only  information-pocked  weekly  column 
about  fresh  produce.  Free  sample. 
(818)  989-5649 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843 


Who  begins  too  much  accomplishes 
little. 

German  proverb 


NEWSPAPER  BROKERS 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personaf  service. 
Call  (or  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  ^ston,  MA  02116.  (617) 
536-1900. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 
We  specialize  in  ossisting  owners  in 
exploring  and  negotiating  the  sale  of 
their  daily  newspapers  or  non-doily 
newspaper  groups. 

1 85  Oaxland,  Suite  210 
Birmingham,  Ml  48009 
(810)646-4230 


Fournier  Media  Service  Inc. 
Appraisal»Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 

(205)566-7198 
FAX  (205)  566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  vrork.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  233-2318 
Lon  W.  Williams 


MEL  HODEa,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)624-8852 


★  ♦  ★  PUZZLES  ★  ★ 
WORD  SEARCH  &  CROSSWORD 
•  Daily  •  Weekly  •  Monthly 
Suppliers  to  national  &  regional 
publications.  Camera  Ready! 
On  Time!  Great  Rates! 

Call  fora  FREE  kit  (914)  939-i 


SYNDICATION  SERVICES 


FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 


SEND  E&P  BOX 
REPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILUPS  MEDIA  SERVICES,  INC. 
Consullants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  271 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


Award  Winning  COLORADO  WEEKLY 
(or  Sale.  Located  near  growing  ski  area 
and  world  class  golf  course.  1,200 
Circulation.  $100,000.  Send  inquiries 
to  Box  06756,  Editor  &  Publisher. 


GOOD  PRESSES  and  buildings.  New 
replacement  cost  close  to  total  sales 
price.  Daily  or  a  weekly,  very  little  more 
than  cost  of  new  equipment.  Many 
others,  good  values.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 
(512)  476-3950. 


Our  destiny  changes  with  our  thoughts; 
we  shall  become  what  we  wish  to 
become,  do  what  we  wish  to  do  when 
our  habitual  thoughts  correspond  with 
our  desires. 

Orisen  Swett  Morisen 
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NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


MAINE-  Excellent  owner-operator  situa¬ 
tion  in  strong  free  paper  group.  $500K 
Annual  sales. 

WESTERN  INDIANA-  Excellent  weekly/ 
shopper  group  opportunity. 

CENTRAL  NE\V  JERSEY-  Long  estab¬ 
lished  weekly.  Solid  market.  Ideal 
owner-operator  situation.  Contact: 
Larry  Grimes,  W.B.  Grimes,  (301 )  540- 
0636. 

NEWSPAPER  -  weekly/TMC  near 
Eugene.  Macs.  80K  terms,  c/o  News¬ 
paper,  322  Broken  Oak  Lp.,  Eugene, 
OR  97405. 

V/ESTERN  MASSACHUSETTS  WEEKLY. 
Ideal  owner-operator  situation.  Strong 
market,  solid  sales  history.  Larry 
Grimes,  W.B.  Grimes  Co.,  (301)  540- 

NEW  YORK  CITY  AREA  weekly  chain. 
Well-respected,  successful,  lean  opera¬ 
tion.  $1,500,000  gross.  Owners  retir¬ 
ing.  Box  06793,  Editor  &  Publisher. 

0636. 

when  we  can't  dream  any  longer,  we 
die. 

Emma  Goldman 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

CHEMCO  NEWSPAGER  CAMERA. 
Angle  bed  with  prism  lens  for  con¬ 
version  printing.  Includes  darkroom  and 
transporter.  (805)  564-5290,  Ken  Duf¬ 
field. 

REMANUFAQURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 

SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 

VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  820-9669 

CKOptical  (3 1 0)  3/2-0372. 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 

(407)  273-521 8  ar  (800)  741  -1 937 

CONVERT  TO  BELT  CONVEYORS 
call:  (407)  273-5218 

Fax  (407)  273-901 1 

PRESSES 

5UnitV-15D 

MAILROOM 

Can  Be  Seen  Running 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT  71 3/468-5827. 


COMPLETE  MAILROOM.  Double 
delivery  1 1  /48  inserter,  Hall  Monitors, 
Signodes,  stream  aligners  bottom 
wraps,  and  assorted  roller  tops  plus 
wire  conveyor.  Operation  running  until 
new  plant  brought  on  line.  (805)  564- 
5290,  Ken  Duffield. 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 


Call  MidAmerica  Graphics 
at  (800)  356-4886 


Modular  Distribution  Systems 
1  tyline/2  clocks;  2  tyline/4  docks 
3  tyline/6  docks;  4  tyline/8  docks 
(407)  273-521 8  FAX  (407)  273-901 1 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Konipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  daily/weekly  newspa¬ 
pers/shoppers  in  l/.S.  All  correspon¬ 
dences  and  discussions  are  confiden¬ 
tial.  Contact: 

EDWARDS  PUBUCATIONS 
PO  Box  1193 
Seneca,  SC  29679 
(803)  882-3272 


American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info;  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Picae,  Walnut  Creek,  CA 
94598. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN  COLUMN  ADVERTISEMENTS *  *  Tuesday  noon  (EST)  for  following 
Saturday  issue 

CLASSIFIED  DISPLAY  -  Friday  5pm  (EST)  8  days  prior  to  publication 


DON'T  SEa  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE;  4/u  1976  NEWS  KING, 
stacked  units,  with  Kj6  folder,  low 
usage,  running,  best  offer;  5/u  HARRIS 
Ml  10  1978;  6/u  HARRIS  V22  w/JFl 
folder  and  upper  former;  4/u  Harris 
V15A1978w/JF7  and  JF25. 

Tel  (91 3)362-8888  Fox  (91 3)362-8901 


FOR  SALE 

9/u  two  folder  SSC  press,  comprised  of 
2-4  "highs",  1982  vintage,  with  or  w/ 
out  heatset,  many  extras. 

4/u  News  King,  with  KJ6  folder,  1975 
vintage. 

2  add-on  Community  1969  and  1971 
vintage  units,  good  condition. 

2  Baldwin  105  CO. V. 

Global  Graphics,  Inc. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


Urbanite  "1000"  series  folder  for  sale. 
Available  March.  No  dealers. 
(404)  842-0168.  (This  number  was 
listed  incorrectly  in  the  January  29th 
issue.) 


GOSS; 

•  Metro,  22  3/4",  6  units,  half  decks,  6 
RTF's,  3:2  Imperial  folder 

•  Urbanite,  22  3/4",  10  units,  8 
automatic  splicer,  2  folders,  1 300 
series 

New! 

MAN: 

•  N-845,  22  3/4",  5  unit  presses 
•V-15D,6unit,JF-25 
•V-15A,6unit,JF-7 

•  N-845  -  8  units 

•  RBC-2  (older  22  3/4" 

•  Very  good  condition,  available  early 
1994 

BELL-CAMP,  INC. 

Tel:  (201)492-8877 
Fox:  (212)492-9777 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


SINGLE-WIDTH 

1 4-unit  Goss  Urbanite  with  half-pMe 
Urbanite  folder  &  upper  former  -  1990 
vintage  22  3/4". 

Add-on  Urbanite  units  and  folders. 

9- unit  Community  w/SC  folder. 

4-unit  Community  w/2-SC  folders  (1 
w/u.f.),  late  1970's,  22  3/4". 

1 -unit  Community  with  Community 
folder. 

1 0- unit  Suburban  w/U-506  (older. 

1000  Series  Goss  Suburban  add-on 
unit. 

1  JFl 5  folder,  1980  vintage. 

7-unit  Web  leader  w/6  mono  units  and 
1  Ouadracolor  unit,  1 977. 

4-unit  News  King  press. 

(ASK  ABOUT  OUR  DOUBLE-WIDTH 
PRESSES) 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fox  (91 3)  492-621 7 


Forgiveness  is  the  key  to  true  health  and 
happiness. 

Hannah  Arendt 


SCANNING  EQUIPMENT 


CROSFIELD  625  SCREEN  SCANNER 
SYSTEM  -  both  units  -  9  years  old  - 
Laser  not  operating.  Best  offer.  Call 
Michael  D'Arienzo  (610)  622-8807 
Mondoy-Fridoy  after  2:00  PM  (EST) 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Konipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


NEWS 

MAKES  THE  DIFFERENCE 


It  S  0  Classified  Secret*  We'//  never  reveal  the  identity  of  an  E&P  box  holder.  | 
If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in 
an  envelope  addressed  to  me  E&P  Classified  Advertising  Department  witn  an  attached  note 
listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll  discard  your  reply. 


Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

Editor  &  Publisher  is 
NOT  a  monthly 
association 
house  organization 

Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 
foundation. 

Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  1 9th  Sreet 
New  York,  NY  1(X)11 
(212)675-4380 
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INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCUUTION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-661 1 


CIRCULATION  SERVICES 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SOUTHERN  TELEMARKETING 
Has  wtiat  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


ymfm 

THB  CUSTOMER 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 
Slop  Savers  and  more 
Allan  Schriebman,  (810)  399-6100. 


TUBE  ALTERNATIVE 
Built-in  hook.  Low  cost,  last  inslollation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onivl) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


CONSULTANTS 


45  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  lid., 
(414)  272-6173. 


EDITORIAL  CONSULTANTS 


SPANISH-LANGUAGE  Editions?  We 
help  and  train.  Experience  in  US/Latin 
America.  Call  Homero  Hinojosa  in 
Mexico:  (52-83)  356-9921 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrodes  arid  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1 357 
24-Hoor  Litre  PO  Box  1 952 
Albuquerque,  NM  87103 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)  953-0780. 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  flaars,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
Orre  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experietKe! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1  (800)  657-21 10 


If  you  want  to  insure  that  we  have  received  your  faxed  ad, 
put  a  note  on  your  cover  sheet  for  us  to  contact  you. 


ADMINISTRATIVE 


MIDWEST  20,000  circulation  shopper 
needs  a  "hands  on"  general  manager. 
Must  have  good  training  skills  with 
strong  advertising,  circulation  and  busi¬ 
ness  experience.  Excellent  salary  plus 
bonus  and  benefits.  Send  with  salary 
history  to:  Publisher,  Box  06785,  Editor 
&  Publisher.  An  Equal  Opportunity 
Employer. 


OVERSEAS  FELLOWHIPS 
Knight  International  Press  Fellowship 
seeks  qualified  applicants  with  pub¬ 
lication  management  expertise.  Next 
deadline:  Marcn  15.  Information:  Cen¬ 
ter  For  Foreign  Journalists,  1 1 690-A  Sun¬ 
rise  Valley  Drive,  Reston,  VA  22091. 
Fax:  (703)  620-6790. 


ADVERTISING 


AD  DIRECTOR  for  Zone  9,  7-day, 
40,000-circulation  daily.  Must  have 
solid  track  record  of  creative 
approaches  to  expanding  the  newspa¬ 
per's  share  of  market;  sense  of  urgency; 
attention  to  detail;  excellent  leadership, 
teamwork  and  people  management 
skills;  and  at  least  three  years  of  expe¬ 
rience  in  newspaper  advertising  man¬ 
agement.  Send  complete  resume,  cover 
letter,  list  of  references,  tear  sheets  and 
samples  of  promotional  materials  to 
Box  06799,  Editor  &  Publisher. 


AD  SALES  DIRECTOR  -  For  non-profit 
publishing  group  including  16K 
speciality  newspaper  and  52K  4/c 
bimonthly  consumer  magazine  in 
Washington-Balto  corridor.  $40-$50K 
available  for  self-starting,  strong  closer 
who  can  talk  CPM,  frequencies,  and 
ROP.  Major  accounts,  sales  devel¬ 
opment,  marketing  and  training  skills 
required.  Send  resume  and  list  of  sales 
triumphs  to  Box  06788,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


ADVERTISING  MANAGER  FOR  a 
16,000  seven-day  daily  in  zone  6.  The 
ideal  candidate  will  hove  "hands  on" 
ENTHUSIASTIC  management  style  with 
the  ability  to  lead,  motivate  and  train 
an  experienced  inside  and  outside  sales 
staff,  CREATIVE  ability  and  willingness 
to  try  new  strategies,  a  strong  advertis¬ 
ing  sales  background,  familiarity  with 
budgeting  processes  and  Lotus  1 23  plus 
experience  in  a  competitive  print  and 
broadcast  environment.  Classified 
experience  would  be  helpful.  Com¬ 
petitive  salary,  bonus  plan,  complete 
benefits  package  ana  a  wornderful 
area  to  live  and  work.  Send  letter  of 
interest,  resume  and  salary  history  to 
Box  06795,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 

1 2,000  circulation  daily  newspaper  in 
Connellsville  Pennsylvania  is  seeking  an 
experienced  and  successfully  proven  ad 
manager  to  lead  and  develop  a  staff  of 
seven  into  a  tap  producing  sales  team. 
Must  be  creative,  marketing  oriented, 
possess  good  sales  skills  andoe  a  good 
teacher.  Salary  commensurate  with 
experience,  plus  medical  and  life  bene¬ 
fits,  and  401 K  savings  plan.  Interested 
candidates  should  send  resume  and 
salary  requirements  to:  Barbara  A. 
Raitano,  Publisher,  The  Daily  Courier, 
1 27  West  Apple  Street,  Connellsville, 
PA  15425. 


GENERAL  MANAGER  for  well- 
established  NYC  area  weeklies.  Broad 
responsibilities  include  staff  devel¬ 
opment,  major  account  sales,  com¬ 
munity  relations.  Salary  and  incentives 
45K  to  75K.  Send  full  particulars, 
including  salary  history,  to  Publisher, 
Box  06770,  Editor  &  Publisher. 


ADVERTISING 


ClASSIFIED  ADVERTISING 
GROUP  SALES  MANAGER 

The  Buffalo  News,  upstate  New  York 
daily  newspaper  that  ranks  #1  in  PMA 
coverage  nationwide  and  has  Sunday 
circulation  of  almost  400,000,  is  seek¬ 
ing  a  Group  Sales  Manager  for  its 
classified  advertising  department.  Suc¬ 
cessful  candidate  must  possess  a  strong 
sales/ management  background  in  both 
automotive  and  real  estate  sales.  Suc¬ 
cessful  history  of  increasing  ad 
revenues,  building  creative  ad  pro¬ 
grams,  motivating  sales  people,  and  the 
ability  to  make  quality  presentations  is 
required.  Send  resume  and  salary 
requirements  to  Scott  H.  Brooks, 
Classified  Advertising  Manager,  The 
Buffalo  News,  One  News  Plaza,  PO 
Box  100,  Buffalo,  NY  14240. 


DISPLAY  ADVERTISING 
SALES  MANAGER 

Lead  a  growing  LI  weekly  newspaper 
sales  team.  Develop,  field  train  with  a 
focus  on  ethical  but  firm  objectives  in  a 
competitive  atmosphere.  3  years  sales 
experietKe,  2  years  management.  Salary 
and  referetKes  to:  Publisher  A.  CyByrne, 
Moriches  Bay  Tide,  640  Montauk  Hwy, 
Shirley,  NY  1 1967 


OVERSEAS  FELLOWSHIPS 
Knight  International  Press  Fellowship 
seeks  qualified  applicants  in  media 
advertising/marketing  fields.  Next 
deadline:  March  15.  Information:  Cen¬ 
ter  For  Foreign  Journalists,  1 1 690-A  Sun¬ 
rise  Valley  Drive,  Reston,  VA  22091 . 
Fox.  (703)  620-6790. 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 
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ACADEMIC 


ACADEMIC 


HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 

We  are  looking  for  o  self-starter,  on 
innovator,  a  creative  person,  someone 
who  has  a  PROVEN  track  record  with  a 
minimum  of  three  years  management 
experience  behind  tnem.  Someone  look¬ 
ing  for  a  challenge  versus  a  mundane  9 
to  5  work  errvironment. 

We  are  located  in  the  Northeast  region 
and  we  offer  you  an  excellent  salary 
package,  bonus  opportunities,  401 K, 
complete  fringe  benefits  package  and  a 
pleasant  working  environment  with  a 
team  of  sales  professionals  willing  to 
work  to  get  the  job  done. 

You  will  co-manage  the  department  of 
35  with  one  other  manager  and  2 
supervisors. 

If  you  hove  an  interest  in  pursuing  this 
opportunity  please  send  your  resume  to 
Box  06786,  Editor  &  Publisher. 

All  replies  held  in  strictest  confidence. 

We  are  an  Equal  Opportunity 
Employer. 

DISPLAY  ADVERTISING  MANAGER 

Seeking  individual  with  3-5  years  expe¬ 
rience  in  outside  sales  of  retail  or 
classified  advertising.  You  must  be  a 
leader  and  trainer,  ideal  candidate  will 
have  a  marketing  degree  and  some 
sales  management  experience.  Pres¬ 
entation  skills  and  knowledge  of  Ad 
Director  software  helpful.  Manage/ 
lead/train  an  outside  sales  team  of  ten 
eager  individuals.  Join  the  fast  paced 
sales  and  marketing  team  at  the 
Anderson  (SC)  Independent-Mail,  one 
of  America's  25  fastest  growing  dailies 
in  the  90's.  43,000  Daily,  49,000 
Sunday  and  growing  weekly,  niche  and 
specialty  publications.  Beautiful  lake 
area  near  major  university  in  the  view 
of  mountains.  We're  committed  to  hard 
work,  growth  and  award  winning 
marketing  programs.  We  offer  salary, 
bonus,  health  benefits,  retirement  and 
401 K.  Sound  like  the  place  for  you? 
There's  more.  Opportunities  for  advance¬ 
ment  abound  in  this  quality  organiza¬ 
tion.  Serious  inquiries  please.  Send 
resume  to: 

Tony  G.  Marroni 
Advertising  Director 

ANDERSON  INDEPENDENT-MAIL 
PO  Box  2507 
Anderson,  SC  29622 

RETAIL  ADVERTISING  MANAGER 

A  36,000  Pittsburgh,  PA  suburban 
Sunday  and  weekday  newspaper  is 
seeking  an  innovative,  creative  and 
driven  individual  to  manage  our  retail 
sales  division.  Successful  candidate 
must  be  an  enthusiastic  trainer,  with 
experience  in  TMC  programs,  special 
sections  and  possess  creative  ways  to 
generate  revenue.  We  offer  competitive 
salary  commensurate  with  ability, 
401  K,  and  health  benefits.  Send 
inquiries  to:  Box  06780,  Editor  &  Pub¬ 
lisher. 


_ ADVERTISING _ 

NATIONAL  ADVERTISING  MANAGER 

The  Greater  Philadelphia  Newspapers, 
with  a  circulation  of  1 60,000  daily  and 
175,000  Sunday,  has  a  challenging 
opportunity  for  a  National  Advertising 
Manager  in  the  nation's  fourth  largest 
media  market. 

Candidates  should  have  at  least  an 
undergraduate  degree  in  advertising, 
communications,  marketing  or 
equivalent  related  education  or  experi¬ 
ence  and  be  highly  organized  with 
strong  written  and  verbal  communica¬ 
tions  skills  and  analytical  abilities. 
Experience  might  also  include  knowl- 
ed^  of  the  newspaper  business  and  an 
understanding  of  the  media  strategies 
used  by  national  advertisers. 

Qualified  applicants  should  submit  a 
resume  and  salary  requirements  to: 

Paul  M.  Cohen 

Director  of  Advertising  and  Marketing 
CALKINS  NEWSPAPERS 
8400  Route  1 3 
Levittown,  PA  1 9057 


NW  SUBURBAN  CHICAGO  WEEKLY 
newspaper  chain  seeking  enthusiastic 
display  sales  rep  who  has  an  eye 
toward  advancement.  Strong  com¬ 
petitive  market.  Must  be  highly 
organized  and  hungry.  Resumes  to: 
Journal  &  Topics  Newspapers,  622 
Graceland  Ave.,  Des  Plaines,  IL  6001 6. 


RETAIL  ADVERTISING  MANAGER 

Due  to  retirement,  a  position  will  soon 
be  available  for  a  Retail  Advertising 
Manager  at  this  medium  sized  family 
owned  seven  day  morning  newspaper 
in  central  Connecticut,  mis  position 
entails  supervision  of  retail  sales  staff  of 
30  professionals,  planning  sales 
strategies,  conducting  presentations  to 
local  and  corporate  accounts  as  well  as 
a  variety  of  miscellaneous 
responsibilities. 

Salary  based  on  experience.  Complete 
company  benefits  of  401  K,  major 
medical,  bonuses  and  much  more. 

Please  send  your  resume  to: 

Michael  F.  Killian 

Vice  President  &  Director  of  Advertising 
RECORD-JOURNAL 
PO  Box  915 
1 1  Crown  Street 
Meriden,  CT  06450 

(No  phone  calls,  please) 

RETAIL  MANAGER  for  western 
100,000+  daily.  Send  resume  including 
salary  history  in  confidence  to  Box 
06781 ,  Editor  &  Publisher. 

_ ACADEMIC _ 

OVERSEAS  FELLOWSHIPS 
Knight  International  Press  Fellowship 
seeks  qualified  applicants  with  academ¬ 
ic/training  background.  Next  deadline: 
March  15.  Information:  Center  for  For¬ 
eign  Journalists,  11690-A  Sunrise 
Valley  Drive,  Reston,  VA  22091 .  Fax: 
(703)  620-6790 


Greed  lessens  what  is  gathered. 

Arabian  proverb 


POSITION  ANNOUNCEMENTS 
SCHOOL  OF  COMMUNICATION 
UNIVERSITY  OF  NORTH  DAKOTA 
Faculty  position  in  broadcasting  and 
advertising 

Position  One:  A  tenure-track  appoint¬ 
ment  in  Broadcasting  at  the  assistant  or 
associate  professor  rank.  Preference 
will  be  given  to  applicants  who  can 
teach  in  the  areas  of  electronic  journal¬ 
ism,  electronic  broadcast  writing,  and 
audio  and  video  production. 

Requirements:  Applicants  should  have 
demonstrable  teaching  strengths  in 
broadcast  journalism  with  supplemen¬ 
tary  skills  in  other  broadcast  areas. 
Applicants  should  be  able  to  contribute 
effectively  to  curriculum  development, 
research,  service  and  advisement.  Pre¬ 
ference  given  to  applicants  who  can 
teach  electronic  journalism,  broadcast 
writing  and  other  areas  of  broadcast.  A 
Ph.D.  in  the  field  of  communication  is 
strongly  preferred  with  additional  con¬ 
sideration  given  to  those  who  have  pro¬ 
fessional  experience.  To  qualify  for 
appointment  at  advanced  rank,  appli¬ 
cants  should  hove  a  significant  record 
of  teaching  and  research  in  addition  to 
professional  experience. 

Position  Two:  A  tenure-track  appoint¬ 
ment  in  Advertising  at  the  assistant  or 
associate  professor  rank. 

Requirements:  Applicants  should  have 
demonstrable  teaching  strengths  in 
advertising  and  be  able  to  contribute 
effectively  to  curriculum  development, 
research,  service  and  advisement.  Pre¬ 
ference  may  be  given  to  applicants  who 
can  also  teach  graphic  design  or  public 
relations.  A  Ph.D.  in  the  field  of  advertis¬ 
ing/communication  is  strongly  pre¬ 
ferred  with  additional  consideration 
given  to  those  who  have  professional 
experience.  To  qualify  for  appointment 
at  advanced  rank,  applicants  should 
have  a  significant  record  of  teaching 
and  research  in  addition  to  some  pro¬ 
fessional  experience. 

School:  The  School  of  Communication 
has  over  400  majors  offering  under¬ 
graduate  majors  in  advertising,  public 
relations,  journalism,  radio-TV  broad¬ 
casting,  and  speech,  and  a  graduate 
masters  degree  in  communication.  The 
school  also  includes  two  National  Pub¬ 
lic  Radio  affiliated  radio  stations  and 
an  award  winning  television  production 
center. 

The  University  of  North  Dakota  is  a 
comprehensive  university  located  in 
Grand  Forks,  North  Dakota.  The  uni¬ 
versity  has  12,000  students,  making  it 
the  largest  university  in  North  Dakota, 
South  Dakota,  and  Montana.  Grand 
Forks  is  a  metropolitan  area  of  70,000 
persons  located  in  the  heart  of  the  Red 
River  Valley  on  the  eastern  edge  of  the 
state. 

Starting:  August  1 6, 1 994. 

Salary:  Competitive;  based  on  experi¬ 
ence  and  credentials. 

Deadline:  Screening  will  begin  March 
1 ,  1 994,  and  continue  until  the  position 
is  filled. 

To  Apply:  Send  letter  of  application,  cur¬ 
riculum  vitae,  and  three  letters  of  recom¬ 
mendation  to:  Recruitment  Committee, 
School  of  Communicotion,  University 
Of  North  Dakota,  Box  7169,  Grand 
Forks,  ND  58202. 

Telephone:  (701)  777-2159. 


THE  UNIVERSITY  OF  FLORIDA  Depart¬ 
ment  of  Journalism  invites  applications 
for  a  12-month,  non-tenure  track  asso¬ 
ciate  in  journalism  position.  Master's 
degree,  electronic  newspaper  produc¬ 
tion  and  professional  newspaper  edit¬ 
ing  experience  prefered.  The  individual 
will  teach  courses  in  the  area  of 
electronic  newspapers/new  communi¬ 
cation  technology  and  will  be  responsi¬ 
ble  for  launching  the  college's 
electronic  newspaper.  Three-year  con¬ 
tract  begins  July  1 ,  1 994.  Competitive 
salary  and  benefits.  Send  vita  to:  Dr. 
Jon  Roosenraad,  Chair,  Department  Of 
Journalism,  2089  Weimer  Hall,  Univer¬ 
sity  Of  Florida,  3261 1 .  Deadline  is 
March  31,  1994.  The  University  Of 
Florida  is  An  Equal  Opportunity/ 
Affirmative  Action  Employer.  Women 
and  minorities  are  especially 
encouraged  to  apply.  The  selection 
process  will  be  conducted  under  the 
provisions  of  Florida's  "Government  in 
the  Sunshine"  and  Public  Records  laws. 

Nicholls  State  University  invites  applica¬ 
tions  for  o  tenure-track  position  in  pub¬ 
lic  relations  starting  in  the  fall  of  1994. 
Minimum  qualifications  include  experi¬ 
ence  in  public  relations.  Rank  and 
salary  are  open.  Review  of  applications 
will  begin  on  March  14,  1994,  and 
applications  will  be  taken  until  the  posi¬ 
tion  is  filled.  Applicants  should  submit  a 
current  vita  and  the  names  of  three 
references  to  Dr.  E.  Joseph  Broussard, 
Head,  Department  of  Mass  Communi¬ 
cation,  Nicholls  State  University,  PO 
Box  2031,  Thibodaux,  LA  70310. 
Nicholls  State  is  located  60  miles 
southwest  of  New  Orleans.  Nicholls  is 
an  affirmative  action/equal  opportunity 
employer.  Nicholls  State  encourages 
applications  from  women  and 
minorities. 

ART/GRAPHICS 

ART  DIREaOR 

National  Real  Estate  Publisher  has 
immediate  need  for  creative,  experi¬ 
enced  Art  Director.  Circulation  4.5 
million  per  month.  Must  be  able  to  work 
as  free  lancer  on  contract.  Send 
resume,  rates  and  portfolio  or  work 
samples  to:  COLOR  OPTIONS-TKS, 

1 600  Capital  Circle,  SW  Tallahassee, 
FL  32310. 

FEATURE  PAGE 
LAYOUT  ARTIST 

Good  knowledge  in  nev/spaper  and 
Macintosh  layout 

Some  supervisory  experience 
helpful 

Southeastern  USA  location 

Send  resume,  samples  of  work,  and 
salary  history  or  requirements  to: 

Box  06797,  Editor  &  Publisher. 

GRAPHIC  ARTIST/DESIGNER 
The  Los  Angeles  Daily  News  (circulation 
212,000)  has  an  immediate  opening 
for  a  graphic  artist/designer  with  min¬ 
imum  2-3  years  daily  newspaper  expe¬ 
rience.  Must  be  proficient  on  Mac  with 
Quark  XPress,  Illustrator,  Freehand, 
and  Photoshop.  Please  send  resume, 
samples  and  salary  history  to: 

Lee  Waigand/Art  Director 

LOS  ANGELES  DAILY  NEWS 
PO  Box  4200 

Woodland  Hills,  CA  91 365 


Best  to  live  lightly,  unthinkingly. 

Sophocles 
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HELP  WANTED 


_ ART/GRAPHtCS _ 

NEWSROOM  GRAPHIC  ARTIST 

The  Orlando  Sentinel  is  in  search  of  a 
dedicated,  talented  graphic  artist  to  join 
1 2  great  newsroom  artists. 

If  you  hove  a  minimum  3  years  of  daily 
newspaper  experience  in  news  art, 
hove  gcxxf  news  judgment,  and  expert 
knowledge  of  Illustrator,  Quark,  and 
Pholoshop-this  job  is  for  you! 

Please  send  your  resume  and  portfolio 
of  breaking  news  art,  graphics  and 
illustration  to  Jim  Clark,  The  Orlando 
Sentinel,  633  North  Orange  Ave., 
Orlando,  FL  32801.  MP  12. 

CARICATURIST/mUSTRATOR" 

CARICATURIST/ILLUSTRATOR 

Spanish  newspaper  needs  a  creative 
caricaturist/illustrator  able  to  move  to 
Puerto  Rico.  Knowledge  of  Spanish  lan¬ 
guage  will  be  a  must. 

Excellent  salary  and  fringe  benefits. 

Please  send  resume  and  examples  of 
art  work  to: 

Mrs.  Olga  Reyes 
PO  Box  S-297 

San  Juan,  Puerto  Rico  00902 
Tel.  (809)  793-8199 

An  Equal  Opportunity  Employer 

CIRCULATION 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 

National  publisher  in  horseracing 
industry  seeks  manage  to  motivate  and 
direct  staff  of  10  in  Gardena,  CA.  Will 
coordinate  and  back  up  print  site 
personnel  and  provide  trainirig/support 
to  racetracks  and  wholesalers. 

Must  have  5  years  circulation  experi¬ 
ence,  preferably  in  single  copy  sales. 
Strong  supervisory  skills  and  PC  profi¬ 
cient  a  must.  Familiarity  with  horserac¬ 
ing  iraustry  preferred. 

Competitive  salary  and  benefits.  Send 
resume  plus  salary  requirements  to: 

Carol  Skotnicki 
DAILY  RACING  FORM 
10  Lake  Drive 
Hightslovm,  NJ  08520 
_ F^(609)  448-7416 _ 

CIRCULATION  AUDITOR 
Excellent  opportunity  for  someone  with 
publishing  experience  to  become  an 
auditor  on  a  contract  basis.  Extensive 
knowledge  of  all  aspects  of  paid  and 
free  circulation.  Knowledge  of  postal 
regulations  helpful.  Travel  required  with 
expenses  paid.  Send  resume  to  Box 
06798,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

Progressive  1 8,000  daily  in  Zone  2  has 
an  imnmediate  opening  for  an  individ¬ 
ual  to  direct  its  circulation  growth  into 
the  21  St  Century.  Great  opportunity  for 
the  right  individual. 


_ ORCULATION _ 

CIRCULATION  MANAGER  for  6  day, 
20,000  with  TMC  product  in  Zone  2. 
Supervisorv  and  management  experi¬ 
ence  preferred.  Benefits  include 
medical,  dental,  401  (k),  vision,  stock 
purchase  pbn,  ICR's,  etc. 

Send  resume  and  salary  history  to: 

Richard  J.  Anthony 
President/Publisher 
THE  DAILY  STAR 
PO  Box  250 
Oneonta,  NY  1 3820 


CIRCULATION  MANAGER 

We're  seeking  a  seasoned,  professional 
manager  with  a  proven  management 
track  record.  Database  marketing  and 
innovative  product  package  with  distri¬ 
bution  a  real  plus.  This  position 
responsible  for  all  circulation,  mailroom 
and  distribution  functions.  We're  a 
25,000  Sunday  independently-owned, 
AM,  newspaper.  Located  in  a  university 
city  dotted  with  lakes  and  within  easy 
drive  to  Chicago  and  Milwaukee.  We 
offer  a  competitive  salary  and  benefit 
package  to  the  person  that  fits  our 
needs.  If  you  want  to  join  a  creative 
management  team  that  makes  things 
happen,  send  complete  resume  with 
salary  history  to: 

OSHKOSH  NORTHWESTERN 
Human  Resource  Manager 
PO  Box  2926 
Oshkosh,  Wl  54904-2926 

EQUAL  OPPORTUNITY  EMPLOYER 


_ CIRCULATION _ 

MID- SOUTH,  ABC  Audited  small  daily 
and  paid  weekly  needs  innovative 
experienced  manager/marketer.  Must 
be  familiar  with  alternative  delivery 
options.  Great  potential.  Send  resume 
to  Box  06767,  Editor  &  Publisher. 

DATA  PROCESSING 

DATA  PROCESSING  MANAGER 

Mid-size  southern  California  newspa¬ 
per  is  seeking  an  experienced  MIS 
manager  to  supervise  Data  Processing 
operations.  Knowledge  of  IBM  Mid 
range  and  PC's  required.  Macintosh 
and  networking  experience  helpful  in 
addition  to  programming  experience 
with  COBOL  and  RPG.  Excellent  salary 
and  benefits.  For  consideration  send 
resume  to  Box  06796,  Editor  &  Pub¬ 
lisher. 

EDITORIAL 

ART  DIREQOR 

Immediate  opening  for  a  dynamic 
graphics  professional  to  direct  small 
staff  of  tainted  artists.  Must  be  unrelent- 
less  in  quest  for  solid  color  info¬ 
graphics.  We  are  beyond  the  pretty 
picture  stage  and  are  looking  for  a 
person  who  direct  and  produce  high 
impact  graphics  that  are  second  to 
none.  Newspaper  experience  a  must. 
M/F/H/V. 

ARTIST  -  Senior  Level 
Immediate  opening  for  senior  level 
graphic  artist.  Candidates  must  have 
newspaper  experience  and 
demonstrated  ability  with  Freehand  and 
other  Mac  programs.  M/F/H/V. 


ASSISTANT  TO 
CIRCUIATION  DlREaOR 

The  nation's  largest  free  delivery  news¬ 
paper  chain  is  seeking  an  individual 
with  a  newspaper  circulation  back¬ 
ground.  Must  have  proven  organiza¬ 
tional  and  motivation  skills,  a  good  com¬ 
municator,  immediate  problem-solving 
ability.  Alternate  Delivery  experience 
helpful.  This  person  must  be  detail 
oriented.  Must  comprehend  the 
importance  of  delivery  management. 
Experience  is  necessary.  Send  resume 
with  references  and  salary  requirements 
to  Box  06771,  Editor  &  Publisher. 
(Zone  5). 


College  is  a  must,  as  well  as  5  or  more 
years  circulation  experience,  preferably 
on  a  small  daily.  Must  be  a  strong 
promoter  as  well  as  a  good,  strong 
leader. 

We  ofFer  an  above  average  salary  plus 
benefits  far  our  size  newspaper,  but 
you'll  have  to  earn  it  since  there  are 
countless  opportunities  and  challenges 
in  our  market. 

Our  entire  management  learn  is  joining 
together  to  welcome  a  new  circulation 
specialist  to  our  organization.  Could 
you  be  the  lucky  one? 

If  you'd  like  for  us  to  consider  you, 
please  write  to  Box  06775,  Editor  & 
Publisher. 

CIRCULATION  MANAGER  FOR  news- 
paper  group  in  Zone  1  sought.  This 
position  requires  an  innovative,  experi¬ 
enced,  and  highly  organized  person.  8 
mastheads;  100,000  circ.  Must  knaw 
DMM  inside  and  aut.  Experience  with 
2nd  class/controlled  and  3rd  class 
pubs  a  must.  Development  and  enhan¬ 
cement  of  fulfillment  and  promotional 
programs  required.  Send  resume  and 
salary  requirements  to  Box  06778, 
Editor  &  Publisher. 

ENTRY  LEVEL  customer  service  position 
for  the  circulation  department  of  a  lead¬ 
ing  NYC  weekly  magazine.  Duties 
indude  data  entry,  clerical  functions,  as 
well  as  customer  service.  Office  skills 
and  ability  to  effectively  communicate  a 
must.  Send  salary  requirements  and 
resume  to  Box  6581,  Editor  &  Pub¬ 
lisher. 


FAX  YOUR  AD  TO  (21 2)  929- 1 259 


CIRCUUTION  ZONE  MANAGER 
Minimum  3  years  Newspaper  Circula¬ 
tion  Experience.  Qualified  candidate 
must  be  a  proven  salesperson,  service 
driven,  detail  oriented  and  a  true 
motivator.  Salary  $30K  range,  plus 
company  car  and  attractive  benefit 
pacxage.  Send  resume  to  Record- 
Journal,  Attn:  Vice  President  Circulation 
Director,  PO  Box  915,  Meriden,  CT 
06450. _ 

HOME  DELIVERY  MANAGER 


The  Daily  Southtown  in  Chicago,  a 
division  of  Pulitzer  Community  News- 


department. 

The  ideal  candidate  must  be  goal- 
oriented,  a  team  leader,  and  have  a 

Strang  background  in  home  delivery 

with  an  aggressive  sales  focus.  Collier- 
Jackson  knowledge  and  a  college 
degree  preferred. 

We  offer  a  competitive  sabry,  excellent 
benefits,  401 K,  plus  an  incentive  pro¬ 

gram.  Please  send  resume  with  salary 
requirements  to  Richard  Masterson, 

Vice  President/Circulation,  Daily 

Southtown,  7001  W.  60th  Street,  Chi- 

coQo.  IL  60638.  EOE. _ 

MAILROOM  MANAGER  for  31,000 
South  Carolina  McCbtchy  newspaper. 
Experience  with  Harris  inserting  equip¬ 
ment  a  plus.  Good  salary  and  benefit 
package.  Please  send  resume  with 
salary  requirements  and  references  to 
Patricia  Simons,  The  Herald,  PO  Box 
11 707,  Rock  Hill,  SC  29731. 


Send  resume,  clips  and  salary  history 
and  designate  which  position  to:  Army 
Times  Publishing  Company,  Attn: 
Human  Resources,  6883  Commercial 
Drive,  SpringfieW,  VA  221 59. 

ASSISTANT  CITY  EDITOR  for  an 
aggressive  60,000  AM  daily  in  the 
New  York  metropolitan  area.  Must  be 
able  to  motivate  young  reporters  and 
help  them  with  story  ideas  and  organi¬ 
zation.  Enterprise,  initiative,  and 
aggressiveness  are  essential.  Reporting 
and  editing  experience  preferred.  Clips 
and  references  to  Box  06794,  Editor  & 
Publisher. 

ASSISTANT  METRO  EDITOR 

The  Fresno  Bee,  a  McCbtchy  Newspa¬ 
per  in  the  affordable  Central  CA  Valley 
(circ.  155,000  daily  and  185,000 
Sun),  has  an  immediate  opening  for  an 
assistant  metro  editor  to  coach 
reporters,  assemble  material  for  stories, 
edit  copy,  and  coordinate  with  graphics 
departments.  Looking  for  3-5  years 
daily  journalism  experience;  callege 
degree  preferred.  Campetitive  salary 
plus  excellent  benefit  package.  Send 
resume  and  caver  letter  to:  THE 
FRESNO  BEE,  H.R.  Department,  1626 
"E"  Street,  Fresno,  CA  93786.  An 
Equal  Opportunity  Employer. 


AWARD-WINNING  16,000  Virgin 
Islands  daily  seeks  experienced 
journalists  with  V.l.  or  Caribbean  ties. 
Send  resume  and  work  samples  to 
Penny  Feuerzeig,  Executive  Editor,  V.l. 
Daily  News,  PO  Box  7760,  St.  Thomas, 
VI  00801. 


DOOR-TO-DOOR 

Subscription  Soles 
Contractor 

WANTED 
North  Central  New 
Jersey 

Contact  Russ  Abrams 
Home  Delivery  Manager 

THE  STAR-LEDGER 
PO  Box  148 
Newark,  NJ  07101 
Phone  (201)  877-4073 
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HEIP  WANTED 


BUSINESS  EDITOR 

We're  a  100,000  plus  Daily  and  Sun¬ 
day  in  a  medium  size  city  in  the  north¬ 
east.  We  need  a  seasoned  editor  to  run 
our  business  coverage  in  a  fiercely  com¬ 
petitive  market.  The  job  requires  a  writ¬ 
ing  editor  who  will  lead  a  staff  of  three 
and  monitor  the  copy  desk  production 
of  daily  and  Sunday  sections.  Candi¬ 
dates  must  hove  experience  in  business 
journalism,  experience  in  supervising 
staff  and  a  solid  reporting  bockgrouna 
Send  resume,  clips  to  Box  06772, 
Editor  &  Publisher. 


BUSINESS  EDITOR 

Rapidly  growing  weekly  business 
newspaper  in  the  tar  northwest  (ZONE 
9)  needs  an  editor  with  past  man¬ 
agerial  experience  as  well  as  a  clear 
sense  of  how  a  business  newspaper 
works  and  where  it  can  go.  Will 
supervise  staff  of  three  seasoned 
reporters  to  produce  hard  news,  weekly 
industry  focuses,  profiles  and  various 
local  economic  data.  This  person  needs 
to  have  a  solid  background  in  journal¬ 
ism,  understanding  of  the  ins  and  outs 
of  business  (including  knowledge  of 
financial  statements  and  SEC  filings) 
and  can  be  a  self-starter  in  developing 
the  long  term  editorial  direction  of  the 
paper.  Strong  sense  of  appropriate 
stary  selection  and  assignments  is 
needed  as  well  as  experience  in  design, 
editing  and  headline  writing.  Knowl¬ 
edge  of  business-law  interface  a  plus. 
Please  send  resume  to  Box  06774, 
Editor  &  Publisher. 


EDITORIAL 


COPY  EDITOR  -  for  19,000  circulation 
daily  in  mid-Atlantic  region  with  chain. 
Some  experience  required.  Health,  401 
K,  fringes.  Clippings  and  references 
with  letter.  Write  to  Box  06777,  Editor 
&  Publisher. 


The  (Butte)  Montana  Standard  desires  a 
city  editor  who  wants  to  help  forge  the 
future  at  a  growing  newspaper  and  in 
a  changing  community  nestled  in  the 
Rocky  Mountains.  Required;  A  strong 
track  record  as  a  reporter  who  thinks 
like  a  reader,  and  a  demonstrated 
aptitude  for  supervision.  Send  cover  let¬ 
ter,  resume  with  reference  and  three 
clips  by  Feb.  24  to  Dennis  Morgan, 
Human  Resources  Manager,  25  W. 
Granite,  Butte,  MT  59701 . 


COPY  EDITOR:  The  Tri-City  Herald  is 
looking  for  an  experienced  copy  editor 
who  can  help  lead  a  demanding,  quali¬ 
ty-conscious  newsroom.  This  39,000 
AM  daily  in  Southeastern  Washington's 
Columbia  Basin  won  SPJ's  general 
excellence  award  in  1993  for  North¬ 
west  newspapers  under  50,000.  We 
work  hard  at  aggressive  coverage  and 
bright  presentation.  Condidates  should 
hove  at  least  two  years  reporting  expe¬ 
rience,  plus  at  least  three  years  on  copy 
and/or  city  desk.  Strong  editing, 
headline-writing  and  layout  skills 
required.  Experience  with  Quark 
pagination  a  plus.  Send  resume  and 
clips  to  Rick  Larson,  Assistant  Manag¬ 
ing  Editor,  Tri-City  Herald,  PO  Box 
2608,  Tri-Cities,  WA  99302. 


THE  SCRANTON  TIMES,  an  award¬ 
winning  PM  in  the  heart  of  North¬ 
eastern  Pennsylvania's  fast-growing 
year-round  vacation  land,  is  seeking  a 
city  editor  to  supervise  its  local  news 
report.  Candidates  should  be  experi¬ 
enced  managers  who  can  lead  our  staff 
into  the  21st  Century;  forward  looking 
with  the  ability  to  develop  both  hard 
news  and  enterprise  stories.  Send 
resume,  clips  or  tear  sheets  and  a  brief 
description  of  what  you  consider  an 
ideal  local  report  to  ED  E.  ROGERS, 
Managing  Editor,  The  Times/Tribune, 
Box  3311,  Scranton,  PA  1 8505. 


NOWON 

SALE 

1994 

Editor  &  Publisher 
Market  Guide 

To  order  your  copy  contact 
ESiP’s  Circulation  Department 
at  (212)  675-4380. 


Daily  experience  required  for  60,000 
daily  in  competitive  northern  New 
Jersey.  Strong  headline  writing  and 
production  skills  a  must.  Quark  experi¬ 
ence  a  plus.  Salary  to  mid-30s.  Sam¬ 
ples  immediately  to  Jack  Bowie,  Manag¬ 
ing  Editor,  Daily  Record,  629  Parsip- 
pany  Road,  Parsippany,  NJ  07054- 
0217. 


Maine's  capital  newspaper  seeks  a 
strong  candidate  who  understands  the 
science  of  editing  and  the  art  of  layout. 
We  are  a  1 9K  6-day  AM  daily  in  Cen¬ 
tral  Maine.  Send  work  samples  to  Alan 
Buncher,  Kennebec  Journal,  274 
Western  Ave.,  Augusta,  ME  04330. 

COPY  EDITORS 

Midwestern  metro  seeks  copy  editors 
for  its  morning  editions.  Wire,  layout 
and  slot  experience  is  preferred  for  one 
management-track  position.  Recent 
graduates  will  be  considered  for  others. 
Interest  in  sports  a  plus.  Send  cover  let¬ 
ter,  resume  and  clips  to  Box  06784, 
Editor  &  Publisher. 


The  Mail  Tribune,  a  30,000  daily  in 
southern  Oregon,  is  in  a  new  building, 
with  new,  state-of-the  art  equipment 
and  now  needs  a  new  hand  on  the  rim 
and  the  design  desk.  If  you're  a 
wordsmith  with  strong  layout  skills  (and, 
preferably,  Macintosh  experience)  con¬ 
sider  joining  our  team.  Send  page 
design  and  headline  samples  to:  Gina 
Meyer,  Human  Resources  Director,  Moil 
Tribune,  PO  Box  1 108,  Medford,  OR 
97501 .  Deadline  March  7. 


DESIGN  EDITOR 

Perhaps  you're  No.  2  at  a  large  paper 
and  long  to  head  a  department.  Here's 
an  excellent  opportunity  for  a  hands-on 
visual  manager  with  top  design,  info- 
graphic  and  communications  skills  at  a 
T00,000-i-  daily  in  a  highly  competitive 
Zone  2  market.  We  seek  a  results- 
oriented  creative  thinker  to  join  us  as 
we  head  in  new  directions.  Send 
resume,  samples  in  confidence  to  Box 
06776,  Editor  &  Publisher. 


DESIGN/COPY  EDITOR 

The  Beaver  County  Times,  a  46,000 
daily,  55,000  Sunday  paper  in 
southwestern  Pennsylvania,  is  seeking 
an  addition  to  its  award-winning  copy 
desk.  Applicants  should  have  first-class 
skills  in  page  design,  story  editing  and 
headline  writing.  Experience  in  pagina¬ 
tion,  especially  with  the  Quark  system, 
preferred.  Minority  and  female  candi¬ 
dates  encouraged  to  apply.  Send 
resumes  and  page  samples  to  Jack 
Mitchell,  Associate  Editor,  Beaver 
County  Times,  PO  Box  400,  Beaver,  PA 
15009. 


EDITOR  for  chain  of  weeklies  in  NYC 
area.  Professional  operation,  excellent 
working  environment.  Full  newsroom 
responsibility  (story  assignments,  edit¬ 
ing,  staff  development,  community  rela¬ 
tions,  Mac  layout).  Salary,  based  on 
level  of  experience,  33K-45K  plus 
benefits.  We  will  consider  both  local 
and  out-of-area  applicants  who  really 
want  to  live  in  NYC  area.  Respond  to 
Box  06769,  Editor  &  Publisher. 


EDITOR  needed  for  northeast  Iowa 
daily  to  also  oversee  news  operation  of 
joining  county  seat  weekly  combined 
regional  Sunday  product.  Position  is 
stepping  stone  to  general  manager's 
position.  Fax  resumes  to  (319)  283- 
3268. 


^  Media  Grapevine 

NewspaperJobs  large &Smal  Papers  Inexpensive 

To  start  subscrptlon  today  ca9 1  -602-745- 1 997 

$6.96 1  issue  $19.95(4)  $39.95  (l^orwnd  check  to: 

Medto  Oape%toe.  Menepiper  Jobs,  4702  E.  Bros^vm  9uito  1 10>263  Tucson,  AZ  6571 1 

For  Jobs  via  the  phone  1  -900-787-7800st,»pen 


Small,  Family  owned  daily  in  Zone  2  is 
seeking  an  energetic  individual  with 
leader^ip  and  organizational  skills  to 
head  a  staff  of  1 5.  Public  Relation  skills 
a  must.  Experience  preferred.  Send 
resume,  including  work  and  salary  his¬ 
tory,  to  Box  06791 ,  Editor  &  Publisner. 


ENTERTAINMENT  EDITOR:  The  Los 
Angeles  Daily  News  is  seeking  an 
experienced  entertainment  editor  to 
supervise  staff,  generate  daily  entertain¬ 
ment  stories  and  produce  showcase 
weekend  edition  in  Hollywood's 
backyard.  Strong  knowledge  of  film, 
music,  television,  theater  and  the  arts 
and  ability  to  challenge  and  motivate 
with  fresh  approaches  required.  Can¬ 
didates  should  send  cover  letter,  resume 
and  best  tearsheets  to  PO  Box  4200, 
Woodland  Hills,  CA  91365.  No  phone 
calls. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  326-2661 . 


ENTRY-LEVEL  REPORTER-General 
news  reporters  for  20,000  circulation, 
AM,  7-day  daily.  One  and  half  hour 
drive  from  Washington,  DC.  National 
group.  Fully  paid  health  insurance, 
401 K,  paid  vacation  etc.  Send  resume, 
clips,  references  with  letter  to  William 
Doolittle,  Editor,  The  Journal,  PO  Box 
807,  Martinsburg,  WV  25401 . 


MANAGING  EDITOR  for  best  weeklies 
in  New  York  City.  10  papers,  85K 
circulation.  Salary  in  30s.  Send  resume, 
clips  and  letter  telling  why  you  want  to 
make  it  in  big  city  community  journal¬ 
ism,  to:  Publisher  Ed  Weintrob,  Brook¬ 
lyn  Paper  Publications,  26  Court  Street, 
Brooklyn,  NY  11242. 
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Calling  all  senior  editors!  If  you've  got 
flair  and  imagination,  the  revitalized 
NEW  YORK  foST  is  looking  for  you. 
The  ideal  candidate  must  have  strong 
page  design  and  layout  skills;  editing 
skills;  photo  and  story  placement  skills; 
ability  to  meet  tight  deadlines.  Tabloid 
experience  a  big  plus.  We're  looking 
for  people  who  work  quickly  and  effi¬ 
ciently;  can  write  snappy  headlines  and 
captions;  and  can  juggle  a  million 
things  at  once.  Send  resume,  work  sam¬ 
ples  to:  Anne  Aquilina,  Administrative 
Editor,  New  York  Post,  210  South 
Street,  New  York,  NY  10002.  Salary 
and  benefits  highly  competitive.  The 
New  York  Post  is  an  equal  opportunity 
employer. 


ANCHORS.EWTORS»REPORTERS 

-StaMbnlHeiiifS- 

America’s  fastest 
growing  wire  service 
and  radio  network  needs 
^gressive  journalists 
wno  can  find  better  lead 
stories  than  the  BOBBITT 
trial  and  have  a  minimum 
of  five  years  of  major 
market,  netwoi1<  or  wire 
experience. 

If  you  want  to  join  us, 
send  a  resume  and 
cover  letter  (tapes  from 
air  candidates  only)  to: 

STANDARDNEWS 
Annette  Jones, 
Managing  Editor 
1301  Pennsylvania  Awe. 

N.W.,  Surte  402, 
Washington,  D.C.  20004 
orFAXtol«)08009450. 
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HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

INVESTIGATIVE  REPORTER 

We're  looking  for  a  no-tiolds  barred 
investigative  reporter  to  help  our  Zone 
4  PM  Took  for  those  big  news  stories 
that  hove  been  swept  under  the  rug  or 
hidden  in  dark  corners.  We'll  supp^  a 
great  working  environment,  excellent 
salary  and  our  full  support  to  the  right 
person.  Send  resume,  clips  or  tear 
sheets  and  recommendations  to 
INVESTIGATOR,  Box  06792,  Editor  & 
Publisher. 


MID-SIZE  DAILY  SEEKS  "homes" 
reporter.  Duties  include  writing  for 
weekly  food  section,  weekly  home 
decorating  section  and  some  GA  report¬ 
ing.  Send  resume,  clips  and  references 
to  Jim  Willis,  Managing  Editor,  Birm¬ 
ingham  Post-Herald,  PO  Box  2553, 
Birmingham,  AL  35202. 

NEWS  WRITER  NEEDED.  Experienced 
or  entry  level  graduate.  Allan  Evans, 
Russell  (Kan)  Daily  News  (913)  483- 
2118. 


EDITORIAL 


REPORTER  -  The  Leader  is  looking  for  a 

top-notch  reporter  to  join  our  stem.  We 
need  a  reporter  vdio  can  dig  for  the  big 
stories  and  write  about  them  with 
clarity.  We  would  like  a  reporter  with 
experierKe  but  will  consider  a  recent  col¬ 
lege  graduate.  The  Leader  is  a  feisty 
16,000  circulation  daily  in  a  com- 
etitive  market.  Please  contact  John 
elleher.  City  Editor,  ASAP  at  PO  Box 
1017,  Corning,  NY  14830-0817, 
(607)  936-4651,  Ext.  17,  or  fax 
resume  and  clips  to  (607)  936-9939. 


REPORTER  to  cover  education,  health  at 
22,000  AM  in  scenic  Intermountain 
West.  Send  resume,  clips,  references  to 
ebrk  Walworth,  Managing  Editor,  PO 
Box  548,  Twin  Falls,  ID  83303. 


_ EDITORIAL _ 

SENIOR  REPORTER 

BAY  AREA  newspaper  group  seeks 
seasoned  pro  with  demonstrated  ability 
to  do  sophisticated  special  projects  and 
quick  turnarounds  on  major  breaking 
stories.  The  ideal  candidate  will  hove 
worked  at  least  seven  years  In  a  com¬ 
petitive  environment.  Apply  to  Tim 
Graham,  Deputy  Managing  Editor,  The 
Oakland  Tribune,  66  Jack  London 
Square,  Oakland,  CA  94607. 


I  would  rather  be  a  failure  at  something 
I  like  than  a  success  at  something  I  hate. 

George  Bums 


MANAGING  EDITOR 

Provo,  Utah  dally  seasoned  news  pro¬ 
fessional.  Applicant  must  have  strong 
leadership,  motivational  and  training 
skills.  Job  requires  experience,  organi¬ 
zational  abilities,  ana  writing,  editing, 
news  judgment,  legal  and  page  design 
proficiency.  Understanding  of  page 
now  and  deadline  management  essen¬ 
tial.  Systems  and  technology  skills 
useful.  Competitive  compensation  and 
benefit  package  in  excellent  work  and 
community  environment.  Send  cover  let¬ 
ter  and  resume  to:  Publisher,  The  Daily 
Herald,  PO  Box  717,  Provo,  UT  84603 
or  fox  (801)  377-2408. 


MEXICO/IATIN-AMERICAN 
AFFAIRS  REPORTER 

A  leading  Zone  9  daily  newspaper  is 
seeking  an  energetic,  creative  journalist 
who  is  knowledgeable  about  Mexico, 
Latin  America  and  immigration  issues. 
Requirements:  at  least  five  years  of 
daily  newspaper  experience,  fluency  in 
Spanish  and  excellent  reporting  and 
writing  skills.  Reporter  must  be  able  ta 
write  stories  on  such  matters  as  culture, 
trade  and  politics,  and  also  about  how 
Southern  California's  proximity  to  Mex¬ 
ico  and  Latin  America  affects  life  on  this 
side  of  the  border.  Send  resume  and 
cover  letter  along  with  a  maximum  of 
ten  clips  to  Box  06800,  Editor  &  Pub¬ 
lisher. 


OVERACHIEVING  SMALL  DAILY  near 
Houston  seeks  beginner  for  reporting 
position.  If  you  want  good  training, 
awards  and  advancement,  send  resume 
and  clips  to:  Clay  Zeigler,  Editor, 
Pasadena  Citizen,  102  S.  Shaver  St., 
Pasadena,  TX  77506. 


OVERSEAS  FEaOWSHIPS 
Knight  International  Press  Fellowship 
seeks  qualified  applicants  with  general 
assignment,  investigative  or  business 
reporting  expertise.  Next  deadline: 
March  15.  Information:  Center  For  For¬ 
eign  Journalists,  1  1 690-A  Sunrise 
Valley  Drive,  Reston,  VA  22091 .  Fax: 
(703)  620-6790. 


PENNSYLVANIA'S  best  18,000  daily 
has  immediate  opening  for  municipal 
beat  reporter.  Grow  with  a  hard-hitting 
newspaper  in  a  competitive  market. 
Send  resume,  clips,  references  to:  Carol 
Talley,  Editor,  at  The  Sentinel,  PO  Box 
130,  Carlisle,  PA  1701 3. 


SPORTS  POSITION 

We're  leaking  for  a  reporter  to  cover 
high  school  sports  on  a  nine-person 
staff.  Must  hove  1  -2  years  daily  experi¬ 
ence  or  have  done  extensive  work  for 
college  daily.  Send  resume  and  clips  to 
Kevin  Procter,  Sports  Editor,  The  Macon 
Telegraph,  PO  Box  4167,  Macon,  GA 
31213. 


EDITOR 


Pittsburgh's  leading  business  newspaper  has  an 
immediate  need  far  an  Editor-In-Chief  to  lead  the 
Pittsburgh  Business  Times  in  a  period  of  further  growth. 

The  ideal  candidate  will  be 
an  accomplished  editor  with  a  track  record 
in  successful  management  and  development 
of  editorial  products. 

Salary  commensurate  with  experience. 

Send  resume  and  salary  history  to: 


Alan  Robertson 
Pittsburgh  Business  Times 
231 3  East  Carson  St.,  Suite  200 
Pittsburgh,  PA  1 5203 


RING?  HIRING?  HIRING?  HIRING'?! 
|OR  JUST  LOOKING?  OR  JUST  LOOK 
NG?  BUYING?  BUYING?  BUYING 
JELLING?  SELLING?  SELLING?  SE 
RING?  HIRING?  HIRING?  HIRING? 
NG?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLINl 
RING?  HIRING?  HIRING?  HIRING?! 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad  cali  21 2 *675*4380,  or  mail  it 
to:  E&P  Classified  Department,  11  West  19th  St., 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  ORDERS! 

Classified 
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HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

STAFF  EDITOR  -  Futures  World  News, 
an  international  financial  and  agricul¬ 
tural  newswire  service,  seeks  to  fill  posi¬ 
tion  of  staff  editor. 

Experience  preferred,  though  not 
required.  Applicants  should  possess 
good  grommotical  skills,  ability  to  meet 
deadlines  and  good  organizational 
skills. 

Benefits  include  401  |k)  retirement  plan, 
paid  vacation,  health  and  life  insur¬ 
ance. 

Send  cover  letter,  resume,  clippings  and 
salary  history  to: 

FUTURES  WORLD  NEWS 
219  Parkade,  PO  Box  6 
Cedar  Falls,  lA  5061 3 
Attention;  Jim  Wyckoff 

THE  ASBURY  PARK  PRESS,  New 
Jersey's  second-largest  newspaper 
(162,000  daily,  238,000  Sunday),  is 
looking  for  an  assistant  state  editor  to 
help  bring  out  the  best  in  our  staff  of 
statehouse  and  specialty  writers.  We 
need  an  aggressive  self-starter  with  edit¬ 
ing,  administrative  and  supervisory 
sknis/experience,  dynamite  news  judg¬ 
ment  and  a  sense  of  humor.  Our 
award-winning  coverage  is  based  on 
enterprise  and  the  ability  to  break 
away  from  the  pack.  Applicants  should 
contact  Jody  Calendar,  AME/State, 
Asbury  Park  Press,  3601  Hwy  66,  Nep- 
tune,NJ  07754-1 551. _ 

THE  FORWARD,  a  weekly  Jewish 
newspaper  with  national  readership, 
seeks  experienced  reporters  for 
Washington,DC  and  New  York  bureaus. 
Reply  to  LML,  c/o  Forward,  45  East  33rd 
Street,  New  York,  NY  1  (X)l  6,  or  fox  (21 2) 
447-6406. 


THE  ATLANTA  JOURNAL  and  Constitu¬ 
tion  is  accepting  applications  for  a 
science  and  rnedicine  editor. 

Applicants  must  hove  scierKe,  medicine 
and/or  health  writing  experience  at  a 
daily  newspaper. 

Editing  experience  is  preferred,  but  we 
will  accept  applications  from  veteran 
reporters  ana  writers  in  the  field  who 
ore  looking  to  move  into  management 
positions. 

Applicants  will  need  to  demonstrate: 
strong  organization,  ability  to  delegate, 
interpersonal  skills  in  dealing  with  multi¬ 
ple  departments  within  the  newspaper, 
conceptual  skills  in  graphic  and  photo 
presentation,  a  sense  of  teamwork. 

Please  send  resume,  cover  letter,  and 
clips  to  Mike  King,  Metro  Editor,  The 
Atlanta  Journal  and  Constitution,  72 
Marietta  Street,  Atlanta,  GA  30303. 


THE  DAILY  JOURNAL,Venezuela's 
English-language  interna¬ 
tional  newspaper  requires  the  services 
of  a  LAYOUT  EDITOR  and  a  SPORTS 
EDITOR.  Candidates  must  hove  at  least 
three  years  of  experience  in  copy  edit¬ 
ing  and  layout,  must  be  available  in  the 
near  future  and  those  selected  are 
required  to  sign  a  minimum  two-year 
contract.  Knowledge  of  Spanish  is  not 
essential  but  is  a  plus.  Our  Sports  Editor 
must  deal  with  non-traditionallv  Amer¬ 
ican  sports  such  as  soccer  and  cricket. 
The  salary  package  includes  annual  trip 
to  one  of  three  major  U.S.  cities  and 
attractive  extras.  Please  call  Editor  Tony 
Bianchi  at  01 1/582/562.5646  or  send 
your  resume  to  Tony  Bianchi  M-7,  The 
Daily  Journal,  PO  Box  020010,  Miami, 
FL  33102. 


_ EDITORIAL _ 

THE  SPRINGFIELD  UNION-NEWS  and 
Sunday  Republican  seeks  a  photo 
editor  to  oversee  a  1 3-person  staff. 
Emphasizing  strong  management  and 
motivation  skills,  combined  with  knowl¬ 
edge  of  electronic  darkroom,  graphics 
and  layout.  Send  resumes  by  March  1 4 
to  Larry  McDermott,  Executive  Editor, 
Union-News,  1860  Main  St.,  Spr¬ 
ingfield,  MA  01101. 


THE  TRIBUNE-DEMOCRAT,  a  50,000 
circulation  daily  In  western  PA.,  has 
immediate  openings  for  a  reporter  and 
a  copy  editor.  Prefer  2  years  experi¬ 
ence.  Will  consider  recent  graduates. 
Send  clips,  resume,  references  and 
salary  requirement  to:  Personnel 
Department,  The  Tribune-Democrat, 
425  Locust  St.,  Johnstown,  PA  15907. 


THE  DAYTON  DAILY  NEWS  is  seeking 
pagedesigners/copy  editors  with 
experience  in  news,  sports  or  features. 
Macintosh  experience  is  a  plus.  We  want 
creative  people  with  traditional  skills  vdio 
also  are  comfortable  with  chan^  as  we 
proceed  with  aggressive  plans  for 
newsroom  reorganization,  Mac-based 
pagination  and  new  media  ventures. 
Mail  resume,  work  samples  and  a  cover 
letter  to: 

Ken  Canfield 
DAYTON  DAILY  NEWS 
45  South  Ludlow  Street 
Dayton,  OH  45402 

THE  ORANGE  COUNTY  REGISTER  has 
an  immediate  opening  for  an  aggressive 
reporter  fluent  in  Vietnamese  to  cover 
the  largest  Vietnamese  community  in 
the  country  as  part  of  our  four-city  beat 
with  300,000  residents.  Two  or  more 
years  of  daily  newspaper  experience 
required.  Send  cover  letter,  resume  and 
5-10  clips  to  Catherine  Boesche,  The 
Orange  County  Register,  625  N,  grand 
Ave.,  Santa  Ana,  CA  92701 . 


WANT  THE  TOUGHEST  beat  at  a  go^ 
newspaper,  a  beat  where  you  can  write 
about  power,  tragedy  and  mystery? 

How  about  covering  God? 

The  News  &  Observer,  one  of  Amer¬ 
ica's  fastest  growing  newspapers, 
needs  a  religion  reporter  interested  in 
more  than  the  clergy  and  Institutions. 

This  is  a  new  beat  with  a  wide  aim: 
ethics,  moral  dilemmas  facing  modern 
society,  values  and  education, 
theological  scholarship  and  anything 
else  that  involves  belieb,  principles  and 
convictions. 

Qualifications:  substantial  experience 
as  a  daily  newspaper  reporter,  outstan¬ 
ding  writing  ability  and  relentless 
curiousity. 

You'll  be  expected  to  produce  a  steady 
flow  of  front-page  dailies  and  special 
Sunday  pieces. 

Don't  worry  -  you  won't  have  to  wait 
until  you  get  to  heaven  to  be  com¬ 
pensated  for  all  that  talent  and  hard 
work. 

Send  cover  letter  explaining  your 
interest  in  the  beat,  clips  and  resume  to: 
Judy  Bolch,  Assistant  Managing  Editor, 
The  News  &  Observer,  215  S. 
McDowell  St.,  Raleigh,  NC  27601 


EDITORS 


DC  Comics  Is  seeking  editors  who  love  comics. 
Whether  you're  currently  in  book  or  magazine 
publishing,  or  our  own  field,  if  you  love  the  four 
color  page  and  the  word  balloon,  this  may  be 
the  opportunity  for  you. 

DC  is  expanding  its  editorial  staff  to  reach 
older  readers,  kids  and  the  y.a.  market. 
Requirements  Include  imagination,  ability  to 
deal  with  freelance  creative  people  and  tight 
deadlines,  and  develop  new  titles. 

Open  positions  include  Editors,  Senior  Editors 
and  other  editorial  management  roles. 
Competitive  salaries  and  comprehensive 
benefits.  Send  resume  with  salary  history  to: 
Warner  Bros.,  Human  Resources  Dept.,  1325 
Avenue  of  the  Americas,  Box  DCE,  New  York, 
NY  10019.  An  Equal  Opportunity  Employer. 

DC  Comics 

A  division  of  Warner  Bros., 
A  TIME-WARNER  ENTERTAINMENT  COMPANY 


_ EDITORIAL _ 

WANTED:  Self-slorting  reporter  who 
con  tell  the  why  and  how  behind  com¬ 
plex  government  and  social  issues,  yet 
keep  stories  simple  enough  for  readers 
to  understand.  Send  resume  to:  Jim 
Willis,  Managing  Editor,  Brimingham 
Post-Herald,  PO  Box  2553,  Birm¬ 
ingham,  AL  35202. 

MARKETING 

ADVERTISING/PROMOTION/ 

MARKETING 

PAID  MARKETING  INTERNSHIPS 
available  immediately  at  Editor  &  Pub¬ 
lisher  Co.  Zone  2  applicants  only.  Send 
letters,  resumes  to  Box  6089,  Editor  & 
Publisher.  No  phone  calls,  please. 

PRESSROOM 

URBANITE  PRESS 
OPERATOR  &  SUPERVISOR 

Growing  So.  NH  newspaper  needs 
experienced  web  press  operator  and 
supervisor  for  its  new  press.  Offset  strip¬ 
ping,  platemaking  included.  Hours  8am 
to  4pm  Mon-Friday  plus  alternating 
Friday  nights  for  Saturday  AM  edition. 
EEO,  goM  benefits.  Send  resume  to: 
P.D.  Foster,  333  Central  Ave.,  Dover, 
NH  03820. 

PRODUCnON/TECH 

Immediate  opening  for  camera/plate/ 
press  A4anager  for  31,0(X)  daily  news¬ 
paper.  1 1  -unit  goss  Urbanite  press  with 
upper  former.  Must  have  supervisory 
Urbanite  experience.  Good  salary  and 
benefit  package.  Please  send  resume  to 
Patricia  Simons,  The  Herald,  PO  Box 
11 707,  Rock  Hill,  SC  29731. 


OVERSEAS  FELLOWSHIPS 
Knight  International  Press  Fellowship 
seeks  qualified  applicants  with  experi¬ 
ence  in  publication  production, 
pressroom  operations  and  com¬ 
puterized  make-up.  Next  deadline: 
March  15.  Information:  Center  For  For¬ 
eign  Journalists,  1  1690-A  Sunrise 
Valley  Drive,  Reston,  VA  22091 .  Fax: 
(703)  620-6790. 


EOT 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


POSITIONS  WANTED 


LINE  ADS 

1  week-S7.85  per  line 

2  weeks-$6.95  per  line,  per  Issue. 

3  weeks-$6.06  per  line,  per  Issue. 

4  weeks-$5.20  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4.10  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-S2.85  per  line,  per  issue. 

4  weeks-  $2.65  per  line,  per  issue. 


Add  $8.00  per  insertion  for  box  service.  Add  $4.50  per  insertion  for  box  service. 
Count  os  an  additional  line  In  copy.  Count  as  on  oddtfional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  Insertion:  1  time,  $95;  2  to  5  times,  $90 
6  to  13  times,  $86;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company_ 


Classification 


Authorized  Signature_ 


No.  of  Insertions:  Amount  Enclosed:  $ 

EditorS’Publisher 

1 1  West  19th  street,  NY,  NY  1001 1.  (212)  675-4380,  FAX  (212)  929-1259. 


ADMINISTRATIVE 


EXPERIENCED  Ativertising  Director  with 
proven  track  record  seeks  position  with 
organization  in  need  of  creative,  strong 
leadership.  Respond  to  Box  06790, 
Editor  &  Publisher. 


SALES  MANAGER  with  ability  to 
increase  revenue  in  lough  markets  seek¬ 
ing  o  challenge  in  a  mid-sized  or  small 
newspaper  or  magazine.  Top  notch 
salesman.  Will  relocate.  Robert  (416) 
493-7864. 


CIRCULATION 


CIRCULATION  MANAGER  seeks  job. 
25  years  experience,  7,500  daily.  Box 
06758,  Editor  &  Publisher 


DIRECTOR  on  the  fastest  growing 
newspaper  in  the  slate  (65,0(X))  wishes 
to  return  home  to  Florida.  Will  consider 
any  position  on  any  size  daily.  20 
years  experience.  Strong  on  training 
and  customer  service.  Good  people 
and  communication  skills.  Will  be  in 
Florida  Feb.  22  through  the  26.  15 
minutes  of  your  time  is  all  I  ask.  Write 
Box  06779,  Editor  &  Publisher. 


EDITORIAL 


ARTS  REPORTER  with  5  years  Los 
Angeles  and  northern  California  expe¬ 
rience  seeks  new  challenge.  Rock  to 
classical,  film,  theater  and  more.  In 
depth  meets  high  productivity.  Respond 
to  Box  06789,  Editor  &  Publisher. 


CITY  EDITOR  at  major  metro  seeks  top 
editing  job  at  medium-size  daily. 
Ambitious  journalism/lifestyle  equally 
important.  Reply  to  Box  06787,  Editor 
&  Publisher. 


EXPERIENCED  PHOTOJOURNALIST, 
now  director  of  photography  at 
220,000-f  newspaper,  seeks  job  in 
organization  dedicated  to  quality  news 
photography  with  resources  to  back  it 
up.  Want  opportunity  with  company 
that  walks  its  talk.  Specialist  in  news 
coverage;  experienced  at  big  events. 
Knows  what's  important  to  readers. 
Responsibilities  include  staffing,  budget, 
assignments,  production,  coaching, 
planning  and  managing.  Technology- 
savvy.  Trained  in  management,  lead¬ 
ership,  ethics,  human  relations.  Call 
(8CX))  484-7021,  extension  6566.  E- 
mail  address:  70721.3314  @  Com¬ 
puServe. com  from  PressLink: 
70721.3314  @  compuserve.com  @ 
internet#. 


HEALTH  care  is  LOCAL.  Reporter  at 
300,000  daily  seeks  new  horizon.  Let 
me  explain  reform  to  your  readers. 
Also:  nospita's,  drug  firms,  health 
insurance.  Are  you  localizing  it  for 
them?  Box  06766,  Editor  &  Publisher. 


Veteran  journalist;  versatile,  talented 
reporter,  desk  man;  strong  organizer 
and  motivator.  Ready  (or  management 
duties  with  mid-size  daily.  Prefer  zones 
1 ,  2,  3  but  will  consider  all  offers. 
Write  to  Box  06783,  Editor  &  Pub¬ 
lisher. 


WEEKLY  EDITOR'S  posiHon  sought  by 
experienced,  energetic  editor/reporter. 
Prefer  zones  5,  7,  8,  9.  (305)  891- 
2595,  (305)  836-2385. 


VYINE  COLUMNIST 

Seeks  to  expand  venues  (or  current 
weekly  column.  Specializing  in,  but  not 
limited  to  CA  wines.  Extensive  industry 
contacts.  David  Riffo  (805)  296-0687 


EDfTORIAL/CARTOONIST 


AWARD-WINNING  EDITORIAL  CAR- 
TCXDNIST  eager  to  join  quality  news¬ 
paper  in  the  U.S.,  full-time.  20  years 
experience  visually  interpreting  interna¬ 
tional,  notional  and  local  politics.  Pub¬ 
lished  in  N.Y.T.,  Toronto  Star,  London 
Times,  maior  European  newspapers. 
C&W  Syndicate  contributor.  Excellent 
artistic  and  analytical  skills  to  produce 
a  visual  column  ,  consistent  and 
original  in  style/humor.  CALL  Alphonse 
Funs  Van  Woerkom  at  (212)  982- 
0918.  Samples  available  on  request. 


CARIBBEAN!  Enterprise  or  assignment. 
Can  travel.  Lynda  Lohr,  Box  271,  ST. 
John,  U.S.  Virgin  Islands  00831 .  (809) 
693-8608. 


FREELANCE  WORK;  BUSINESS 
STORIES 

Experienced  business  writer  seeks 
freelance  assignments.  I've  worked  9 
years  as  a  business  reporter,  7  years  as 
a  business  editor,  and  have  an  MBA. 
Call  (305)  663-8381  or  write  to:  Mike 
Seemuth,  7430  SW  59  Ct  #C7,  Miami, 
FL  33143. 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writersi  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


E&P’s  Classified 


The  newspaper  industiy’s 
meeting  place.  112'675>4380 
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Shop  Talk  at  Thirty 


by  Alf  Pratte 


A  PORTRAIT  OF  THE  TYPICAL  ASNE 
PRESIDENT  DURING  THE  PAST  70  YEARS 


IF  U.S.  JOURNALISTS  as  a  group 
aren’t  always  representative  of  the  di¬ 
verse  nation  they  try  to  reflect  in  print, 
presidents  of  the  nation’s  major  trade 
organization  for  editors  are  even  less 
typical. 

This  is  one  of  the  conclusions  of  a 
25-variable,  70-year  portrait  of  62  pres¬ 
idents  of  the  American  Society  of 
Newspaper  Editors  sketched  by  Martha 
Baldwin  Carlisle  as  part  of  her  master’s 
thesis  at  Brigham  Young  University. 

Although  not  claiming  to  represent 
editors  of  the  country’s  1,500  daily 
newspapers,  the  study  shows  significant 
overrepresentation  among  elite  editors 
of  Anglo-Saxon,  Protestant  and  older 
highly-educated  males  as  shown  by 
ASNE  presidents  from  1922  to  1992. 

The  editors,  ranging  from  editorial 
page  editor  Casper  Yost  of  the  defunct 
St.  Louis  Globe 'Democrat  to  publish¬ 
er/editor  David  Lawrence  Jr.  of  the  Mi¬ 
ami  Herald,  primarily  have  come  from 
dailies  in  large  Northeast  and  North 
Central  states;  16%  of  those  papers  no 
longer  exist  or  have  merged  with  larg- 


Pratte  is  a  professor  of  communications 
at  Brigham  Young  University  and  is 
writing  a  history  of  the  American  Soci¬ 
ety  of  Newspaper  Editors. 
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Get  your  copy  of 
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Ad  News  Is  Australia's  top  selling  marketing,  advertising  and 
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er  chains  or  groups. 

Nearly  one-quarter  of  ASNE  presi¬ 
dents  came  from  group  or  chain  news¬ 
papers,  primarily  Knight  Newspapers, 
Gannett  Co.  Inc.,  New  York  Times, 
Wall  Street  Journal,  Newhouse  News¬ 
papers,  Harte-Hanks  Communications 
and  others. 

Few  of  the  presidents  came  from 
blue-collar  backgrounds.  Nearly  all  of 
their  fathers  had  Western  European 
roots  and  worked  in  business,  journal¬ 
ism  or  the  clergy. 

Forty-four  percent  of  them  were 
first-  or  second-born  children  in  fami¬ 
lies  with  an  average  of  three  offspring. 
Nearly  two-thirds  had  bachelor’s  or  ad¬ 


sity  as  well  as  national  statistics. 

In  most  of  the  variables,  the  study 
showed  that  the  62  presidents  cannot 
be  considered  average  journalists  as 
described  in  the  two  Wilhoit-Weaver 
studies  in  the  1970s  and  1980s  and  are 
removed  even  further  from  national 
averages. 

One  of  the  most  noticeable  areas  in 
which  both  editors  and  their  leader¬ 
ship  appeared  to  be  out  of  step  with 
the  overall  population  was  in  regard  to 
minorities  and  women.  This  is  reflect¬ 
ed  in  the  fact  that  not  one  minority 
editor  was  elected  ASNE  president 
during  the  seven-decade  period  of  the 
study. 


The  demographic,  psychographic  analysis  . .  . 
shows  that  rather  than  being  “liberal,”  the  editors 
generally  followed  rather  than  led  a 
middle-of-the-road  philosophy. 


vanced  degrees.  All  of  the  editors  in¬ 
cluded  in  the  study  were  married  at 
some  point  and  had  an  average  of  2.5 
children.  Fifty  percent  of  the  presi¬ 
dents  had  children  who  went  into  jour¬ 
nalism  or  a  related  communications 
field. 

The  demographic,  psychographic 
analysis,  based  on  original  documents 
being  compiled  for  a  history  of  the 
ASNE  as  well  as  questionnaires  and 
interviews  with  former  ASNE  presi¬ 
dents  or  their  relatives,  further  shows 
that  rather  than  being  “liberal,”  the  ed¬ 
itors  generally  followed  rather  than  led 
a  middle-of-the-road  philosophy.  This 
finding  contrasts  with  people  who  say 
elite  journalists  are  more  liberal  than 
most  journalists. 

As  benchmarks  for  comparison  of 
ASNE  presidents,  Carlisle  used  two 
studies  of  American  journalists  (in¬ 
cluding  both  reporters  and  editors) 
compiled  by  David  Weaver  and  G. 
Cleveland  Wilhoit  of  Indiana  Univer¬ 


William  Hilliard  of  the  Portland 
Oregonian,  a  black,  assumed  the  office 
of  ASNE  president  in  1993  —  a  year 
not  included  in  the  study. 

Only  one  woman  —  Katherine  Fan¬ 
ning  of  the  Christian  Science  Monitor 
—  was  elected  president  during  the  70- 
year  period. 

A  second  woman  —  Geneva  Over- 
holser  of  the  Des  Moines  Register  — 
was  named  treasurer  this  year  and  is  on 
the  leadership  ladder  to  become  presi¬ 
dent  in  three  years.  Nearly  40%  of  the 
ASNE  board  of  directors  is  composed 
of  women. 

Carlisle’s  study  shows  that  the  cul¬ 
tural,  structural  and  professional  reluc¬ 
tance  of  the  society  to  provide  initia¬ 
tive  and  leadership  in  inviting  women 
and  minorities  into  its  ranks  for  most 
of  its  history  has  been  noted  in  speech¬ 
es  to  members  at  annual  meetings. 

“Our  casual  attitude  toward  minori- 

(See  Shop  Talk  on  page  50) 
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70th  Printing  and  Now  on  CD-ROM,  Too! 

The  Essential 
Marketing  Reference 


Market  Guide 


New 


1994  Edition! 

Includes  10  new  MS  As 
and  2  new  CMSAs. 


Now  on  CD-ROM 

For  the  first  time,  the  Market  Guide  is  available  on  CD-ROM. 
(For  DOS,  Windows  and  Mac.  Network  version  available.) 


The  Unique  Source  of  Critical  Market  Data 


Population  By  Age 
Disposable  Income 
Number  and  Types  of 
Banks 

Total  Bank  Deposits 
By  Type 

Principal  Industries 
Retail  Outlets 
Shopping  Centers 


Transportation 

Total  Auto  Registrations 

Electric  Meters 

Gas  Meters 

Tap  Water 

Climate 

Location 

Newspapers  Serving 
the  Market 


Total  retail  sales  by  classification  in  over  3,000  U.S.  and 
Canadian  counties  and  1  ,600h-  U.S.  and  Canadian  cities. 

Order  Now  and  Save! 


The  1994  E&P  Market  Guide  is  available  for  just 
$100  per  copy.  You  can  order  your  Market  Guide 
and  CD-ROM  package  now  at  the  special 
introductory  price  of  only  $395. 

Network  versions  are  available  for  just  $495  for 
2-10  users,  $595  for  1 1  or  more  users. 

WAN  pricing  on  request. 

Call: 

For  ordering  information  call  (212)  675-4380  ext.  333. 
For  answers  to  technical  questions  ask  for  ext.  444. 

Editor  &  Publisher,  1 1  W.  19th  Street,  New  York,  NY  10011-4234 


The  Editor  &  Publisher  Market  Guide  is  a 
comprehensive  source  of  market  information  for 
demographers,  researchers,  market  analysts,  media 
personnel  and  others! 

It's  the  most  extensive  and  thorough  data  reference  about 
every  county  and  every  market  where  a  daily  newspaper  is 
published  in  the  U.S.  and  Canada.  Editor  &  Fhiblisher 
conducts  a  yearly  survey  in  more  than  1 ,600  markets  to 
update  the  data  and  uses  a  forecast  model  based  on  91 
different  variables  to  make  annual  projections. 

Successful  Marketing  Tool  Since  1924 

For  seventy  years,  the  annual  Market  Guide  has  forecast 
demographic  composition  and  retail  sales  with  a  proven 
97%  accuracy.  This  data  for  1994,  18  months  before 
government  figures  are  available,  makes  program,  project 
and  budget  planning  easier  and  more  accurate. 

Data  Has  Multiple  Uses 

Because  of  its  encyclopedic  nature,  the  Market  Guide  can 
be  used  in  a  variety  of  ways:  to  track  retail  distribution,  to 
identify  geographic  locations  from  highway  and  rail  access, 
to  point  out  primary  industries  and  employers,  to  identify 
site  locations  and  test  market  selections. 

Easy  to  Find,  Unique  Data 

The  four  sections  include:  Market  Ranking;  U.S. 

Newspaper  Market  Surveys;  Canadian  Newspaper  Market 
Surveys;  and  Population,  Income,  and  Retail  Sales  Tables. 

You  can  depend  on  the  Market  Guide  as  your  one-of-a- 
kind,  accurate  source  of  valuable,  descriptive  information 
and  as  the  only  source  of  this  information  for  MSA  and 
non-MSA  markets. 

The  1994  E&P  Market  Guide  CD-ROM! 

Easy,  Fast,  Versatile 

The  E&P  Market  Guide  CD-ROM  is  easy  to  use,  yet  it  has 
remarkable  capabilities  for  complex  tasks.  Our  fully  indexed, 
searchable  database  is  menu-driven  and  allows  you  to  pull  out 
any  market  information  with  the  criteria  you  select.  You  have 
full  access  and  control  over  your  data.  All  information  can  be 
exported  to  your  PC  or  uploaded  to  your  mainframe  for 
further  analysis  in  the  format  that  works  best  for  you.  It  cuts 
research  time  dramatically. 

Customize  Reports  Instantly 

Population,  Household  Income,  Total  Retail  Sales,  Retail 
Outlets.. .the  Market  Guide  CD-ROM  instantly  enables  you  to 
search  any  data  field,  make  trend  analyses,  locate  growth 
areas  and  compile  and  compare  information  without  combing 
through  pages  of  data. 


4:31  oan.  januaiy  17,  Southern 
Caliibmia.  The  quake,  6.6  on  the 
Richter  scale. 


6.-00  am  Employees  of  Venhira 


Tuesdavi  January  18, 1994 


Quake  kills,  s 


VENTURA  C»UNTY 
ill  NEWSPAPERS 

A  SCRIPPS  HOWABD  COMPANY 


way  tnrou^  chm  to  the  office. 

No  power.  One  phone  line. 
Managers  decide  to  pubjish  o 
pubfioUrvioe  Extra  wHhin  hours 
of  the  first  jolt. 

6:30  a  jn.  Major  roadways  are 
dosed. 

7:00  a.tn.  Reporters  coB  in  stories 
from  cor  phones  to  o  newsroom 
lit  fay  kerosene  lanterns,  flash¬ 
light  and  candles. 

7:30  Ojn.  Injured  straggle  into 
hospitals. 

11:00  a.in.  Laptops  rigged  to  run 
off  car  boltcmes  in  parking  lot. 

11:30  a.m.  Injuries  and  damage 
mount  across  the  circulation 

12:15  pm.  Photos  on  driyer^^B 
134  miles  to  San  Lub  Obbp^^B 
where  the  papers  wil  be 
pniwcG*  woTQS  C81Q  grapnics^^H 
are  beamed  there  via  c^b^H 
phones.  Staff  be^ns  work  oi^H 
next  day's  ecBtion. 

3K)0  pjn.  Newsroom  power  is 
lestooed,  but  unreliable. 

5:45  pm  20,000  copies  of  the^B 
6,000-word  Extra  are  jamnnec^H 
into  a  small  plane  (or  tne  trip  H 
back  to  Ventoro  County.  H 

6XX)  p.m.  Most  resideras  have 
seen  no  TV  and  heard  only  radio 
reports  of  the  aftermath.  H 

6:15  pm.  Copies  of  the  Quake  S 
Extra  are  delivered  to  the  last  B 
newsstondL  These  ere  the  first  B 
cpiake  pictures  (or  most  area  fl 
residents.  ■ 

7:00  pm  Presses  in  Sem  tub 
Obi4>o  rol  on  the  next 
ntoniing's  edition,  <s  the  staff 
sees  to  it  that  even  through  a 
(fpake,>tentura  County  doesn't 
go  without  Hs  news. 


Ventura  County  Newspa p e r s 
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